PERSONALIZED BRANDING IS ON THE RISE IN
DIGITAL MARKETING: GOODFIRMS' RESEARCH
2022
Personalized Branding Can Create New Value for Your
Customers

WASHINGTON DC, WASHINGTON, UNITED STATES,
February 25, 2022 /EINPresswire.com/ -- GoodFirms, the
global research, and review platform, recently published
its new research study, “The Rising Value of Personalized
Branding." The study examines the recent
personalization trends, the hurdles, tools, and strategies
utilized to create effective marketing campaigns. In
addition, the study delves deep into the patterns, and
core aspects of personalized branding.

GoodFirms

GoodFirms’ research emphasizes that providing
customers with customized products or services is the first step in personalization and to have a
more significant impact on customers, brands must integrate customized website content,
personalized video campaigns, personalized reports, and notification messages in their
advertising process.

So, the future of
personalization has arrived!
Those who embrace the
future now will be better
equipped for tomorrow's
future”
GoodFirms Research

“Personalization is becoming trendy, and consumers these
days enjoy the services based on their choices and
preferences,” says GoodFirms.
GoodFirms further asserts that personalization is already
widespread among brands of all sizes and sectors, and
new-age technologies involving AI and Machine learning
are simplifying the personalized branding process.

This research also clarifies why a company's marketing efforts should be more customized and
why it is critical for marketers to utilize technology for fostering their personalized branding
initiatives. The shift toward personalized branding will become increasingly important for brands

as customer expectations and marketing technologies improve. Customers expect personalized
communication, a better overall experience, and consistency across platforms. Choosing the
right marketing automation technology allows brands to personalize each customer's
experience, says GoodFirms.
GoodFirms concludes that the importance of taking a customer-centric approach to
personalization cannot be overstated. This starts with being open, by maintaining a consistent
relationship with them to get a complete and accurate image of their needs. If brands are ready
to put up the effort, personalized branding will make them sustainable and resilient.
Key Findings of the Research:
--With personalized branding, brands are replacing their traditional strategies with personalized
ones.
--Personalization is a new business model that offers brands various benefits and opportunities
to increase their revenue streams.
--Personalization is growing tremendously as more and more brands are adopting it.
--COVID-19 outbreak is one of the main reasons why customers need personalization.
--Most consumers are willing to share information on products they like to get personalized
discounts
--Personalization improves the relationship between customers and sellers as customers love to
seek attention.
--There is an increasing trend in mobile customer experience personalization
--Personalization in today's world puts a brand ahead of all those who do not practice that. --As
long as personalization is in practice, it will always have a positive impact on customer service,
product development, and almost every element of the business.
About the Research:
Through this secondary research, "The Rising Value of Personalized Branding,” GoodFirms has
attempted to analyze how brands and customers benefit from personalized branding, especially
in digital marketing. The study also examines the significant trends, tools/techniques adopted,
tips to improvise customers’ personalization experience, key industries leading in
personalization, and challenges related to this new trend.
To view the full report, please see:
https://www.goodfirms.co/resources/rising-value-of-personalized-branding
To read and download more research articles by GoodFirms, click here.
About GoodFirms:
GoodFirms is a well-known name in the IT research and review segment. The review platform of
GoodFirms assists businesses with the right insights in determining the best alternative for

software and IT service requirements. GoodFirms’ flagship review platform facilitates businesses
to identify the latest industry trends, capture opportunities, and make informed decisions.
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