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Lillee Jean and Julie Navickas Interviewed by
Fotis Georgiadis

Lillee Jean, social media influencer. Julie
Navickas, nationally recognized contemporary
romance novelist with Inkspell Publishing.

GREENWICH, CT, USA, February 16, 2022
/EINPresswire.com/ -- Fotis Georgiadis, owner
of the blog by his namesake, is a branding
and image consultant specialist with a robust
background and is a visionary interviewer.
With a knack for pulling out a well-rounded
interview, not only covering cutting edge
technologies and corporate directions but
also bringing out the personal side of the
interviewee.

Marketing of your products/company isn't
just about 'ads' but building your brand, your
image. Fotis Georgiadis can put together a
strong marketing campaign to take your
company to the next level. Reach out to him
at the below contact options to start.
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Lillee Jean, social media influencer

Lillee Jean, social media influencer
Can you share 5 strategies that a company should be doing
“ to build a trusted and believable brand? Please tell us a

The sales may come and go, story or example for each.

but building a brand is a
lifetime endeavor.”
Lillee Jean, social media
influencer

Define what the brand will be. It is important to decide
what image you want to portray to the public, and then
build on that image;

After you have defined what your brand is, you need to

consider how you will position yourself in the world. When people think of your brand, how do
you want them to feel?


http://www.einpresswire.com

Include people who believe in you and your brand as
part of your team. The most important attributes
someone can have with their team are care and trust;

It is extremely important to communicate what your
brand stands for. It pays off to take a few months to
develop your brand strategy for positioning, even if it
takes longer than you expected;

There is always a niche where a brand can excel and help
the community grow and benefit from others. As a
company builds a brand, building positive relationships
with the public is among the most valuable things it can
do. Helping others will not only help your brand
awareness, but it will also benefit the communities that
you go into.

In your opinion, what is an example of a company that
has done a fantastic job building a believable and
beloved brand. What specifically impresses you? What
can one do to replicate that?

Julie Navickas, nationally
recognized contemporary romance
novelist with Inkspell Publishing

Microsoft would be the company. Microsoft has been
taken to a whole new level of social responsibility by Bill
Gates; companies in his position should be in awe of his
commitment. As one of the founders of a philanthropic
foundation that helps non-profit organizations with grants, he has also achieved the global goal
of ensuring that more and more people are starting to have access to digital media and skills.
The support of economic inclusion, along with social responsibility, is heartfelt, and one that |
believe any large corporation would want to endorse.

Read the rest of the interview here

Julie Navickas, nationally recognized contemporary romance novelist with Inkspell Publishing
What are your “5 Things You Need To Be A Highly Effective Public Speaker?” Please share a story
or example for each.

1—Understand Your Audience. To be an effective public speaker, it's crucial that you understand
the make-up of your audience. When presenting to a large group, always consider these six
things before opening your mouth: size of the audience, setting in which you're speaking, the
type of audience before you, their interests, their prior knowledge, and their attitude toward
your topic.

2—Engage Your Audience. It's important that you keep your audience engaged throughout the
duration of your message, but it's essential that you engage them from the beginning. Start your


https://www.fotisgeorgiadis.com/julie-navickas-on-the-5-things-you-need-to-be-a-highly-effective-public-speaker/

speech with any of these tried-and-true attention getters: tell a story, share a personal
experience, relate your speech to a current event, show a compelling visual image, ask a
provocative question, use a startling fact, spell out what's at stake for your listeners, offer a
humorous observation or anecdote, explain your own interest in the topic, or tell your listeners
what the topic has to do with them.

3—Be Aware of Your Non-Verbal Communication. You may have heard that our non-verbal
communication is actually far more powerful than the words we speak. Our facial expressions,
gestures, eye contact, posture... all of it—have more meaning than the messages we verbally
share. To be an effective speaker, you must ensure that your non-verbals complement your
verbal message.

4—Use Humor Effectively. Listeners can only take so much intensity without requiring a release
or a chance to catch their breath. As a speaker, if you do not provide a release, your audience
will likely stop listening. If used correctly, humor can be an effective way to keep your audience
at ease. One of the best places to deliver a serious point is right after people laugh. Use this to
your advantage. As a rule of thumb, just two or three instances of humor in a 15-20-minute
speech is ideal. Keep the humor short—it's a means to an end, not the end itself.

5—Practice. I've never agreed with the common saying, “practice makes perfect.” In speaking
situations, we're not going for perfect—we're going for impactful. What worked in practice may
not be ideal for the live audience. To be an effective speaker, you need to know how to read and
adapt to your audience. You should be well prepared and rehearsed, but your message shouldn't
sound like a recording. Be flexible to your audience’s needs to really deliver a solid impact.

Complete reading the interview here

You can reach out to Fotis Georgiadis at the below-listed website, email and social media links to
discuss how he can help your brand and image.

About Fotis Georgiadis

Fotis Georgiadis is the founder of DigitalDayLab. Fotis Georgiadis is a serial entrepreneur with
offices in both Malibu and New York City. He has expertise in marketing, branding and mergers &
acquisitions. Fotis Georgiadis is also an accomplished VC who has successfully concluded five
exits. Fotis Georgiadis is also a contributor to Authority Magazine, Thrive Global & several

others.

Contact and information on how to follow Fotis Georgiadis' latest interviews:
Website: http://www.fotisgeorgiadis.com

Email: fg@fotisgeorgiadis.com

LinkedIn: https://www.linkedin.com/in/fotis-georgiadis-994833103/

Twitter: https://twitter.com/FotisGeorgiadi3 @FotisGeorgiadi3



https://www.fotisgeorgiadis.com/lillee-jean-five-things-you-need-to-build-a-trusted-and-beloved-brand/
http://www.fotisgeorgiadis.com
https://www.linkedin.com/in/fotis-georgiadis-994833103/
https://twitter.com/FotisGeorgiadi3

Fotis Georgiadis
fotisgeorgiadis.com

+1 203-983-1234

email us here

Visit us on social media:
Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/563245841

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 IPD Group, Inc. All Right Reserved.


http://www.einpresswire.com/contact_author/3312842
https://twitter.com/FotisGeorgiadi3
https://www.linkedin.com/in/fotis-georgiadis-994833103/
https://www.einpresswire.com/article/563245841
https://www.einpresswire.com/editorial-guidelines

