
Rising Adoption of Sports Nutrition Market to
Fuel Revenue Growth Through 2022

Sports Nutrition Market

NEW YORK, UNITED STATES, April 27,

2022 /EINPresswire.com/ -- Persistence

Market Research Released New Market

Report on “Global Market Study on

Sports Nutrition: Asia Pacific to Witness

Highest Growth by 2019,” the global

sports nutrition market was valued at

USD 20.7 billion in 2012 and is

expected to grow at a CAGR of 9.0%

from 2013 to 2019, to reach an

estimated value of USD 37.7 billion in

2019. Increasing health awareness,

healthy lifestyle, rising number of

health clubs and fitness centers and changing consumer clusters for nutritional product across

the globe are the key growth drivers for the global sports nutrition market. Traditionally,

bodybuilders and sportspersons are the major consumers for sports nutrition products.

However in recent years, new user groups (recreational and lifestyle users) have increased their

market share in sports nutrition market.

To remain ‘ahead’ of your competitors, request for a

samples@https://www.persistencemarketresearch.com/samples/2889

The market for sports nutrition is expanding its major markets (North America) towards

developing markets of Europe and Asia Pacific owing to an ever-increasing population, rising

income and rising living standard of consumers in this region. Countries such as India and China

with their fast pace economic growth offer huge opportunities for sports nutrition market in the

future. Moreover, surge in national and international sporting events and increased global

participation in these; provide a good launch pad for the sports nutritional products.

Major growth challenges for the industry include the threat of substitutes and negative publicity

about the inclusion of banned/forbidden ingredients. Furthermore, changing consumer

preferences and expansion of distribution channels are other growth inhibitors for the industry.

The sports nutrition market is bifurcated into three segments: Sports Food, Sports Drinks, and

http://www.einpresswire.com
https://www.persistencemarketresearch.com/samples/2889


Sports Supplements. Sports Drinks was the largest segment; it increased to USD 12,435.4 million

in 2012, up 7.3% over that in 2011. The U.S. is the world’s largest consumer base for Sports

Drinks. Other major markets are the U.K., Germany, and Italy. Some of the major companies

operating in the sports nutrition market are Maxinutrition, Glanbia, PepsiCo, Coca-Cola and Clif

Bar & Company.

Download TOC, list of figures & tables@https://www.persistencemarketresearch.com/market-

research/sports-nutrition-market/toc
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For in-depth competitive analysis, buy

now@https://www.persistencemarketresearch.com/checkout/2889
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This press release can be viewed online at: https://www.einpresswire.com/article/570131203

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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