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Rise in privacy and security concerns and

growth in ad blocker solution adoption

are the factors restraining the mobile

advertising market.

PORTLAND, PORTLAND, OR , UNITED

STATES, November 18, 2021

/EINPresswire.com/ -- The report

contains a detailed analysis of the

mobile advertising industry, offering

insights into the main market

segments, the research methodology

used, the market size by segment and

region, market dynamics, market

forecast, Porters analysis, trends analysis, and key market players. The report is a collection of

information as well as qualitative and quantitative assessment by industry analysts, inputs from

industry experts, and participants across the value chain. The research methodology is provided

in terms of primary and secondary research methods implemented to gather and validate data.

The mobile advertising market report is a useful resource for stakeholders as it enhances their

decision-making capabilities and helps develop effective strategies to gain a competitive

advantage.

The Porters Five Forces Analysis (PFFA) is offered in the study based on the bargaining power of

buyers and suppliers, the threat of new entrants, threat from substitutes, and industrial rivalry.

This analysis offers an understanding of the industry rivalry, supplier and buyer positions in the

market and opportunities for the new entrants in the industry. Market share analysis is based on

the industry segmentation and it is valuable as it helps determine how well the players are doing

in the market as compared to their competitors.

The mobile advertising market is expected to garner $243,703 million by 2022, growing at a

CAGR of 15.8% during the forecast period. For 2026 statistical data check out at -

https://www.alliedmarketresearch.com/request-for-customization/1933

http://www.einpresswire.com
https://www.alliedmarketresearch.com/mobile-advertising-market
https://www.alliedmarketresearch.com/request-for-customization/1933


Detailed segmentation of the mobile advertising market is provided in the report based on

format, category, and geography. Based on format, the market is classified into search, native

social, display, video, and SMS segments. The native social segment is expected to garner

$75,061 million by 2022, growing at a CAGR of 16.9% during the forecast period. By category, the

market is bifurcated into arts & entertainment, hobbies & interests, and others. The hobbies and

interests segment is likely to accrue a sum of $62,768 by 2022. Geographically, the market is

analyzed across North America, Europe, Asia-Pacific, and LAMEA. Among all the regions, North

America is expected to grow at the highest CAGR of 17.6% during the forecast period.

The market drivers and restraints mentioned in the study assist in analyzing the elements

influencing the growth of the industry. The demand for mobile advertising is growing due to the

increase in the number of mobile devices and mobile internet users, the growing popularity of

social media, and time spent on mobile devices. Nonetheless, the Rise in privacy and security

concerns and the growth in Adblocker solution adoption are likely to impede the growth of the

industry.

Download Sample Report at: https://www.alliedmarketresearch.com/request-sample/1933

Major industry players - Applovin Corporation, Avazu Inc., Chartboost Inc., Facebook Inc., Flurry

Inc., Google Inc., InMobi Pte. Ltd., Matomy Media Group Ltd., Millennial Media Inc., and Smaato

Inc.

If you have any special requirements, please let us know and we will offer you the report as per

your requirements.
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Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies
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https://www.alliedmarketresearch.com/internet-advertising-market


and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry.
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