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LONDON, GREATER LONDON, UK, April

1, 2022 /EINPresswire.com/ -- The

expansion of programmatic media

buying is one of the growing billboard

and outdoor advertising market trends

in the field of digital out of home

(DOOH) advertising. Programmatic

advertising refers to the use of

automated technology for buying

advertising space in contrast to traditional methods of digital advertising. This approach uses

data insights and algorithms to display the right advertisements to the right person at the right

place and price.

About 82% of viewers were able to recall a DOOH advertisement that they saw over a month

ago. The brands have now expanded their in-house programmatic media buying capabilities. For

instance, in April 2021, PubMatic, Inc., a sell-side platform that delivers superior results for digital

advertising, announced today that BT, a multinational telecommunications company, and

Essence, a data and measurement-driven agency part of GroupM, have successfully used a

buyer-controlled fee structure to gain control and transparency over all programmatic inventory

purchased through PubMatic. The collaboration between BT, Essence, and PubMatic has

provided BT with improved visibility into how much of its total media spend reaches end

publishers and has assisted them in investigating the 'unknown delta' - the lost or unaccounted-

for ad spend between advertisers and publishers during a programmatic auction.  

The global billboard and outdoor advertising market size is expected to grow from $61.67 billion

in 2021 to $66.80 billion in 2022 at a compound annual growth rate (CAGR) of 8.3%. The growth

in the billboard and outdoor advertising market is mainly due to the companies rearranging their

operations and recovering from the COVID-19 impact, which had earlier led to restrictive
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containment measures involving social distancing, remote working, and the closure of

commercial activities that resulted in operational challenges. The billboard and outdoor

advertising market is expected to reach $87.76 billion in 2026 at a CAGR of 7.1%.

Read more on the Global Billboard And Outdoor Advertising Market Report

https://www.thebusinessresearchcompany.com/report/billboard-and-outdoor-advertising-

global-market-report

The increase in digital out of home (DOOH) advertising is expected to contribute to the growth of

the global billboard and outdoor advertising market. Out of home (OOH) advertising refers to

advertising outside of the home and includes billboards, bus shelters, wallscapes, and posters.

DOOH is an extension of the OOH and includes outdoor signage, digital billboards and television

screens. In contrast to traditional billboards that show static images all the time, digital boards

display more live images and can run multiple advertisements and, hence, attract more

consumers. According to Indian Institute of Digital Education, the global internet/digital

advertising market was valued at $319 billion in 2019 and is predicted to reach $1,089 billion by

2027, with a CAGR of 17.2% from 2020 to 2027 . According to the billboard and outdoor

advertising market analysis, DOOH in recent times have seen lucrative growth and is expected to

grow more in the coming years because of its engaging and interactive nature.

Major players covered in the global billboard and outdoor advertising industry are JCDecaux,

Capitol Outdoor LLC, Clear Channel Outdoor Holdings Inc, Lamar Advertising Co., OUTFRONT

Media Inc. and Focus Media. 

TBRC’s global billboard and outdoor advertising market report is segmented by type into painted

billboards, digital billboards, multi-purpose billboards, mobile billboards, others, by application

into highways, railway stations, buildings, automobiles, others, by end-user into retail, banks &

financial institutions, commercial buildings, media & entertainment, government, transportation.

Billboard And Outdoor Advertising Global Market Report 2022 - By Type (Painted Billboards,

Digital Billboards, Multi-Purpose Billboards, Mobile Billboards), By Application (Highways, Railway

Stations, Buildings, Automobiles), By End-User (Retail, Banks & Financial Institutions, Commercial

Buildings, Media & Entertainment, Government, Transportation) - Market Size, Trends, And

Global Forecast 2022 – 2026 is one of a series of new reports from The Business Research

Company that provides a billboard and outdoor advertising market overview, billboard and

outdoor advertising market forecast, billboard and outdoor advertising market size and billboard

and outdoor advertising market growth for the whole market, billboard and outdoor advertising

market segments, geographies, billboard and outdoor advertising market trends, billboard and

outdoor advertising market drivers, restraints, leading competitors’ revenues, profiles, and

market shares.
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https://www.thebusinessresearchcompany.com/sample.aspx?id=3498&type=smp

Not what you were looking for? Here is a list of similar reports by The Business Research

Company:

Advertising Agencies Global Market Report 2022 - By Mode (Online Advertising, Offline

Advertising), By Survey Type (TV, Digital, Radio, Print, Out-Of-Home (OOH)), By End-User Industry

(Banking, Financial Services, And Insurance Sector (BFSI), Consumer Goods And Retail,

Government And Public Sector, IT & Telecom, Healthcare, Media & Entertainment) - Market Size,

Trends, And Global Forecast 2022 – 2026

https://www.thebusinessresearchcompany.com/report/advertising-agencies-global-market-

report 

Radio Advertising Global Market Report 2022 - By Type (Traditional Radio Advertising, Terrestrial

Radio Broadcast Advertising, Terrestrial Radio Online Advertising, Satellite Radio Advertising), By

Industry Application (BFSI, Consumer Goods And Retail, Government And Public Sector, IT And

Telecom, Healthcare, Media And Entertainment), By Enterprise Size (Large Enterprise, Small And

Medium Enterprise) - Market Size, Trends, And Global Forecast 2022 – 2026

https://www.thebusinessresearchcompany.com/report/radio-advertising-global-market-report 

Out-of-Home Advertising Global Market Report 2022 - By Type (Billboard, Transport, Street

Furniture, Transit Displays), By Platform (Static, Digital), By Application (Food And Beverage

Industry, Vehicle Industry, Health And Medical Industry, Commercial And Personal Services,

Consumer Goods) - Market Size, Trends, And Global Forecast 2022 – 2026

https://www.thebusinessresearchcompany.com/report/out-of-home-advertising-global-market-

report 

Know More About The Business Research Company?

The Business Research Company is a market research and intelligence firm that excels in

company, market, and consumer research. It has over 200 research professionals at its offices in

India, the UK and the US, as well a network of trained researchers globally. It has specialist

consultants in a wide range of industries including manufacturing, healthcare, financial services

and technology.

Read more about us at https://www.thebusinessresearchcompany.com/about-the-business-

research-company.aspx

Call us now for personal assistance with your purchase:

Europe: +44 207 1930 708

Asia: +91 88972 63534

Americas: +1 315 623 0293 

Email: info@tbrc.info
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Check out our:

LinkedIn: https://bit.ly/3b7850r

Twitter: https://bit.ly/3b1rmjS

YouTube: https://www.youtube.com/channel/UC24_fI0rV8cR5DxlCpgmyFQ

Blog: http://blog.tbrc.info/

Oliver Guirdham

The Business Research Company

+44 20 7193 0708

info@tbrc.info

Visit us on social media:

Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/567224347

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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