ﬁPREsswiRE

Cheryl Griffin and Shannon Giedieviells
Interviewed by Fotis Georgiadis

Cheryl Griffin, self-published author & the B o e
creator of the first family focused NFT i | N
project, AlphaBetty. Shannon Giedieviells,
CCO of Master Shot Studios, LLC

GREENWICH, CT, USA, December 16,
2021 /EINPresswire.com/ -- Fotis
Georgiadis, owner of the blog by his
namesake, is a branding and image
consultant specialist with a robust
background and is a visionary
interviewer. With a knack for pulling
out a well-rounded interview, not only
covering cutting edge technologies and
corporate directions but also bringing
out the personal side of the
interviewee.

s P
Cheryl Griffin, self-published author of two children’s
books and the creator of the first family focused NFT
project, AlphaBetty

As you can see from the below excerpt of a recent client interview (Cheryl Griffin) the brand,

image and marketing all played a huge role in their success but it wasn't a once and done thing.
Stay ahead of your competitors with the help of Fotis

“ Georgiadis. Expand your brand, your corporate image. Use

‘Don't put pressure on the contact options below.

yourself'—it's important not
to put pressure on yourself
and always remember your
goals and why you started”

Cheryl Griffin, author & project, AlphaBetty ' .
created first family focused What are your “5 Things | Wish Someone Told Me When |

NFT, AlphaBetty First Started Leading My Company” and why? (Please share
a story or example for each.)

Cheryl Griffin, self-published author of two children’s
books and the creator of the first family focused NFT

‘Don't put pressure on yourself’—it's important not to put pressure on yourself and always
remember your goals and why you started. When our AlphaBetty project sold out within a


http://www.einpresswire.com

couple of days, it was very exciting but =
also slightly overwhelming. Suddenly |
had many holders that had invested in
the project and their eyes were all on
me! It was so important that | didn't
put pressure on myself and thankfully,
our holders are all incredibly
supportive and believe in the long term
future.

‘Don't rush’—this leads on from the
first as particularly in the NFT space,
time goes a lot quicker than in the 4 Eopgt A%
mainstream world. As such, you can Shannon Giedieviells, Chief Creative Officer of Master
feel that you are not doing things quick  Shot Studios, LLC

enough to remain relevant in the

space. But for the project to be

successful in the long term, you do have to recognise that not everything can be done at such
speed. For example, we currently have an AlphaBetty plushie in the pipeline, but obviously this
takes time from the designing stage to end production. We must be patient.

‘Betting on the jockey, not the horse’—People buy people. Going back to this quote that NFT
influencer Gary Vaynerchuk once said. When he buys into a project, he invests in the person
behind the project, not necessarily just the idea. It's important to remember that.

‘Don't give up’—perseverance is key. It's all about pushing through and tackling obstacles along
the way to achieve your end goals. | had to remind myself of this during my publishing process. If
you experience rejection, don't get disheartened. | had to remember that the rejection didn’t
mean my book wasn't good, sometimes it's just not the right fit, so keep plugging away!

‘Keep a balanced work/ home life balance’—Don’'t work yourself into the ground as it will just
burn you out. Ensuring that you take that time out will give you that balance and renewed

energy. You don't want what you are doing to feel like a chore.

The full interview is available here

Shannon Giedieviells, Chief Creative Officer of Master Shot Studios, LLC

For the benefit of our readers, can you outline the steps one has to go through, from when they
think of the idea, until it finally lands in a customer’s hands? In particular, we'd love to hear about
how to file a patent, how to source a good manufacturer, and how to find a retailer to distribute
it.


https://www.fotisgeorgiadis.com/making-something-from-nothing-cheryl-griffin-on-how-to-go-from-idea-to-launch/

Absolutely! In terms of making your idea a business, for example, you want to start a bakery:

Research the competitive landscape. What other bakeries are out there? What do they focus on?
What does their menu look like?

Write a business plan. There are plenty of online templates out there to write a plan. It doesn't
have to be as robust as you think, but writing down a plan will help you and others see the vision
and goals for your business.

Get your identity: Brand is not just a logo. Brand is your business values, morals, ethics, and way
of doing business. Spend some time on this as it will reflect in your language, your marketing,
your customer service, and pretty much every single area of your business. A good place to start
is using Score.org's brand worksheet.

Get your products or services in order: Focus on what you will sell and why it will help others.
Have a website: I'm a big stickler for this one because | believe everything stems from your online
home-base. Your blogs, products, company information, videos, and more can all begin on your
own site. It serves as a first impression for customers and a place where they can even purchase
products or services, especially if you are an online-based business.

Apply to become a business: Research how businesses become formed in your state. Your state
government website will have assets and information on how to form an LLC and corporations.
Many local counties even have small business chapters that can help you through the process.
Research any licenses you may need: As for a food service, like a bakery, research any
certifications or licenses you need to do business safely and in line with your state’s standards.

The rest of the interview is available here

You can reach out to Fotis Georgiadis at the below-listed website, email and social media links to
discuss how he can help your brand and image.

About Fotis Georgiadis

Fotis Georgiadis is the founder of DigitalDayLab. Fotis Georgiadis is a serial entrepreneur with
offices in both Malibu and New York City. He has expertise in marketing, branding and mergers &
acquisitions. Fotis Georgiadis is also an accomplished VC who has successfully concluded five
exits. Fotis Georgiadis is also a contributor to Authority Magazine, Thrive Global & several

others.

Contact and information on how to follow Fotis Georgiadis' latest interviews:
Website: http://www.fotisgeorgiadis.com

Email: fg@fotisgeorgiadis.com

LinkedIn: https://www.linkedin.com/in/fotis-georgiadis-994833103/

Twitter: https://twitter.com/FotisGeorgiadi3 @FotisGeorgiadi3

Fotis Georgiadis
fotisgeorgiadis.com
+1 203-983-1234
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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