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Organic Food and Beverages Market
Astonished To Hit $860,625.7 million by 2031

Surge in demand for the clean label food
and beverage products is expected to be
a significant driver for the growth of the
organic food and beverages Industry

PORTLAND, 5933 NE WIN SIVERS
DRIVE, #205, OR 97220, UNITED
STATES, March 17, 2022
/EINPresswire.com/ -- According to a
new report published by Allied Market
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Research, titled, “Organic Food and * 7 SL
Beverages Market by Product Type, Organic Food and Beverages Market

Process, and Distribution Channel:

Global Opportunity Analysis and

Industry Forecast, 2022-2031,” the global organic food and beverages market size is expected to
reach $860.625.7 million by 2031 at a CAGR of 14.9% from 2022 to 2031.

Organic foods and beverages intake is expected to provide ample advantages over conventional
foods. Organic products help to get free from the adverse effects of the inorganic foods and
support to lead a healthy life. The global organic food and beverages market is poised to witness
significant growth during the forecast period, owing to increase in income levels, rise in
awareness regarding advantages of organic products, and improved organic farming techniques.
The demand for organic food and beverages is anticipated to quadruple by 2031 as compared to
its size in 2020. In addition, due to huge growth potential, the market attracts more number of
investors and governments of many countries are coming up with new investment policies to
encourage the organic farming, which creates huge growth opportunities for the organic food
and beverages market to nurture in the near future. However, factors such as high price of
organic products and low shelf life are expected to hinder the organic food and beverages
market growth.

Request The Sample Copy Here: https://www.alliedmarketresearch.com/request-sample/213

“The outbreak of the COVID-19 in 2020 significantly boosted the demand for the organic food
products across the globe. Health consciousness among the people increased exponentially. As a
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result, the demand for the clean labelled food products and healthy products increased at a
significant rate. As per the Organic Trade Association, the U.S. witnessed an all-time high sales of
the organic food in its history in 2020.”

According to the organic food and beverages market analysis, the market is segmented based on
product type, process, distribution channel, and region. On the basis of product type, the organic
food and beverages market is segmented into organic foods and vegetables, organic meat, fish
and poultry, organic dairy products, organic frozen and processed foods, organic non-dairy
beverages, organic coffee and tea, organic beer and wine, and other organic food and beverages.
On the basis of process, the market is segregated into processed and unprocessed. On the basis
of distribution channel, the organic food and beverages market is divided into
supermarket/hypermarket, specialty stores, convenience stores, online sales channels, and
others (food service, groceries, & others). On the basis of region, the global organic food and
beverages market is analyzed across North America (U.S., Canada, and Mexico), Europe
(Germany, UK, France, Italy, Spain, and rest of Europe), Asia-Pacific (China, Japan, India, South
Korea, Australia, and rest of Asia-Pacific), and LAMEA (Brazil, South Africa, United Arab Emirates,
Saudi Arabia, and rest of LAMEA).

Get detailed COVID-19 impact analysis on the Organic Food And Beverages Market:
https://www.alliedmarketresearch.com/request-for-customization/213?regfor=covid

On the basis of process, the unprocessed segment dominated the organic food and beverages
market, garnering 93.0% of the organic food and beverages market share in 2020. The fresh and
unprocessed organic food and beverages are beneficial for health. The processed food are
carcinogenic and hence the demand for the unprocessed organic food products is high.

On the basis of distribution channel, the online sales segment is expected to be the fastest-
growing segment during the forecast period. The rapid penetration of the online groceries and
online food delivery platforms across the globe coupled with the rise in adoption of
smartphones and rise in number of internet users are the major factors that are expected to
propel the growth of the online sales channel. The supermarket/hypermarket segment
accounted for 35.2% of the market share in 2020 and was the dominating market. This is
attributed to the increased penetration of the supermarket and hypermarkets in the developed
regions like Europe and North America. It serves as a popular sales channel in the developed
market for purchasing groceries and other food items.

Do Inquiry Of This Research: https://www.alliedmarketresearch.com/purchase-enquiry/213

On the basis of region, Asia-Pacific is expected to grow at a significant rate during the forecast
period. The rise in awareness regarding the health benefits of organic products, rise in
disposable income of the consumers, and improving standard of living in the region are the
major factors that influence the market growth.
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Key Findings of Study:

Organic coffee and tea segment dominated the global organic food and beverages market
Trends in 2020, and is expected to reach $189,881.7 by 2031.

Based on process, the processed segment is noticed to grow at a faster rate during the forecast
period.

Supermarket/hypermarket segment accounted for the 35.2% of the total market share in 2020.
Asia-Pacific is projected to witness the highest growth, registering a CAGR of nearly 18.0% during
the forecast period.

The U.S. accounted for 41.5% of the market share in the global organic food and beverages
market Forecast in 2020.

Buy The Complete Report Here: https://www.alliedmarketresearch.com/checkout-
final/1b7ee6e5110ce573bc629acdbaeec/8b

The key market players profiled in the report are WhiteWave Foods Co., Hain celestial Group,
Inc., General Mills Inc. United Natural Foods, Inc., SpartanNash Company, Amy'’s Kitchen, Inc.,

Dean Foods Company, Starbucks Corporation, The Kroger Co., and Whole Foods Market Inc.

Similar Report:

Tannin MarketOhttps://www.alliedmarketresearch.com/tannin-market-A08966
Tortilla MarketOhttps://www.alliedmarketresearch.com/tortilla-market-A08806

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of “Market
Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain. We are in professional corporate
relations with various companies and this helps us in digging out market data that helps us
generate accurate research data tables and confirms utmost accuracy in our market forecasting.
Every data presented in the reports published by us is extracted through primary interviews with
top officials from leading companies of domain concerned.
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This press release can be viewed online at: https://www.einpresswire.com/article/565718537

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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