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S5WPR CEO Releases Top Marketing Strategies
for Hotels and Resorts

NEW YORK, UNITED STATES, April 7,
2022 /EINPresswire.com/ -- Dara
Busch, CEO of leading travel PR agency
SWPR, says the hotel and resort
industry uses resort marketing to
promote their properties and locations,
and generate more interest from
consumers. With the help of a well-
developed marketing plan created to
appeal to the various tastes and
interests of potential visitors, hotels
and resorts can attract the attention of
consumers across several platforms.
Other than traditional marketing
efforts, which tend to happen at in-
person events, luxury hotel marketing
should focus on digital spaces to
generate better results. The right plan
can help a hotel, or a resort stand out
from its competitors and attract more
visitors. However, the last couple of years provided an additional challenge for resorts and hotels
in the form of the global pandemic. It managed to change the way people work and travel, which
meant that the travel industry had to find different ways to attract guests while keeping them
safe at the same time.

Safety

One of the most important elements that every business has needed to address throughout the
pandemic is safety. According to recent studies, nearly 80% of people have stated that they
avoided staying at a hotel, resort, or casino because of the pandemic, and about 90% have
stated how important it is for them that a hotel enforces safety policies. That's why one of the
core priorities for any luxury resort marketing strategy should be making guests feel at ease by
letting them know that the location enforces a safety policy. The safer the potential guests feel
because of this type of statement, the more likely they are to book a room. Aside from that,
hotels and resorts also must think about the way they present themselves in marketing
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campaigns. While pictures of crowds in small spaces used to make hotels and resorts seem
appealing in the past, that's no longer the case, and can end up turning guests away. Instead,
hotels and resorts should give their guests the impression of social distancing that many are
looking for.

Private Experiences

The most popular phrase in the last couple of years all over the world has been "social
distancing", and the best way that hotels and resorts can cater to this term'’s popularity by
providing guests with personalized and private experiences. With social distancing, hotels can
turn personalized experiences into private ones by marketing the intimacy of limited capacity
locations, or by turning restaurants into an opportunity for guests to have a catered meal in
private. Resorts can also offer their guests micro weddings where they can celebrate their
occasions in smaller, more intimate ceremonies. Another great marketing hook for resorts and
hotels is private spa getaways, where companies can advertise the safety and hygiene of their
facilities while offering them some relief from ongoing stressful situations with various spa
services.

Dara Busch is CEO of 5WPR, a leading travel PR firm.

About 5SWPR

5W Public Relations is a full-service PR agency in NYC known for cutting-edge programs that
engage with businesses, issues and ideas. With more than 250 professionals serving clients in
B2C (Beauty & Fashion, Consumer Brands, Entertainment, Food & Beverage, Health & Wellness,
Travel & Hospitality, Technology, Nonprofit), B2B (Corporate Communications and Reputation
Management), Public Affairs, Crisis Communications and Digital Marketing (Social Media,
Influencer, Paid Media, SEO). 5W was awarded 2020 PR Agency of The Year and brings leading
businesses a resourceful, bold and results-driven approach to communication.

Dara Busch

5W Public Relations
+12125844310 ext.
dbusch@5wpr.com
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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