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LONDON, GREATER LONDON , UK, April

1, 2022 /EINPresswire.com/ -- The

benefits associated with direct mail

advertising contributed to direct mail

advertising market growth. The major

benefits associated with direct mail

advertising include high read rate,

response rate, and personalization.

The tangible benefits that direct mail offers along with the facility that personal and special

messages can be delivered to the target customers, builds trust in customers. Also, direct mail

tends to have a longer shelf life than email or digital marketing. According to the Postary

(Postcard Marketing & Direct Mail Platform), the average response rate of the direct mail is

around 2.7% - 4.4%, while the email has around 0.6%, which is comparatively very low. The

average open rate varies between 57.5% – 85%, and the average return on investment is $4.09

(£3.22) for $1.27 (£1) spent on direct mail. Such benefits from direct mail advertising drive the

direct mail advertising market. 

The global direct mail advertising market size is expected to grow from $71.57 billion in 2021 to

$72.67 billion in 2022 at a compound annual growth rate (CAGR) of 1.5%. The growth in the

direct mail advertising market is mainly due to the companies rearranging their operations and

recovering from the COVID-19 impact, which had earlier led to restrictive containment measures

involving social distancing, remote working, and the closure of commercial activities that resulted

in operational challenges. The global direct mail advertising market share is expected to reach

$73.57 billion in 2026 at a CAGR of 0.3%.

Read more on the Global Direct Mail Advertising Market Report

https://www.thebusinessresearchcompany.com/report/direct-mail-advertising-global-market-

report
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Direct mail advertisers are using 3D mail campaigns to modernize direct mail advertising. 3D

direct mail campaigns are interactive as well as provide a visual media experience to the target

customers. For instance, in March 2021, R.R. Donnelley & Sons Company), a leading global

provider of marketing and business communications, announced the launch of a portfolio of 3D

solutions to assist manufacturers and retailers in creating rich user experiences and accelerating

time-to-market. RRD's end-to-end 3D suite, which enables simulations and digital prototyping

that maximize the potential of augmented reality (AR) and mixed reality, is designed to utilize the

power of emerging technologies such as 5G and spatial web for the Internet of Everything (IoE)

(MR).

Major players covered in the global direct mail advertising industry are RR Donnelley, Valassis,

Dai Nippon, Harte Hanks, Quad/ Graphics, Cenveo, Hibbert, Gunderson Direct, Greetabl and

SaasMQL. 

TBRC’s global direct mail advertising market report is segmented by type into postcards, self-

mailers, letters and envelop, dimensional mailers, catalogs, by end-user into retail, banks &

financial institutions, commercial buildings, media & entertainment, government, transportation,

by enterprise size into large enterprise, small and medium enterprise. 

Direct Mail Advertising Global Market Report 2022 - By Type (Postcards, Self-Mailers, Letters And

Envelope, Dimensional Mailers, Catalogs), By End-User (Retail, Banks & Financial Institutions,

Commercial Buildings, Media & Entertainment, Government, Transportation), By Enterprise Size

(Large Enterprise, Small And Medium Enterprise) - Market Size, Trends, And Global Forecast 2022

- 2026 is one of a series of new reports from The Business Research Company that provides a

direct mail advertising market overview, forecast direct mail advertising market size and direct

mail advertising market growth for the whole market, direct mail advertising market segments,

geographies, direct mail advertising market trends, direct mail advertising market drivers,

restraints, leading competitors’ revenues, profiles, and market shares.

Request for a Sample of the Global Direct Mail Advertising Market Report

https://www.thebusinessresearchcompany.com/sample.aspx?id=3501&type=smp

Not what you were looking for? Here is a list of similar reports by The Business Research

Company:

Print Advertising Distribution Global Market Report 2022 - By Type (Newspapers, Magazines,

Posters and Banners), By Service (Advertising Material Direct Distribution Services, Circular Direct

Distribution Services, Coupon Direct Distribution Services, Directory Telephone, Door-To-Door

Distribution Of Advertising Materials, Flyer Direct Distribution Services, Handbill Direct

Distribution Services, Sample Direct Distribution Services), By Industry (Retail, Electronics and

Telecommunications, Insurance, Finance), By Enterprise Size (Large Enterprise, Small and

Medium Enterprise) - Market Size, Trends, And Global Forecast 2022 – 2026

https://www.thebusinessresearchcompany.com/report/direct-mail-advertising-global-market-report
https://www.thebusinessresearchcompany.com/sample.aspx?id=3501&amp;type=smp


https://www.thebusinessresearchcompany.com/report/print-advertising-distribution-global-

market-report 

Directory, Mailing List, And Other Publishers Global Market Report 2021 - By Type (Directory and

Mailing List, Other Publishers), By Application (Residential, Business), COVID-19 Impact and

Recovery

https://www.thebusinessresearchcompany.com/report/directory-mailing-list-and-other-

publishers-global-market-report 

Direct Selling Establishments Global Market Report 2021 - By Type (Single-Level Marketing, Multi-

Level Marketing), By Products (Wellness, Services, Home and Family Care, Personal Care, Clothing

& Accessories, Leisure & Educational), COVID-19 Impact and Recovery

https://www.thebusinessresearchcompany.com/report/direct-selling-establishments-global-

market-report 

About The Business Research Company

The Business Research Company is a market research and intelligence firm that excels in

company, market, and consumer research. It has over 200 research professionals at its offices in

India, the UK and the US, as well a network of trained researchers globally. It has specialist

consultants in a wide range of industries including manufacturing, healthcare, financial services

and technology.

Read more about us at https://www.thebusinessresearchcompany.com/about-the-business-

research-company.aspx

Call us now for personal assistance with your purchase:

Europe: +44 207 1930 708

Asia: +91 88972 63534

Americas: +1 315 623 0293 

Email: info@tbrc.info

Check out our:

LinkedIn: https://bit.ly/3b7850r

Twitter: https://bit.ly/3b1rmjS

YouTube: https://www.youtube.com/channel/UC24_fI0rV8cR5DxlCpgmyFQ

Blog: http://blog.tbrc.info/
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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