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Rising demand for analytics-based

content marketing software and

increasing focus on personalized content

drive the content marketing  software

market. 

PORTLAND, PORTLAND, OR, UNITED

STATES, March 15, 2022

/EINPresswire.com/ -- Surge in

adoption of data-driven content

marketing strategy, rise in demand for

analytics-based content marketing

software, and increase in emphasis on

the personalized content are the

factors that drive the growth of the

content marketing software market. In addition, this software is highly demanded because it

helps to streamline the operations with the help of advanced technologies such as data

analytics, artificial intelligence, and machine learning and thereby driving the market growth.

However, high software deployment & staffing costs and lack of skills to analyze data are the

factors which hampers the market growth. Furthermore, the rise in the demand and use of IT in

the entertainment and education segment are expected to create lucrative opportunities for the

growth of the content marketing software market. 

Videos are the most effective and attractive way to target audience when it comes to

communicating through visual content. Videos help content makers in establishing a greater

influence on their targeted audience with the help of storytelling. Videos have become the most

effective way to deliver content as consumers prefer videos over text. Videos help content

makers to effectively address customer needs and demands. Companies from various industries

are making a significant investment to create highly attractive videos to attract consumer’s

attention. 
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Asia-Pacific region is expected to have the highest growth rate in the forecasted period. It is the

profitable market for content marketing software providers, due to technological advancements

and increase in digitalization in the region. Multinational enterprises have explored the Asia-

Pacific market by collaborating with some of the domestic companies to provide channel and

technology for content creation. Furthermore, increase in acceptance of the cloud and mobile

technologies by major Asia-Pacific countries such as China, India, and Japan have resulted in

rapid adoption of content marketing software. Therefore, driving the growth of the market.

Key industry players - Oracle Corporation, Adobe Inc., Salesforce.com Inc., HubSpot Inc., Alma

Media Oyj, Curata Inc., Sprinklr Inc., Seismic Software Inc., Contently Inc., Scripted Inc.

Key drivers that are propelling the growth of the market included in the report. Additionally,

challenges and restraining factors that are likely to curb the growth of the market are put forth

by the analysts to prepare the manufacturers for future challenges in advance. 
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Thanks for reading this article; you can also get an individual chapter-wise section or region-wise

report versions like North America, Europe, or Asia.
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About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP, based in Portland, Oregon. AMR provides global enterprises as well as

medium and small businesses with unmatched quality of "Market Research Reports" and

"Business Intelligence Solutions." AMR has a targeted view to provide business insights and

consulting to assist its clients to make strategic business decisions and achieve sustainable

growth in their respective market domain.

AMR launched its user-based online library of reports and company profiles, Avenue. An e-

access library is accessible from any device, anywhere, and at any time for entrepreneurs,

stakeholders, and researchers and students at universities. With reports on more than 60,000

niche markets with data comprising of 600,000 pages along with company profiles on more than

12,000 firms, Avenue offers access to the entire repository of information through subscriptions.

A hassle-free solution to clients’ requirements is complemented with analyst support and

customization requests.
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