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PORTLAND, OREGON, UNITED STATES,

March 28, 2022 /EINPresswire.com/ --

According to a new report published by

Allied Market Research, titled, “Halal

Cosmetics Market," The halal cosmetics

market size was valued at $30,685.40

million in 2020, and is estimated to

reach $144,816.10 million by 2031,

growing at a CAGR of 15.2% from 2022 to 2031. The report offers an extensive analysis of key

growth strategies, drivers, opportunities, key segment, Porter's Five Forces analysis, and

competitive landscape.

Rise in Muslim population,

increase in disposable

income, mandatory halal

certification to ensure the

authenticity of the halal

cosmetic products are major

drivers of the global halal

cosmetics market”

Shankar Bhandalkar

Halal cosmetics have a substantial application among

Muslim consumers owing to the increasing demand for

personal grooming and trending beauty products that

adhere to religious loyalties among Muslims. In the LAMEA

region, the Middle East accounts for the highest market

share owing to the presence of the Muslim majority

countries that strictly obey the religious commitments in

their halal cosmetic products. However, Asia-Pacific is

expected to exhibit the fastest growth attributed to the

growing Muslim population in Muslim majority countries

such as Malaysia, Singapore, and Indonesia, along with an

increasing focus on personal and beauty care.

The global halal cosmetics market is driven by rise in Muslim population globally and booming

halal market, which has now extended its product base to meet the growing personal & beauty

http://www.einpresswire.com


care needs of Muslim population. Halal certification enables Muslim population to identify the

genuine products, thereby obeying the virtues of their religion, thereby fueling the growth of the

global halal cosmetics market.

According to the global halal cosmetics market analysis, the market is divided by product type,

application, distribution channel, and geographical division. By product type, it comprises

personal care products, color cosmetics, and fragrances. By application, it includes hair care, skin

care, face care, and beauty care. Based on the distribution channel, the market is segmented

into online and offline. By geography, it includes North America, Europe, Asia-Pacific, and LAMEA

markets. Further, the report also covers the strategies adopted by key market players in order to

sustain competitive environment and increase their market share.  

Among the product type, fragrance segment is expected to have the highest CAGR during the

halal cosmetics market forecast period, followed by color cosmetics. The color cosmetics

segment is expected to account for $48,801.5 million in 2031, registering a CAGR of 15.5%. Halal

color cosmetics have widespread adoption among the Muslim women population, especially in

the youth. Increase in interest of the young Muslim population toward make-up trends that

adhere to the religious loyalties has fueled the demand for global color cosmetic products.

Based on distribution channel, offline sales channel held the major halal cosmetics market

share. Offline distribution channels include standalone stores, retail stores, supermarkets, and

others wherein the products are displayed for consumers to have a first-hand look at the

products that enable them to check the authenticity of the products.

The demand for halal cosmetic products in the overall halal cosmetics industry is expected to be

driven by increase in purchasing power of the growing Muslim population and significant desire

among young Muslim women to associate their interest in fashion and makeup with Islamic

religious loyalties. These factors also provide lucrative opportunities to the multinational

cosmetic companies to enter the halal cosmetics market. Countries such as Saudi Arabia, Iran,

UAE, Malaysia, and Indonesia offer potential growth opportunities for halal color cosmetics

products owing to the factors such as increase in young population, high disposable income, and

rise in interest in fashion and makeup trends

Key Market Players Profiled In The Report:

○ Amara Cosmetics

○ Iba Halal Care

○ Halal Cosmetics Company

○ Clara Internation

○ Inika

○ Wardah Cosmetics

○ PHB Ethical Beauty

○ Sampure Minerals



○ One Pure

○ Mena Cosmetics

○ SaafSkinCare

Key Findings of the Study:

○ Personal care products held the major share in the market accounting near 37.4% of the total

halal cosmetics market.   

○ Hair care segment held the major share in the market and is likely to remain dominant

throughout the forecast period.  

○ Online sales channel witness a major growth rate in the market.

○ The LAMEA region account for more than half of the total share in 2020.

Related Reports: 

About Allied Market Research:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of “Market

Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

David Correa

Allied Analytics LLP

800-792-5285

email us here

Visit us on social media:

Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/566732799

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 IPD Group, Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/3342932
https://www.facebook.com/alliedmarketresearch/
https://twitter.com/allied_mr
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/566732799
https://www.einpresswire.com/editorial-guidelines

