
From Boom to Normalization: E-Commerce
Mobile Apps Acclimated to the New Normal in
2021

WASHINGTON, D.C., USA, December 15,

2021 /EINPresswire.com/ -- The boom

of online shopping as a consequence

of the pandemic has forced brands to

rapidly change their marketing

strategies, especially on mobile. In

2021, with massive vaccination and

partially lifted pandemic restrictions,

the e-commerce industry seems to be

stabilizing in the new normal. How

have the new mobile marketing strategies impacted the key app metrics in 2021? What e-

commerce app marketing trends do we observe at the turn of the year?

Pushwoosh, the top cross-channel customer engagement platform trusted by 80,000 clients

from all industries, and Net Solutions, a digital experience agency that helps brands leverage

design, engineering and analytics, have gathered and analyzed the latest e-commerce industry

data in the mobile landscape - app growth, user activity, CTRs, opt-in rates, most common

content practices, including during Black Friday 2021.

The research is based on 21,562,068 push notifications sent by 143 e-commerce apps in 11

languages and reveals the following insights:

-The average DAU rates prove the explosive growth of mobile apps usage in 2021. The majority

of e-commerce apps witness high DAU rates in 2021, with a significant part of them — 24% —

reaching an outstanding rate at above 20%. 

-This year, ‘back to stores’ and ‘in‑person shopping’ trends are clearly reflected in mobile usage

during the holiday season. The percentage of apps with high DAU rates decreased throughout

November, with 30% of apps achieving 1–5%.

-In 2021 the majority of shopping apps grow an extra 5–10% of new installs per month.

Compared to the same period of 2020, the year-over-year growth of app installs in

January–November 2021 was 45.6%.

-With user acquisition budgets spent in advance to acquire new users, in November 21% of apps

grew by less than 1%.

http://www.einpresswire.com
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-Seems like the majority of e-commerce apps have adopted the ‘less is more’ rule: to avoid

spamming, they send only 1–2 push notifications per day.

-The spike in mobile shopping in pandemic times is also reflected in app user engagement

growth. It’s no news that Android users are way more engaged than iOS clients: 30% of Android

devices get an average CTR between 5–10% (1–3% for iOS).

-Both iOS and Android users clicked on push notifications more actively during the Black Friday

week. Especially, the iOS CTRs went up: the CTRs of 23% of the apps reached 5-10%.

-Push notification CTR depends on more factors rather than just sending frequency: message

content, time of send, device platform, personalization, and segmentation.

-Rich media push notifications containing images got twice higher CTRs compared to the ones

without them.

-The most common emotional triggers used by e-commerce apps to create the sense of urgency

and incentivize app users to act ‘right here and right now’ are ‘Order Now’, ‘Shop Now’, ‘Coupon’,

‘Save’ and ‘Free’.

-This Black Friday, the most frequent discount announced in e-commerce push notifications was

25%. At the same time, a lot of brands offered high 50% and 70% savings.

The research findings will help forward-thinking brands to benchmark their key business metrics

against the industry averages and make informed decisions about their app marketing strategies

in 2022.

Other Research insights can be found here: https://www.pushwoosh.com/products/mobile-

messaging-trends-for-ecommerce

About Pushwoosh

The leading cross-channel customer engagement platform trusted by 80,000 clients from all

industries, including global brands such as Unilever, Deloitte, Runtastic, Coca‑Cola, and Alitalia.

Started as a push notifications tool in 2011, has transformed into a truly all-in-one marketing

automation platform that helps professionals from all over the world build effective

communication strategies with the use of push notifications, in-app messages, emails, and cross-

channel triggered campaigns. Thanks to personalized communications enabled with Pushwoosh,

mobile shopping apps improve their conversion and retention rates by recovering abandoned

carts, boosting seasonal sales, incentivizing repeat purchases and fostering customer loyalty,

therefore, building a long-term relationship with clients.
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try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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