
Gushcloud and SL Experiences Bring
Sneakertopia, The Largest Immersive Sneaker
Pop-up Experience To Asia

It's the ultimate sneaker experience with the rarest

kicks, oversized sights and sounds, and interactive

street art masterpieces!

You’ve never seen sneakers like this.

#SneakertopiaAsia, opening soon.

SINGAPORE, January 17, 2022

/EINPresswire.com/ --  Sneakertopia,

the largest immersive sneaker pop-up

experience is coming to Asia after a

successful flagship touchdown in Los

Angeles. Together with Gushcloud and

SL Experiences, Sneakertopia will

launch in Seoul, South Korea this April

2022 after a successful pop-up

participation at the Chongqing

Jiebeifang International Consumer

Festival in China. 

Sneaker culture is defined by artists,

musicians and athletes who express

their voice and passion through

sneakers, a universal symbol of

empowerment and performance

regardless of background.

Sneakertopia is an immersive

exhibition built to honor this culture,

featuring artworks of global and local

artists whose street art masterpieces

are influenced by sneaker culture in

sports, music, film, art, and fashion. 

The first-ever Asia launch of

Sneakertopia will happen in April in

Seoul, the rapidly expanding

entertainment and culture capital of

Asia. Thereafter, the exhibition will

travel around North and Southeast

Asia for a wide variety of audiences to experience the world of sneakers. 

http://www.einpresswire.com
http://sneakertopia.com
http://www.gushcloud.com


One part pop art gallery, one part

insanely huge sneaker closet. This is

#SneakertopiaAsia

Emmy Award-winning producer Steve Harris and

Silicon Valley Tech entrepreneur Steve Brown

founded Sneakertopia with their intention to share

the celebration of love for sneakers all around the

world.

“Sneakertopia Asia is a dream that our team has

been developing for years. We’ve had great success

bonding over our love for sneakers in Los Angeles,

and we wanted to bring this celebration over to Asia

where a lot of people share the same passion,” said

CEO and co-founder Steve Harris. “Although we’ve

had a few bumps in the road with the COVID-19

pandemic, there is still a great demand for offline

experiences and we want people to experience and

appreciate the transformative culture of sneakers.”

Despite online experiences taking center stage

during the pandemic, offline immersive experiences

have not lost their charm. 

“Even amidst the COVID-19 closures we have seen

the huge pent up demand for offline experiences, be it through retail or attractions,” said Ross

Leo, co-founder of SL Experiences. “Although the dependency in online and digital usage is

undeniable, great offline experiences which incorporate elements of digital components like

Sneakertopia will further increase visitors' experience and enjoyment.”

Yet, there is no doubt that the meaning of experience has changed from something purely

physical to one that is digitally enhanced. Technologically-enabled experiences have immersed

visitors into a new dimension of experience economy. Sneakertopia also incorporates a digital-

physical hybrid experience with augmented reality integration that allows visitors to discover the

story behind the sneaker culture icons and idols beyond what is visually present.

“As we’ve seen over the years, it’s not just about the products anymore. The experience economy

is booming and now is the perfect time for Gushcloud to be at the forefront of driving this trend

further in the East and the West,” said Althea Lim, CEO of Gushcloud International. “With

Sneakertopia in Asia, we hope to bring in more experiences that people will love and that will

shape the future of the experience economy in Asia.”

The first major Asian pop-up experience will be witnessed this April in Seoul, Korea with detailed

venues and dates to be announced soon. For more information on ticketing, visit

www.sneakertopia.asia and follow Sneakertopia Asia on Instagram at @sneakertopia.asia.

http://www.sneakertopia.asia


Darlene Malimas

Gushcloud International

+65 9298 0121

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/560812171

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 IPD Group, Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/3270786
https://www.einpresswire.com/article/560812171
https://www.einpresswire.com/editorial-guidelines

