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Advertising Agencies Market Caters To
Consumers By Introducing Innovative
Technologies
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-- The launch of artificial intelligence
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(Al) is gaining popularity in the global
advertising agencies market. Major
players operating in the industry are
continuously focused on introducing
innovations and technologies to better
serve the needs of consumers. For instance, according to a survey, 47% of advertisers are using
artificial intelligence for audience targeting. It has been reported that several companies are
focusing their Al capacities to streamline their sales process, sorting out “hot” leads from “cold”
prospects, cutting sales lead considerably, and improving sales productivity.

Source: The Business Research Company

Advertising Agencies Market Report 2022 - Market
Size, Trends, And Global Forecast 2022 - 2026

In August 2021, Principle America Co. Ltd., a subsidiary of Tokyo-based digital marketing agency,
Principle Company, acquired Eboost Consulting for an undisclosed amount. With this acquisition,
Eboost will give its industry-leading social media advertising and PPC consulting services to
Japanese companies growing into North America, as well as to help U.S. organisations expand
globally into the Japanese and APAC sectors. Eboost Consulting is a US based digital marketing
agency.

Read more on the Global Advertising Agencies Market Report:

https://www.thebusinessresearchcompany.com/report/advertising-agencies-global-market-
report

The global advertising agency market size is expected to grow from $346.12 billion in 2021 to
$383.67 billion in 2022 at a compound annual growth rate (CAGR) of 10.8%. The growth in the
market is mainly due to the companies rearranging their operations and recovering from the
COVID-19 impact, which had earlier led to restrictive containment measures involving social
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distancing, remote working, and the closure of commercial activities that resulted in operational
challenges. The global advertising agencies market share is expected to reach $553.11 billion in
2026 at a CAGR of 9.6%.

An increase in advertisement spending across industries is expected to drive the demand for the
advertising agencies market. Video and mobile ads are major contributors to the increase in ad
investment. Digital advertising has recently surpassed total TV ad spending. For instance,
according to the Global Digital Ad Trends report published by PubMatic, a digital advertising
technology company, the US digital ad spend in 2019 was around $129.3 billion, constituting
54.2% of total spending ($238.56 billion). This shows that the US digital ad spending surpassed
traditional media spending. Consumer Cellular, an American postpaid mobile network operator,
spent under $100 million on advertising in digital, print, and national TV in the year 2019. The
retail industry has the highest percentage of total spend on advertising. Therefore, the rise in
advertisement spending is predicted to fuel the demand for the advertising agencies market.

Major players covered in the global advertising agencies industry are Caveni Digital Solutions,
Socialiency Advertising, Tegra, BrandBurp Digital, Plan Z, Titan SEO Group, Breakneck Creative,
Thevisiontech, Dentsu Inc., WPP PLC and Omnicom Group Inc.

TBRC's global advertising agencies market segmentation is divided by mode into online
advertising, offline advertising, by type into tv, digital, radio, print, out-of-home (OOH), others, by
end-user industry into banking, financial services, and insurance sector (BFSI), consumer goods
and retail, government and public sector, IT & telecom, healthcare, media & entertainment.

Advertising Agencies Global Market Report 2022 - By Mode (Online Advertising, Offline
Advertising), By Survey Type (TV, Digital, Radio, Print, Out-Of-Home (OOH)), By End-User Industry

(Banking, Financial Services, And Insurance Sector (BFSI), Consumer Goods And Retail,
Government And Public Sector, IT & Telecom, Healthcare, Media & Entertainment) - Market Size,
Trends, And Global Forecast 2022 - 2026 is one of a series of new reports from The Business
Research Company that provides a advertising agencies market overview, advertising agencies
market forecast, advertising agencies market size, advertising agencies market growth for the
whole market, advertising agencies market segments, geographies, advertising agencies market
trends, advertising agencies market drivers, advertising agencies market restraints, advertising
agencies market leading competitors’ revenues, profiles, and market shares.

Request for a Sample of the Global Advertising Agencies Market Report:
https://www.thebusinessresearchcompany.com/sample.aspx?id=3478&type=smp

Not what you were looking for? Here is a list of similar reports by The Business Research
Company:

Marketing Research And Analysis Services Market 2021 - By Type (Quantitative Research,
Qualitative Research), By Research Source (Primary Research, Secondary Research), By End Use


https://www.thebusinessresearchcompany.com/report/advertising-agencies-global-market-report
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Industry (Media And Broadcasting, Pharmaceutical, Consumer Non-Durables, Advertising,
Consumer Durables, Wholesale & Retail, Public Administration, Telecommunications And ICT,
Financial And Insurance Activities, Automotive, Research Institutes, Tourism, Travel And
Recreation), And By Region, Opportunities And Strategies - Global Forecast To 2030

https://www.thebusinessresearchcompany.com/report/marketing-research-and-analysis-
services-market

Billboard And Outdoor Advertising Global Market Report 2022 - By Type (Painted Billboards,
Digital Billboards, Multi-Purpose Billboards, Mobile Billboards), By Application (Highways, Railway
Stations, Buildings, Automobiles), By End-User (Retail, Banks & Financial Institutions, Commercial
Buildings, Media & Entertainment, Government, Transportation) - Market Size, Trends, And
Global Forecast 2022 - 2026

https://www.thebusinessresearchcompany.com/report/billboard-and-outdoor-advertising-
global-market-report

Agencies SEO Services Global Market Report 2022 - By Service Type (Online Services, Offline
Services), By Subscription (Monthly, Annually), By End Use Industry (Professional Services, IT
Services, Ecommerce, Hospitality, Recreation, Real Estate) - Market Size, Trends, And Global
Forecast 2022-2026

https://www.thebusinessresearchcompany.com/report/agencies-seo-services-global-market-
report

About The Business Research Company

The Business Research Company is a market research and intelligence firm that excels in
company, market, and consumer research. It has over 200 research professionals at its offices in
India, the UK and the US, as well a network of trained researchers globally. It has specialist
consultants in a wide range of industries including manufacturing, healthcare, financial services
and technology.

Read more about us at https://www.thebusinessresearchcompany.com/about-the-business-
research-company.aspx

Call us now for personal assistance with your purchase:
Europe: +44 207 1930 708

Asia: +91 88972 63534

Americas: +1 315 623 0293

Email: info@tbrc.info

Check out our:

LinkedIn: https://bit.ly/3b7850r
Twitter: https://bit.ly/3b1rmjS
YouTube: https://www.youtube.com/channel/UC24 flOrV8cR5DxICpgmyFQ
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Blog: http://blog.tbrc.info/
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This press release can be viewed online at: https://www.einpresswire.com/article/563355779

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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