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Virtual dressing rooms are the online

equivalent of in-store fitting rooms, which

allow customers to try on clothes and

check its fit, size, and style virtually

PORTLAND, PORTLAND, OR, UNITED

STATE, December 9, 2021

/EINPresswire.com/ -- The thriving e-

commerce sector, on account of the

increasing internet penetration and

boosting sales of smartphones, in

confluence with the growing high-

fashion trend, represents one of the

key factors bolstering the virtual

dressing room market growth. 

Download Sample Report:

https://www.alliedmarketresearch.com

/request-sample/14968

Moreover, apparel merchandisers worldwide are significantly investing in promotional

campaigns to increase customer loyalty, gain a competitive advantage, and provide real-time

tracking of products. This, in turn, is strengthening the growth of the virtual dressing room

market. Apart from this, several brands are following hybrid models wherein bricks-and-mortar

sales are combined with online fitting and customization to improve customer experience. 

However, lack of awareness and high adoption can act as a restraining factor for the virtual

dressing room market. Small and medium retailers are still not aware about the concept.

Retailers with less knowledge about its deployment may result in lesser adoption of the solution.

People really don’t know about it due to insufficient publicity. Apart from this, small and medium

retailers are unable to afford it due to its high implementation cost. 

Furthermore, with the ongoing coronavirus disease (COVID-19), there is a considerable rise in

safety concerns among individuals. This is influencing the need for VDR solutions for social
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distancing and preventing the spread of the pandemic.

Impact of COVID-19 on Virtual Dressing Room Market:

The pandemic has affected businesses across the world and retail sector is one of the worst-hit.

In this situation, product sales have been declined drastically owing to the significant drop in

footfalls at the physical store. 

Most of the customers prefer online shopping during these times leading to increase in the

demand for e-commerce platforms. With the emerging trend of online shopping, virtual dressing

rooms are expected to grow in coming years.

However, with the increasing focus of companies and retail stores on cost reduction and low IT

spending, the adoption of virtual dressing rooms seems to face a limited implementation in

coming years.

On the other side, some people prefer physical stores and are more comfortable with that

concept.

Thanks for reading this article; you can also get an individual chapter-wise section or region-wise

report versions like North America, Europe, or Asia.

If you have any special requirements, please let us know and we will offer you the report as per

your requirements.

Lastly, this report provides market intelligence in the most comprehensive way. The report

structure has been kept such that it offers maximum business value. It provides critical insights

on the market dynamics and will enable strategic decision making for the existing market players

as well as those willing to enter the market.
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Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP, based in Portland, Oregon. AMR provides global enterprises as well as
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"Business Intelligence Solutions." AMR has a targeted view to provide business insights and

consulting to assist its clients to make strategic business decisions and achieve sustainable

growth in their respective market domain.

AMR launched its user-based online library of reports and company profiles, Avenue. An e-

access library is accessible from any device, anywhere, and at any time for entrepreneurs,

stakeholders, and researchers and students at universities. With reports on more than 60,000

niche markets with data comprising of 600,000 pages along with company profiles on more than

12,000 firms, Avenue offers access to the entire repository of information through subscriptions.

A hassle-free solution to clients’ requirements is complemented with analyst support and

customization requests.
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