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The report provides an in-depth analysis

of the top investment pockets, top

winning strategies, drivers &

opportunities, competitive scenario and

market trends.

PORTLAND, PORTLAND, OR, UNITED

STATE, January 12, 2022

/EINPresswire.com/ -- Continuous rise

in the volume of enterprise data,

technological advancements in big

data & analytics solutions, and

increasing importance to generate new

revenue streams fuel the growth of the

global data monetization market. 

On the other hand, several security and privacy concerns restrain the growth to some extent.

However, rise in awareness about the potential benefits of data monetization and surge in

adoption of the technique among telecom service providers are expected to create multiple

opportunities for the key players in the industry.

Download Sample Report (Get Full Insights in PDF - 166 Pages) at:

https://www.alliedmarketresearch.com/request-sample/2712

According to the report published by Allied Market Research, the global data monetization

market was estimated at $44.86 billion in 2016 and is expected to hit $370.96 billion by 2023,

registering a CAGR of 35.4% from 2017 to 2023. The report provides an in-depth analysis of the

top investment pockets, top winning strategies, drivers & opportunities, market size &

estimations, competitive scenario, and varying market trends.

The key market players analyzed in the global data monetization market report include SAP SE,

Adastra Corporation, Accenture, Cisco Systems, Inc.,  Monetize Solutions, Inc., Mahindra ComViva

ALC, Reltio, Optiva, Inc. (Redknee Solutions Inc.), and VIAVI Solutions Inc. These market players

http://www.einpresswire.com
https://www.alliedmarketresearch.com/data-monetization-market
https://www.alliedmarketresearch.com/request-sample/2712


have adhered to several strategies including partnership, expansion, collaboration, joint

ventures, and others to prove their flair in the industry.

The global data monetization market is analyzed across end-user and region. Based on end-user,

the BFSI segment garnered the highest market share in 2016, and is expected to maintain the

lion’s share throughout the forecast period. The other segments' studies in the report include E-

commerce & Retail, Telecommunication & IT, Manufacturing, Healthcare, Energy & Utilities, and

Others.

Based on the region, North America accounted for the major market revenue in 2016 and is

projected to rule the roost by the end of 2027. Asia-Pacific, on the other hand, would portray the

fastest CAGR from 2017 to 2023. The other two provinces assessed in the report include Europe

and LAMEA.

For Purchase Enquiry: https://www.alliedmarketresearch.com/purchase-enquiry/2712

Thanks for reading this article; you can also get an individual chapter-wise section or region-wise

report versions like North America, Europe, or Asia.

If you have any special requirements, please let us know and we will offer you the report as per

your requirements.

Lastly, this report provides market intelligence in the most comprehensive way. The report

structure has been kept such that it offers maximum business value. It provides critical insights

on the market dynamics and will enable strategic decision making for the existing market players

as well as those willing to enter the market.

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the
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industry.
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 IPD Group, Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/3234409
https://www.facebook.com/alliedmarketresearch/
https://twitter.com/allied_mr
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/560399421
https://www.einpresswire.com/editorial-guidelines

