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November 19, 2021 /

EINPresswire.com/ -- Companies in the

billboard and outdoor advertising

market are focusing on leveraging the

growing trend of content sharing.

Instagrammable billboards refer to

billboards that are engaging, creative,

visually pleasing and has the potential

of being shared and streamed. Advertisers create an experience or a piece of art and the people

do most of the marketing for the advertisers here by sharing on social media. For instance, in

2018, Sweden based audio streaming company, Spotify released its #DavidBowieIsHere

campaign to commemorate the late David Bowie. The company put up subway-wall-sized images

of Bowie-inspired art, from fan-made submissions in the Broadway-Lafayette New York subway

station. Each piece of art had a unique Spotify code that allowed fans to access the music and

allowed engagement and sharing via the Spotify app across all devices.

TBRC’s holiday sale has begun with discounts on ALL market research reports! Grab your deal

now.

https://www.thebusinessresearchcompany.com/global-market-reports

The global billboard and outdoor advertising market reached a value of nearly $23.36 billion in

2020, having increased at a compound annual growth rate (CAGR) of 4.6% since 2015. The

market is expected to grow at a CAGR of 7.5% from 2020 to reach $33.54 billion in 2025.  The

global billboard and outdoor advertising market is expected to reach $41.59 billion in 2030, at a

CAGR of 4.4%.

The rising adoption of programmatic digital display advertisements and OOH will drive the

http://www.einpresswire.com
https://www.thebusinessresearchcompany.com/global-market-reports


billboard and outdoor advertising market in the forecast period. The programmatic display

advertisement helps in automating the decision making-process of media buying with the help

of software to target a precise audience or consumer group. The digital OOH is growing rapidly

owing to several factors, including cost-effectiveness, and high efficacy. Digital OOH helps in

creating interactive and innovative campaigns. Besides, brands are increasingly looking to

diversify their advertising expenditure through innovative omnichannel advertising strategies.

According to a survey by the Digital Place Based Advertising Association (DPAA), 60% of media

planners are including DOOH in their media plans. Moreover, according to PQ Media, digital out-

of-home advertising accounted for 28.3% of all OOH ads in 2019 and this is projected to rise to

38.3% by 2023. Therefore, the rising adoption of digital OOH is to act as a major driver for the

market, going forward.

Read More On The Global Billboard And Outdoor Advertising Market Report:

https://www.thebusinessresearchcompany.com/report/billboard-and-outdoor-advertising-

market 

Major players covered in the global billboard and outdoor advertising industry are JCDecaux SA,

Clear Channel Outdoor Holdings, Inc., Lamar Advertising Company, Focus Media Information

Technology Co., Ltd., OUTFRONT Media Inc.

Asia-Pacific was the largest region in the global billboard and outdoor advertising market,

accounting for 46.5% of the total in 2020. Going forward, the fastest-growing regions in the

billboard and outdoor advertising market will be Eastern Europe and South America, where

growth will be at CAGRs of 13.1% and 11.7% respectively. 

TBRC’s global billboard and outdoor advertising market report is segmented by type into painted

billboards, digital billboards, multi-purpose billboards, mobile billboards, others, by application

into highways, railway stations, buildings, automobiles, others, by end-user into retail, banks &

financial institutions, commercial buildings, media & entertainment, government,

transportation.

Billboard And Outdoor Advertising Market 2021 - By Type (Billboard, Street Furniture, Transit), By

Platform (Static, Digital), By End-User Industry (Vehicle Industry, Food & Beverage Industry,

Commercial And Personal Services, Consumer Goods, Health And Medical Industry) And By

Region, Opportunities And Strategies – Global Forecast To 2030 is one of a series of new reports

from The Business Research Company that provides billboard and outdoor advertising market

overview, forecast billboard and outdoor advertising market size and growth for the whole

market, billboard and outdoor advertising market segments, and geographies, billboard and

outdoor advertising market trends, billboard and outdoor advertising market drivers, restraints,

leading competitors’ revenues, profiles, and market shares.

Request For A Sample Of The Global Billboard And Outdoor Advertising Market Report:

https://www.thebusinessresearchcompany.com/sample.aspx?id=4055&type=smp 
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Here Is A List Of Similar Reports By The Business Research Company:

Advertising Agencies Global Market Report 2021 - By Mode (Online Advertising, Offline

Advertising), By Type (TV, Digital, Radio, Print, Out-Of-home (OOH)), By End-User Industry

(Banking, Financial Services, And Insurance Sector (BFSI), Consumer Goods And Retail,

Government And Public Sector, IT & Telecom, Healthcare, Media & Entertainment), COVID-19

Impact And Recovery

https://www.thebusinessresearchcompany.com/report/advertising-agencies-global-market-

report-2020-30-covid-19-growth-and-change 

Advertising, Public Relations, And Related Services Global Market Report 2021 - By Type

(Advertising Agencies, Billboard & Outdoor Advertising, Media Buying Agencies And

Representative Firms, Print Advertising Distribution, Other Advertising Services, Public Relations,

Direct Mail Advertising), By Application (BFSI, Consumer Goods and Retail, Government and

Public Sector, IT & Telecom, Healthcare, Media & Entertainment), By Mode (Online, Offline),

COVID-19 Impact and Recovery

https://www.thebusinessresearchcompany.com/report/advertising-public-relations-and-related-

services-global-market-report-2020-30-covid-19-impact-and-recovery 

Digital Advertising Global Market Report 2021 - By Platform (Mobile Ad (In-App and Mobile Web),

Desktop Ad, Digital TV), By Ad Format (Digital Display Ad (Programmatic and Non-programmatic

Transactions), Internet Paid Search, Social Media, Online Video), By Industrial Vertical (Media and

Entertainment, Consumer Goods & Retail Industry, Banking, Financial Service & Insurance,

Telecommunication IT Sector, Travel Industry, Healthcare Sector, Manufacturing & Supply Chain,

Transportation and Logistics, Energy, Power, and Utilities), COVID-19 Impact And Recovery

https://www.thebusinessresearchcompany.com/report/digital-advertising-global-market-report-

2020-30-covid-19-growth-and-change 

Interested to know more about The Business Research Company? 

The Business Research Company is a market research and intelligence firm that excels in

company, market, and consumer research. It has over 200 research professionals at its offices in

India, the UK and the US, as well a network of trained researchers globally. It has specialist

consultants in a wide range of industries including manufacturing, healthcare, financial services

and technology.

Read more about us at https://www.thebusinessresearchcompany.com/about-the-business-

research-company.aspx

Or get a quick glimpse of our services here:

https://www.youtube.com/channel/UC24_fI0rV8cR5DxlCpgmyFQ
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Call us now for personal assistance with your purchase:

Europe: +44 207 1930 708

Asia: +91 88972 63534

Americas: +1 315 623 0293 

The Business Research Company

Email: info@tbrc.info

Follow us on LinkedIn: https://bit.ly/3b7850r

Follow us on Twitter: https://bit.ly/3b1rmjS

Check out our Blog: http://blog.tbrc.info/

Oliver Guirdham

The Business Research Company

+44 20 7193 0708

info@tbrc.info

Visit us on social media:

Facebook
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LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/556707594

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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