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The Best in the Music Business Share Their
Secrets

Ultimate Compendium of Insights and Wisdom Covering
Every Aspect of Today's Music Business — Direct from the
Mouths of the Artists and Execs who Walk the Walk.
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-- For The Record: The Best in the Music Business Tell It

Like It Is is a backstage pass to the wisdom of the THE BEST IN THE MUSIC BUSINESS
modern music industry. Within the pages are hard-won TELL ITLIKEITIS
insights from the world of major music artists,
elaborating on everything from songwriting to streaming,
touring to ticket sales, licensing to living the life. And all
the ins and outs and ups and downs in-between.

As multiple Grammy Award-winning, multi-platinum-
selling artist Timbaland puts it:

. . JAN S KLUTH WITH SAMAﬁNTHA MARSHALL
any level, this book is a must read. It's as powerful as

sitting across the table and getting it straight from the
folks who are at the top of their game.”

“For anyone looking to break into the music industry at

Consider For The Record your exclusive invitation to learn all the facets of a rapidly evolving
business. It gives anyone who aspires to a career in music a rare glimpse into what it takes to
make it to the top.

Songwriting legend Robin Gibb of the Bee Gees in this last interview before his passing, speaks
candidly about what it took to have a chart topping band over the course of three decades! Plus,
artists, producers, songwriters, publishers, managers, promoters, C-suite executives and brand
moguls such as Kelly Rowland, Wyclef Jean, Neil Sedaka, Maisy Kay, John Paul Dejoria, Julie
Greenwald, Ali Campbell of UB40, Randy Phillips and many more industry luminaries pull no
punches in telling it like it really is in today’s competitive music market.

“As we musicians carve out our paths for creative expression, longevity, and relevance in this
business, For The Record is a perfect guide for showing us all the way,” says Kevin “K.0.” Olusola


http://www.einpresswire.com
https://www.fortherecord.app/
https://www.fortherecord.app/

of the three-time Grammy Award-winning a cappella
group Pentatonix.

For The Record is in lockstep with the on-going changes
within a fast paced industry. It's the ultimate roadmap for
all the byways and highways into earning a living with
your talent and creativity.

Now you can be a fly on the wall as these giants in the
field speak with the spontaneity of warriors who are
battling it out on the front lines to find what succeeds
amidst the changes and upheaval being thrown at them.
It's like a state-of-the-art pro level seminar given by those
who've written the rules, those who reinvented the rules
and those who broke the rules in order to survive among
the stiffest competition. And they're here to groom the
next generation who are eager to listen.

Whether you are an artist, a student of the industry, an
entrepreneur, a C-suite executive, or anyone who wants

to know more about the creation, development, promotion and sale of musical content, For The

Record is for you.

For The Record. When it comes to the music industry, it'll
“ prepare you for what to look for, what to avoid, and what's

As we musicians carve out ahead.

our paths for creative
expression, longevity, and
relevance in this business,
For The Record is a perfect
guide for showing us all the
way.
Kevin “K.0.” Olusola of

www.ForTheRecord.app

Pentatonix
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For anyone looking to break into the music industry at any level, this book is a
must read. It's as powerful as sitting across the table and getting it straight from
the folks who are at the top of their game.

Timbaland (Multiple Grammy Award-Winning, Multi-Platinum-Selling Artist,
Producer & Songwriter)

For the Record keeps it real, putting you right in the conversation with everyone
from music executives to songwriting veterans to up and coming YouTube stars.
There's something here for anyone who wants to pursue this career.

Larry Ri ph  (Manager of Britney Spears, Aerosmith, Pitbull, etc.)

Where else can you find wisdom on the creative process from greats like Neil
Sedaka and Robin Gibb? Or the cutting edge of music marketing from the
founders of Comerstone and Fader Magazine? FTR s the ultimate Master Class
on the industry.
G (President, Maverick; Maverick Clients: Madonna, U2, The
Weeknd, etc.)

1 couldn't stop reading as the best in the business tell it like it was, is and will be.
If you're looking to excel in this industry, here is your bible.
Jeff Miyahara (40  Certified Platinum Music Producer & Songwriter, CEO of
J-Pop Music Group)
For the record, the music business isn't dead, it's evolving into something bigger,
more adaptable and more inclusive. The conversation on these pages tell you

the myriad ways you can make it in Music World 4.0, whether you're an artist, a
producer, or someone trying to sell some merchandise.

W INSTONE  (Multi-Platinum Music Producer & Songwriter,
JYP Entertainment)
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As the first music business book worldwide, For The
Record contains interactive bonus content. On their mobile
phones or tablets, users are encouraged to proceed to the
Google Play Store or Apple App Store and download the

" For The Record app and follow the instructions.

The ROKIT Group of global companies was founded by Jonathan Kendrick

and John Paul DeJoria. Headquartered in the United Kingdom and Southern
California, ROKIT has a diverse portfolio of innovative tech, premium products and
pioneering services, including mobile phones, Smart WiFi technologies,

beverages, e-bikes, payment cards, 3D content production, interactive books,


http://www.ForTheRecord.app

product development and global content distribution.
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THE BEST IN THE MUSIC BUSINESS
TELL IT LIKE IT IS

An accomplished multi-faceted entrepreneur, C-suite
executive, deal maker

and holder of the rare U.S. gov't-issued EB-1 Permanent
Resident Card (Green Card)

for individuals with extraordinary abilities in business, Jan
S. Kluth possesses unique

experience, success and insight into the intersection of
music/entertainment, media,

technology and consumer products in the Americas,
Europe, Asia and Africa.

The Global Chief Commercial Officer of the ROKIT Group,
Jan Kluth's past clients

and partners have included globally leading
entertainment companies such as

Universal Music Group and Fremantle, media
conglomerates like ProSiebenSat.1 Media

and Televisa, technology companies such as Samsung and consumer products
companies like Bacardi.

“For The Record: The Best in the Music Business Tell It Like It Is" is available on:
Hardcover:

ROKIT Books

Amazon

eBook:

Amazon Kindle

Barnes & Noble

Google Play

Apple Books

Rakuten Kobo


https://rokitbooks.com/products/for-the-record
https://www.amazon.com/Record-Best-Music-Business-Tell/dp/1736135104/ref=tmm_hrd_swatch_0?_encoding=UTF8&amp;qid=1648503072&amp;sr=8-1

Audiobook:

Audible

Google Play

Rakuten Kobo

Contact Jan Kluth at Jan.Kluth@rokit.com or Jan.Kluth@berlinheights.net.
Note to Media:

Jan Kluth is available for interviews.

To arrange an interview, please contact Jason Francis, Head of Communications, ROKIT Group:
E: jason.francis@rokit.com
T:. +44 7850428702

Jan S Kluth

ROKIT Books Inc.

+1 3108955682
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