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Shopify App Tada Introduces New Lead-Gen
Data Capture Capabilities

Top-25 ranking Shopify application Tada
announced an expansion of its data The #1 pop ups & games Shopify App
capture capabilities for customers using - chose yourbraniEE N

- fully customizable texts (any languages)

free and paid versions of the app. -
SAN FRANCISCO, CA, USA, January 3,
2022 /EINPresswire.com/ -- Tada, a
leading Shopify application for creating
pop-ups and gamified lead-gen tools,
rose quickly through the ranks of the 4
Shopify App Store last year. Store :
owners responded positively to Tada's
extensive list of capabilities and its
focus on customer service. As a top-25 app, it has hit many milestones in 2021, including:

- Over 25,000 unique Shopify store installs
- Over 50 million unique visitor touchpoints

Tada isn't like other Shopify
apps. We're committed to
expanding and growing with
all of our customers—and
that means upgrading our
free and paid versions with
new features.”

Jeremy, Tada Community Lead

Tada has managed to grow rapidly while remaining as a
low-cost option for customers. Now, the company is
pleased to announce that it is expanding the capabilities of
the app with increased customization features to boost
lead generation.

“Tada isn't like other Shopify apps. We're committed to
expanding and growing with all of our customers—and
that means upgrading our free and paid versions with new

features,” explained Jeremy, Tada Community Lead. “These new lead capture tools will allow
users to connect with their customers with zero restrictions, allowing brands to achieve the right
type of marketing to their target customers.”

With Tada’s newest rollout, users will be able to customize the popups, widgets, and games they
create with greater specificity. This will allow them to ask for any data they wish, including
names, phone numbers, emails, birthdays, and much more. Simple tools allow users to


http://www.einpresswire.com
https://trytada.com/
https://apps.shopify.com/tada-pop-ups-game-emails?ref=PR

customize questions and insert data
collection forms for names, numbers,
dates, and phrases.

“Unlike less comprehensive apps, Tada
lets users adapt their messaging and
ask for data that customers are most
comfortable giving up,” continued
Jeremy. “The more you're able to adapt
to your target’s behavior, the more
leads you'll capture and the more
effective your marketing can be. Since
our rollout we've seen a strong
response from a very wide variety of
users - from realtors to D2C brands to
photographers to event planners."

Tada integrates seamlessly with other
apps like Mailchimp, Klaviyo, Shopify
Email, and Zapier. The data captured
by Tada can be instantly applied to
workflows, triggering email campaigns,
SMS messages, customized pop-ups,
and more. These new features are
available for users of the free Tada
plan.

Additional Tada features include:

wsletter Sign up / Discount Game

R - Including full screen or small pop ups
- Spin the wheel, Pick a gift and more

- Mobile & Tablet friendly

Tao{abs

Customizable gamified newsletter signups /
discounts

Skyrocket your email collect

- Support for existing a

With Tada's newest rollout, users will be able to
customize the popups, widgets, and games they
create with greater specificity

- Backend analytics: View and measure revenue, subscribers, leads, CTR, and more from a

dashboard.

- 24/7 customer service: One of the most responsive customer support teams for free users of

any Shopify app.

- Simple automation: Users can launch multiple customized lead-gen tools simultaneously and
fully automate them to capture different target segments.
- Multiple gamified pop-up options: Spin-the-wheel game, pick-a-gift game, overlay pop-ups,

many others to be rolled out over time.

Nearly all of Tada's features are included in the free version. Users have the opportunity to
upgrade to a paid version as their business grows.

Learn more about Tada and download the app at trytada.com.


https://trytada.com/

About Tada

Tada is a top-25 Shopify app for creating pop-ups and gamification tools to capture leads,
measure exit intent, and promote products. The company was founded in early 2020 by a team
of developers and Shopify store owners who were frustrated at the options for pop-up Shopify
apps that were overpriced with extremely poor customer service. They made Tada as an answer
to this problem - a feature-rich app that works and scales well even with a free or low-cost plan
with stellar customer service.

Within months of launch, Tada climbed into the Shopify App Store’s top 25. Tada continues to
grow as the team develops new features for its 50,000+ users.

Jeremy, Tada Community Lead
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