ﬁPREsswiRE

SDGs: Efforts of and Outcomes for Japanese
Companies

Proprietary surveys of Nikkei Research help organizations identify potential gains, losses, and
challenges regarding the SDGs.

TOKYO, JAPAN, February 22, 2022 /EINPresswire.com/ -- For some years now, Nikkei Research has
been supporting many clients, from global enterprises to local governments, in their efforts to
tackle the challenges posed by the SDGs (or "Sustainable Development Goals"). By analyzing
data from our proprietary surveys such as the Nikkei SDGs Management Survey and the Cities &
Counties SDGs Advancement Survey, we are able to provide information on current conditions
across Japan relating to this matter. Moreover, we are also able to help various individual
organizations identify what they stand to gain (or lose) and the hurdles they must clear to
achieve desired outcomes.

Below are some of the insights and information from case studies that we have gained so far.

OOverall disclosure rate of companies still standing low.

There is a divide between companies that engage in disclosure related to environmental change
and those that do not. While almost all leading companies that have made advances in
responding to the challenges of the SDGs are disclosing such information, less than 40% of
companies are currently making such information available. In terms of the supply chain, just
slightly over 20% of all companies are making relevant disclosures that cover their supply
chains.

Read morelhttps://www.nikkei-r.co.jp/english/column/8347

OTwo major benefits of SDGs management: market value and brand strength

Japanese companies that have implemented SDGs-related management and advances feel
confident that they are being constantly watched and evaluated by investors. In addition, they
also feel that their activities in these areas have improved their brand strength. However, despite
their efforts to disclose information, the effect on recruitment seems to be lagging. Companies
might need to step outside the "norm" and make a greater appeal to the sharp-eyed members of
the younger generations by emphasizing their passion, achievements and detailed future plans.

Read morelhttps://www.nikkei-r.co.jp/english/column/8348
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OCompanies delivering new statements from top executives perform better.

Our analysis showed clearly that when a company's top executives make SDGs-related
statements, there are significant impacts on that company's market value. Such companies tend
to easily outperform the TOPIX (Tokyo Price Index). It was also revealed that companies should
continuously update their statements and make announcements periodically, rather than
leaving things as they are.

Read morelhttps://www.nikkei-r.co.jp/english/column/8346

OThose who engage in SDGs-related activities and those who do not

We learned that 50% of those currently employed are somewhat involved in activities that
contribute to SDGs. This is sometimes leveraged by the companies they work for, as some
businesses, especially in the manufacturing and energy industries, are directly involved in
matters relating to the SDGs. However, only a small number of people engage in SDGs-related
initiatives at work, while the majority of those interested in such activities tend to undertake
related measures in their personal lives. It is important for companies to be aware that the SDGs
are giving rise to change at the individual level, as employees are also consumers who can affect
products and services with their purchasing behavior.

Read morelhttps://www.nikkei-r.co.jp/english/column/8349

OUsing survey data to promote SDGs effectively within the company

We interviewed key team leaders of Sumitomo Life Insurance Company to find out how they
were effectively using survey results for internal promotion and penetration related to the SDGs.
Our analysis of the survey data involved comparisons with other top-rated companies to capture
differences as well as strengths and weaknesses. Moreover, by combining the results of our
research with their own in-house surveys, companies are able to design and execute new
measures.

Read morelhttps://www.nikkei-r.co.jp/english/column/8350

OLocal governments need concrete plans involving localized renewable energy.

Since 2016, Japanese local governments have been required to establish action plans under the
"Law Concerning the Promotion of the Measures to Cope with Global Warming." Our survey
revealed that nearly 40% of cities and counties across Japan still lack solid plans. On the other
hand, we uncovered information on successful cases in which some local areas had already
established a circular economy utilizing local resources for renewable energy (i.e. solar power,
geothermal energy, wind power, woody biomass and waterpower).

Read morelhttps://www.nikkei-r.co.jp/english/column/8137

Please contact us through the link below if you are interested in knowing more.


https://www.nikkei-r.co.jp/english/column/8346
https://www.nikkei-r.co.jp/english/column/8349
https://www.nikkei-r.co.jp/english/column/8350
https://www.nikkei-r.co.jp/english/column/8137

https://www.nikkei-r.co.jp/en contact/

<Related Stories>

Survey on Sustainability Awareness among Individuals in Japan

Effectiveness of Investment Methods Using Non-financial Information
Corporate Brand Ranking in Japan: Nikkei Research Brand Strategy Survey

Public Relations Office
Nikkei Inc.
pr@nex.nikkei.co.jp
Visit us on social media:
Facebook

Twitter

LinkedIn

Other

This press release can be viewed online at: https://www.einpresswire.com/article/563640251

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 IPD Group, Inc. All Right Reserved.


https://www.nikkei-r.co.jp/en_contact/
https://nikkei.bita.jp/nikkeiinfo/en/global_services/quick/survey-on-sustainability-awareness-among-individuals-in-japan.html
https://nikkei.bita.jp/nikkeiinfo/en/global_services/quick/effectiveness-of-investment-methods-using-non-financial-information-esg-scores.html
https://nikkei.bita.jp/nikkeiinfo/en/global_services/nikkei-research/corporate-brand-ranking-in-japan-nikkei-research-brand-strategy-survey-2021.html
https://www.facebook.com/nikkeiPRoffice/
https://twitter.com/nikkeiPRoffice
https://www.linkedin.com/company/nikkei
https://www.youtube.com/user/NikkeiAsia/featured
https://www.einpresswire.com/article/563640251
https://www.einpresswire.com/editorial-guidelines

