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Ronn Torossian Reveals Metaverse PR
Essentials

NEW YORK, NEW YORK, USA, April 23, 2022 /EINPresswire.com/ -- The metaverse isn't very easy
for many people to understand simply because it doesn't quite exist. It's not an entity or an item,
and it's neither digital nor physical. All it is an idea of a brand-new boundary between people's
physical beings and the digital space. The early times of the digital sphere weren't easy for many
businesses. The interactions that most companies had with their target audiences were
different from those they used to have in person. Instead of distributing messages to customers
through print outlets, companies had to start distributing their promotional messages through
their websites, and later through social media platforms. However, social media platforms
changed the relationship between brands and their target audience even more, simply because
brands had to start communicating with their customers in a more direct manner. Now, with the
introduction of the metaverse, companies will have to shift key responses more and figure out
the best ways to provide virtual experiences to their target audiences.

Customer support

One of the advantages of utilizing public relations strategies inside the metaverse is the
accessibility to customer service. Companies in the metaverse can allow their employees and
customers to have their own avatars inside the digital space, and both parties can interact with
each other in a realistic fashion. Companies can provide answers to any questions that their
customers might have in real-time and instantly. This effort can improve customer experience
and customer satisfaction, as well as speed up the buying journey.

Interactive content

The content that is currently being created by companies isn't truly interactive. In fact, less than
10% of all the content that companies create is actually interactive, which means that over 90%
of the content that consumers see on a daily basis is passive. That means when they come
across a company's content, consumers are scrolling through videos, photos, or reading through
the text. However, companies that create interactive content inside the metaverse can allow
their target audiences to discover, learn, and explore their solutions a lot more.

Analytics

Another public relations benefit for companies participating in the metaverse is generating real-
time analytics regarding their customers. Companies that utilize real-time analytics platforms
can apply insights on their customers that have been gathered from various channels to
experiences inside the metaverse. In fact, any data that companies generate inside the
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Metaverse can also be utilized inside real-world retail experiences for target audiences, which
gives companies even more opportunities to improve their customer experience efforts.

Ronn Torossian founded SWPR, a leading metaverse PR agency.
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