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Cleaning Products Market Size In United
States To Reach $2.89 Billion By 2030,
Manifesting a CAGR of 4.1%

PORTLAND, PORTLAND, UNITED
STATES, February 23, 2022
/EINPresswire.com/ -- According to the
report published by Allied Market
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Surge in the number of households in the U.S., acceptance of cleaning products, and quick
emergence of modern retail shops fuel the U.S. cleaning products market. On the other hand,
availability of substitutes in the market hampers the market. On the contrary, rise in sales
through online retails creates several market opportunities.

Get detailed COVID-19 impact analysis on the U.S. Cleaning Products Market:
https://www.alliedmarketresearch.com/request-for-customization/14679?reqgfor=covid

COVID-19 scenario:

The pandemic affected the U.S. cleaning products market positively as people were more
conscious about cleanliness in the surroundings to avoid COVID-19 infection.

Due to lockdown and complete or partial closure, the demand for cleaning products from
industries and offices declined.

However, shortage of raw materials and disrupted supply chain affected the demand-supply
balance in the market.

The report segments the U.S. cleaning products market on the basis of product type, distribution
channel, and states.

Based on product type, the brooms segment contributed to the highest market share in 2020,
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attributing to more than two-fifths of the total market share, and is anticipated to dominate the
market during the forecast period. On the other hand, the brushes segment is expected to
manifest the fastest CAGR of 4.6% from 2021-2030.

Based on distribution channel, the big box retailers segment contributed to the highest market
share in 2020, attributing to more than one-fourth of the total market share, and is anticipated
to lead during the forecast period. On the other hand, the dollar stores segment is expected to
manifest the fastest CAGR of 4.5% from 2021-2030.

Download Sample Copy of Report @https://www.alliedmarketresearch.com/request-
sample/14679

Based on the state, California contributed to the highest share in 2020, holding more than one-
tenth of the total share, and is expected to lead during the forecast period. The US cleaning
products market across Oregon is anticipated to exhibit the fastest CAGR of 8.5% during the
forecast period.

Key players of the U.S. cleaning products market analyzed in the research include Gordon Brush
Mfg. Co., Inc., Procter & Gamble, The Libman Company, Weiler Corporation, Perfex Corporation,
Carolina Mop Manufacturing Co, Malish Corporation, American Textile & Supply, Inc., Brush
Research Manufacturing Co Inc., and Carlisle Sanitary Maintenance Products Inc.

Schedule a FREE Consultation Call with Our Analysts/Industry Experts to Find Solution for Your
Business @https://www.alliedmarketresearch.com/purchase-enquiry/14679

About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

We are in professional corporate relations with various companies and this helps us in digging
out market data that helps us generate accurate research data tables and confirms utmost
accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in
inspiring and encouraging everyone associated with the company to maintain high quality of
data and help clients in every way possible to achieve success. Each and every data presented in
the reports published by us is extracted through primary interviews with top officials from
leading companies of domain concerned. Our secondary data procurement methodology
includes deep online and offline research and discussion with knowledgeable professionals and
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analysts in the industry.
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This press release can be viewed online at: https://www.einpresswire.com/article/563888185

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 IPD Group, Inc. All Right Reserved.


http://www.einpresswire.com/contact_author/3317898
https://www.facebook.com/alliedmarketresearch/
https://twitter.com/allied_mr
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/563888185
https://www.einpresswire.com/editorial-guidelines

