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Brands In The Print Advertising Market Uses
Long-Form Communication For An Impactful
Reach
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include brands exerting towards long-
form of print ads, that is, full-page, full-
worded communications. This is likely
to gain popularity in the print
advertising market. Brands, in general,
will have a lot to communicate to their customers and positions to articulate, therefore, require
communication that is not limited to 145 characters, a 15-second flash of information, or a single
impactful visual. For instance, in July 2020, MasterCard published a two-page broadcast in The
New York Times to express its support for the LGBTQIA+ community. Also, for its support for
GLAAD's NEON Legacy Series, a photo and video collection was created by Black LGBTQIA+
creators. In 2020, P&G has published a long-form of a print ad for its product Secret
Deodorant/Anti-Perspirant that focuses on asking people to take part in Secret's call for gender
equality.

Source: The Business Research Company
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Size, Trends, And Global Forecast 2022-2026

In March 2020, Lambert & Co., a US-based public relations and integrated marketing firm
acquired Fairly Painless Advertising, Inc., a company providing marketing and advertising
services, for an undisclosed amount. This acquisition is expected to move Lambert & Co. from a
PR firm minoring in the ad and creative services to a fully-integrated agency majoring in the
creative services and advertising field. Fairly Painless Advertising, Inc. is a US-based full-service
advertising agency that provides research, planning, and creative services that cover print and
digital design.

Read more on the Global Print Advertising Market Report:
https://www.thebusinessresearchcompany.com/report/print-advertising-global-market-report
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https://www.thebusinessresearchcompany.com/report/print-advertising-global-market-report
https://www.thebusinessresearchcompany.com/report/print-advertising-global-market-report

The global print advertising market size is expected to decline from $31.84 billion in 2021 to
$31.63 billion in 2022 at a compound annual growth rate (CAGR) of -0.7%. The market has
recorded a decline owing to the closure of businesses globally due to COVID-19 restrictive
measures including social distancing and movement of goods. The print advertising market
share market is expected to reach $28.40 billion in 2026 at a CAGR of -2.7%.

The huge population that subscribes to newspapers and magazines drives the global print
advertising market. According to the American Press Institute survey, a majority of newspaper
subscribers also pay for a print magazine, which is one of the popular publication types with
good scope for ads. According to the Audit Bureau of Circulations in November 2019, the Sun
newspaper sold about 1.2 million copies in the UK. People of all ages read newspapers and
magazines that are the mainstay of these print advertisements, however, the majority of the
subscribers who pay for newspaper subscriptions are older adults and long-time readers. They
find it easy to read newspapers as it provides them the leisure to read as per their time, and also
that they use significantly fewer digital applications and spend less time on gadgets. This factor
contributes to the growth of the print advertising market.

Major players covered in the global print advertising industry are Ogilvy & Mather, MullenLowe,
McCann Worldgroup, Publicis Groupe, Dentsu, Havas, Grey global, Droga 5, BBDO, VMLY&R, WPP
Group PLC, Omnicom Group, Interpublic Group of Companies and Hakuhodo.

TBRC's global print advertising market report is segmented by type into newspaper advertising,
magazine Advertising, Posters and Banners, Others, by industry into retail, electronics and
telecommunications, insurance and finance, automotive, others, by provider into large
enterprise, small and medium enterprise.

Print Advertising Global Market Report 2022 - By Type (Newspaper Advertising, Magazine
Advertising, Posters and Banners), By Industry (Retail, Electronics and Telecommunications,
Insurance and Finance, Automotive), By Provider (Large Enterprise, Small and Medium
Enterprise) - Market Size, Trends, And Global Forecast 2022 - 2026 is one of a series of new
reports from The Business Research Company that provides a print advertising market overview,
forecast print advertising market size and growth for the whole market, print advertising market
segments, geographies, print advertising market trends, print advertising market drivers, print
advertising market restraints, leading competitors’ revenues, print advertising market profiles,
and market shares.

Request for a Sample of the Global Print Advertising Market Report:
https://www.thebusinessresearchcompany.com/sample.aspx?id=3510&type=smp

Not what you were looking for? Here is a list of similar reports by The Business Research
Company:

Print Media Global Market Report 2022 - By Type (Directory, Mailing List, And Other Publishers,


https://www.thebusinessresearchcompany.com/report/print-advertising-global-market-report
https://www.thebusinessresearchcompany.com/sample.aspx?id=3510&amp;type=smp

Book Publishers, Newspaper & Magazines Publishers), By Business Model (Subscription,
Advertising), By Application (Publishing House, Newspaper Office) - Market Size, Trends, And
Global Forecast 2022-2026

https://www.thebusinessresearchcompany.com/report/print-media-global-market-report

Printing Machinery And Equipment Global Market Report 2021 - By Type (Typesetting Machinery,
Offset Printing Machinery, Flexographic Printing Machinery, Gravure Printing Machinery, Printing
Trades Binding Machinery And Equipment), By End Use (Packaging, Publication), By Capacity
(Small, Medium, Large), By Operation (Autonomous, Semi-autonomous, Manual), COVID-19
Impact And Recovery

https://www.thebusinessresearchcompany.com/report/printing-machinery-and-equipment-
global-market-report-2020-30-covid-19-impact-and-recovery

Printing And Related Support Activities Global Market Report 2021 - By Type (Printing, Support
Activities For Printing), By Technology (Flexography Printing, Rotogravure Printing, Digital
Printing, OffSet Printing), COVID-19 Impact And Recovery

https://www.thebusinessresearchcompany.com/report/printing-and-related-support-activities-
global-market-report-2020-30-covid-19-impact-and-recovery

About The Business Research Company?
The Business Research Company is a market research and intelligence firm that excels in

company, market, and consumer research. It has over 200 research professionals at its offices in
India, the UK and the US, as well a network of trained researchers globally. It has specialist
consultants in a wide range of industries including manufacturing, healthcare, financial services
and technology.

Read more about us at https://www.thebusinessresearchcompany.com/about-the-business-
research-company.aspx

Call us now for personal assistance with your purchase:
Europe: +44 207 1930 708

Asia: +91 88972 63534

Americas: +1 315 623 0293

Email: info@tbrc.info

Check out our:

LinkedIn: https://bit.ly/3b7850r

Twitter: https://bit.ly/3b1rmjS

YouTube: https://www.youtube.com/channel/UC24 fl0rV8cR5DxICpgmyFQ
Blog: http://blog.tbrc.info/
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