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Infant Nutrition Market

Rise in awareness on adequate nutrition,

increase in disposable income, innovative

packaging to influence buying behavior

drive the growth of the global market.

PORTLAND, OR, UNITED STATES,

November 29, 2021 /

EINPresswire.com/ -- Infant Nutrition

Market by Product Type (Follow-on

Milk, Specialty Baby Milk, Infant Milk,

Prepared Baby Food, and Dried Baby

Food), Form (Solid and Liquid), and

Distribution Channel (Hypermarket/

Supermarket, Convenience Stores,

Pharmacy, Online, and Others): Global

Opportunity Analysis and Industry

Forecast, 2018-2026" According to the report, the global infant nutrition industry was estimated

at $34.2 billion in 2018, and is expected to hit $61.6 billion by 2026, registering a CAGR of 7.7%

from 2019 to 2026.

Drivers, restraints, and opportunities-

Rise in awareness on adequate nutrition, increase in disposable income, and innovative

packaging to influence buying behavior drive the growth of the global infant nutrition market. In

addition, the busy lifestyle of consumers have fueled the growth of the market. On the other

hand,increased breastfeeding due to government initiatives hamper the growth of the market.

Nevertheless,organic baby food and prebiotic and probiotics in baby food are expected to create

lucrative opportunities in the near future.
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Due to COVID-19 outbreak, the production volumes in the global infant nutrition market have

reduced to certain extent.

In addition, the supply of infant nutrition is carried out by following the government measures in

various regions.

Moreover, the governments across various regions are taking initiatives to meet the rising

demands for food, medical supplies, and other crucial requirements during the pandemic.

The infant milk segment to maintain the lion's share by 2026-

Based on product type, the infant milk segment contributed to more than two-fifths of the global

infant nutrition market revenue in 2018, and is expected to retain its dominance by the end of

2026. The infant milk acts as a substitute to breast milk. In addition, the Infant milk debuts in

gas-tight composites, which helps in keeping the infant milk fresh and also helps in increasing

the shelf life of the product which drives the growth of the segment. On the other hand, the

prepared baby food segment would register the fastest CAGR of 10.4% throughout the forecast

period.The longer shelf life of prepared baby food, and wholesome ingredients used to prepare

the baby food have augmented the growth of the segment.

Get detailed COVID-19 impact analysis on the Infant Nutrition Market:

https://www.alliedmarketresearch.com/request-for-customization/6165?reqfor=covid

The consumer electronics segment to dominate during the estimated period-

Based on distribution channel, the hypermarket/supermarket segment accounted for around

two-fifths of the global infant nutrition market share in 2018, and is anticipated to rule the roost

during the study period. This is owing to the availability of broad range of consumer goods

under a single roof, ample parking space and convenient operation timings.In addition, the

increase in urbanization, rise in working class population, and competitive pricing augment the

growth of the segment. On the other hand, the online segment is anticipated to manifest the

fastest CAGR of 10.2% from 2019 to 2026.The increase in penetration of various online portals in

developing regions and the rise in number of offers and discounts have augmented the growth

of the segment.

Asia-Pacific to dominate in terms of revenue, North America to grow significantly-

Based on region, Asia-Pacific held the largest share in 2018, garnering more than two-fifths of

the global infant nutrition market, owing to increase in purchasing power of population in the

Asia-Pacific region. On the other hand,the LAMEA region is projected to manifest the fastest

CAGR of 10.6% by 2026. Increase in human immunodeficiency virus (HIV) in breastfeeding

women, and expansion of infant food business in LAMEA region have propelled the growth of

the market. Moreover, North America, is anticipated to manifest the CAGR of 6.0% by 2026.
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Frontrunners in the industry-

Arla Foods Amba

Campbell Soups

Dana Dairy Group Ltd

Abbott

Danone

Nestle S.A.

Reckitt Benckise (Mead Johnson & Company LLC)

Perrigo Company Plc

Heinz Baby

Gujarat Co-operative Milk Marketing Federation Ltd. (GCMMF)

Similar Reports:

Global Fermented Milk Market is Expected to Reach $396.87 billion by 2026

Global Lactose Free Butter Market Expected to Reach $388.4 Million by 2026

Upcoming Reports:

Infant Nutrition Ingredients Market: https://www.alliedmarketresearch.com/infant-nutrition-

ingredients-market

Taiwan Sports Nutrition Market: https://www.alliedmarketresearch.com/taiwan-sports-nutrition-

market

Nutritional Lipids market: https://www.alliedmarketresearch.com/nutritional-lipids-market

Baby Drinking Water Market: https://www.alliedmarketresearch.com/baby-drinking-water-

market-A11800

About Allied Market Research:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of “Market

Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domains. AMR offers its services across 11

industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals, Construction

& Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics, Automotive

& Transportation, ICT & Media, Aerospace & Defense, and BFSI.

We are in professional corporate relations with various companies and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Each and every data presented in the reports published by
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concerned. Our secondary data procurement methodology includes deep online and offline

research and discussion with knowledgeable professionals and analysts in the industry.
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