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Enotourism Market Expected to Reach
$29,593.4 million by 2030—Allied Market
Research

PORTLAND, OR, UNITED STATES,
November 23, 2021 /
EINPresswire.com/ -- The rise in
disposable income, increase in number
of wines producing regions across the
globe and technological advancements

is expected to drive the growth of the A

global enotourism market T ... oo s spoctes o
reach $28,693.4 Million by 2030.

According to a new report published by Growing at a CAGR of 13.6% (2021-2030)

Allied Market Research,

titled, “Enotourism Market by Tour Enotourism Market

Type, Traveler Type, and Age Group:

Global Opportunity Analysis and

Industry Forecast, 2021-2030,” the global enotourism market size was valued at $8,653.4 million
in 2020, and is projected to reach $29,593.4 million by 2030, registering a CAGR of 13.6% from
2021 to 2030.

Enotourism is becoming extremely important for wine producers. According to a recent Silicon
Valley Bank survey, 60% of American wineries sales are direct-to-consumer (DTC). Wine is
increasingly being sold directly to consumers, as well as to wine drinkers in distant locations. The
surge in popularity of wine among all age groups, from the young to the elderly, is a key driver
for the market growth globally.

Download Sample Copy with TOC, Graphs & List of Figures:
https://www.alliedmarketresearch.com/request-sample/14056

Wine is an essential component of European cultures, and this cultural trend is spreading across
the globe, including Asian countries. Wine is being consumed by young and working-class
people, as well as at house parties and on rare occasions. As a result, people are tending
towards traveling to wineries to explore wide range of wines. These consumer changes are
expected to drive the enotourism market growth of the enotourism market throughout the
forecast period. All these factors are enotourism market trends.


http://www.einpresswire.com
https://www.alliedmarketresearch.com/enotourism-market-A13687
https://www.alliedmarketresearch.com/request-sample/14056

According to enotourism market analysis, the enotourism market is segmented on the basis of
tour type, traveler type, age group, and region. On the basis of tour type, the enotourism market
is categorized as private guided tours and self-guided tours. As per traveler type, the market is
divided into solo and group. By age group, the market is classified into generation X, generation
Y, and generation Z. Region-wise, the enotourism market is analyzed across North America,
Europe, Asia-Pacific, and LAMEA.

By tour type, the private guided tours segment was the highest revenue contributor in 2020, as
the guide provides proper guidance on location and different types of wines. By traveler type,
the group segment held the largest enotourism market share. The group helps to explore new
locations by providing accurate information on vineyards. On the basis of age group, the
generation Y segment garnered the highest market share according to enotourism market
forecast, as this generation of people are more interested in exploring and experiencing different
things.

There is a higher demand for various types of wines across the globe with an increase in the
number of wine-consuming people. The enotourists are keen to discover new wines and winery
locations. Thus, there is an increase in the number of tourists over time. This has resulted in
increased revenue for market.

The global enotourism market is primarily driven by an increase in the number of people who
drink wine and see it as a kind of social recognition. Wine is primarily consumed by certain
segments of the population because wine is not affordable. Furthermore, rise in government
rules and regulations, as well as the imposition of taxes, are impeding the expansion of the
global market.

Extensive analysis regarding how the COVID-19 outbreak affects the Enotourism Market:
https://www.alliedmarketresearch.com/request-for-customization/140567?regfor=covid

COVID-19 has the potential to have three effects on the global economy which has direct impact
on the production and demand, disrupting supply chains and markets, and having a financial
impact on businesses and financial markets. The COVID-19 outbreak had a significant impact,
resulting in flight cancellations, travel bans and quarantines, restaurant closures, and a ban on
all events across forty countries. As a result, the volatility of the market has dropped significantly,
resulting in a decline in business, an increase in panic among people, and uncertainty about the
future. Hence, the overall impact of COVID-19 on enotourism market was negative.

Increase in the wine consumption of consumers has been a major driver for the market.
According to a data by the European Association of Wine Economists, wine consumption
increased significantly during the confinement phase caused by the coronavirus outbreak in
Spain and the rest of Europe in May 2020. Thus, the demand for wine decreased significantly
during the COVID-19 pandemic.


https://www.alliedmarketresearch.com/request-for-customization/14056?reqfor=covid

The key players in the global enotourism industry include 290 Wine Shuttle, A Great Oregon
Wine Tour, Arblaster and Clarke Wine Tours, Bulgaria Wine Tours, Burdick Vineyard Tours,
California Wine Tours, Cloud Climbers Jeep and Wine Tours, Discover Texas Wine Tours, Grape
Escapes Wine Tours, and lowa Wine Tours Inc. These companies are introducing new products
and collaborating with other industry leaders to develop and deliver new products that meet
increasing expectations and aspirations of their customers. Leading industry players and
government agencies are also working to raise consumer awareness.

Key Findings of the Study

The global enotourism market was valued at $8,653.4 million in 2020, and is projected to reach
$29,593.4 million by 2030, registering a CAGR of 13.6% from 2021 to 2030.

By region, Europe was the highest revenue contributor, accounting for $3,219.1 million in 2020,
and is estimated to reach $11,719.0 million by 2030, with a CAGR of 14.4%.

By tour type, the private guided tours segment was the highest contributor to the market, with
$6,129.3 million in 2020, and is estimated to reach $20,865.7 million by 2030, at a CAGR of 13.6%
during the forecast period.

By traveler type, the group segment was the highest contributor to the market, with $7,080.5
million in 2020, and is estimated to reach $24,135.8 million by 2030, at a CAGR of 13.6% during
the forecast period.

By age group, the generation y segment was the highest contributor to the market, with $4,675.7
million in 2020, and is estimated to reach $17,189.7 million by 2030, at a CAGR of 14.5% during
the forecast period.

Interested to Procure The Data? Inquire here at:
https://www.alliedmarketresearch.com/purchase-enquiry/14056

David Correa

Allied Analytics LLP

++1 8007925285

email us here

Visit us on social media:
Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/556966234

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.


https://www.alliedmarketresearch.com/purchase-enquiry/14056
http://www.einpresswire.com/contact_author/3202950
https://www.facebook.com/alliedmarketresearch/
https://twitter.com/allied_mr
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/556966234
https://www.einpresswire.com/editorial-guidelines

© 1995-2021 IPD Group, Inc. All Right Reserved.



