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LONDON, GREATER LONDON, UK,

March 3, 2022 /EINPresswire.com/ --

The development of high-performance

and multifunctional products is gaining

popularity in the market. Male

toiletries global industry trends include

major players are focused on

developing high-performance and

multifunctional products to meet consumer demand and strengthen their position. For instance,

in September 2021, CavinKare, an India-based consumer goods company launched BIKER's

brand. To meet the needs of the urban male, the company launched beard oil, beard cream, 2-

in-1 shampoo conditioners, and shower gel under the BIKER'S brand. The brand will offer head-

to-toe treatments for all the problems caused by long commutes and stress, owing to men's

strong interest in personal grooming products. The products are supplemented with the

richness of substances such as Moringa leaves, Aloe Vera, and others, and they provide

comprehensive treatment and sustenance.

In June 2020, Marico, an India-based consumer goods company acquired Beardo for an

undisclosed amount. Through this acquisition, Marico intends to increase its product portfolio

and learn about new business models. Beardo is an India-based men’s grooming brand that sells

soaps, beard waxes, beard oils and other products for men’s facial hair.

Read more on the Global Male Toiletries Market Report:

https://www.thebusinessresearchcompany.com/report/male-toiletries-global-market-report 

The global male toiletries market size is expected to grow from $23.30 billion in 2021 to $24.65

billion in 2022 at a compound annual growth rate (CAGR) of 5.8%. The growth in the male

toiletries market is mainly due to the companies resuming their operations and adapting to the

new normal while recovering from the COVID-19 impact, which had earlier led to restrictive
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containment measures involving social distancing, remote working, and the closure of

commercial activities that resulted in operational challenges. The global male toiletries market

share is expected to reach $28.04 billion in 2026 at a CAGR of 3.3%.

The development of high-performance and multifunctional products is gaining popularity in the

market. Male toiletries global industry trends include major players focused on developing high-

performance and multifunctional products to meet consumer demand and strengthen their

position. For instance, in September 2021, CavinKare, an India-based consumer goods company

launched BIKER's brand. To meet the needs of the urban male, the company launched beard oil,

beard cream, 2-in-1 shampoo conditioners, and shower gel under the BIKER'S brand. The brand

will offer head-to-toe treatments for all the problems caused by long commutes and stress,

owing to men's strong interest in personal grooming products. The products are supplemented

with the richness of substances such as Moringa leaves, Aloe Vera, and others, and they provide

comprehensive treatment and sustenance.

Major players covered in the global male toiletries market are Beiersdorf AG, L’Oréal SA, Procter

& Gamble Company (P&G), Shiseido Company, The Estée Lauder Companies Inc., Coty Inc.,

Molton Brown Limited, Vi-john Group, Unilever PLC, Edgewell Personal Care, Koninklijke Philips

N.V., Natura & Co., Colgate-Palmolive Company, Johnson & Johnson, The Hut.com Ltd., and

Brickell Men's Products.

TBRC’s global male toiletries market analysis report is segmented by product into deodorants,

haircare products, skincare products, shower products, by type into mass products, premium

products, by distribution channel into supermarkets and hypermarkets, pharmacies, specialty

stores, departmental stores, others. 

Male Toiletries Global Market Report 2022 – By Product (Deodorants, Haircare Products, Skincare

Products, Shower Products), By Type (Mass Products, Premium Products), By Distribution

Channel (Supermarkets And Hypermarkets, Pharmacies, Specialty Stores, Departmental Stores) –

Market Size, Trends, And Global Forecast 2022-2026 is one of a series of new reports from The

Business Research Company that provides a male toiletries market overview, forecast male

toiletries market size and growth for the whole market, male toiletries market segments,

geographies, male toiletries market trends, male toiletries market drivers, restraints, leading

competitors’ revenues, profiles, and market shares.

Request for a Sample of the Global Male Toiletries Market Report:

https://www.thebusinessresearchcompany.com/sample.aspx?id=5622&type=smp 

Not what you were looking for? Here is a list of similar reports by The Business Research

Company:

Toiletries Global Market Report 2021 - By Type (Lotions (Including Sunscreens), Hair

Preparations, Face Creams, Perfumes, Shaving Preparations, Other Cosmetic Preparations), By

Distribution Channel (Hypermarkets/Supermarkets, E-Commerce, Pharmacy Stores), By

https://www.thebusinessresearchcompany.com/report/male-toiletries-global-market-report
https://www.thebusinessresearchcompany.com/sample.aspx?id=5622&amp;type=smp


Preference (Mass, Premium), By Gender (Male, Female), COVID-19 Impact And Recovery

https://www.thebusinessresearchcompany.com/report/toiletries-global-market-report-2020-30-

covid-19-impact-and-recovery 

Face Creams Global Market Report 2021 - By Type (Moisture, Healing, Anti-Aging), By Application

(Oil Skin, Dry Skin, Neutral Skin, Sensitive Skin), By Distribution Channel (Multi-Brand Retail

Outlets, Online Platforms, Supermarkets/ Hypermarkets, Exclusive Retail Stores, Beauty Parlors/

Salons), By Age (0-1, 2-25, 26-40, 41-55, >55), By Gender (Female, Male), COVID-19 Impact and

Recovery

https://www.thebusinessresearchcompany.com/report/face-creams-global-market-report 

Hand Cream and Hand Lotion Global Market Report 2022 – By Type (Moisturizing Hand Lotion,

Protective Hand Lotion, Repair Hand Crème), By Application (Adult, Baby), By Distribution

Channel (Supermarket/Hypermarket, Specialty Store, Beauty Salon, Pharma & Drug Store, Online

Store) – Market Size, Trends, And Global Forecast 2022-2026

https://www.thebusinessresearchcompany.com/report/hand-cream-and-hand-lotions-global-

market-report 

About The Business Research Company?

The Business Research Company is a market research and intelligence firm that excels in

company, market, and consumer research. It has over 200 research professionals at its offices in

India, the UK and the US, as well a network of trained researchers globally. It has specialist

consultants in a wide range of industries including manufacturing, healthcare, financial services

and technology.

Read more about us at https://www.thebusinessresearchcompany.com/about-the-business-

research-company.aspx

Call us now for personal assistance with your purchase:

Europe: +44 207 1930 708

Asia: +91 88972 63534

Americas: +1 315 623 0293 

Email: info@tbrc.info

Check out our:

LinkedIn: https://bit.ly/3b7850r

Twitter: https://bit.ly/3b1rmjS

YouTube: https://www.youtube.com/channel/UC24_fI0rV8cR5DxlCpgmyFQ

Blog: http://blog.tbrc.info/

Oliver Guirdham

The Business Research Company

+44 20 7193 0708
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This press release can be viewed online at: https://www.einpresswire.com/article/564548802

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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