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LONDON, GREATER LONDON, UK, May

11, 2022 /EINPresswire.com/ --

Companies in the next-generation

personalized beauty market are

strategically partnering and

collaborating with other companies to

broaden their product portfolios and

expand their next-generation

personalized beauty market products.

For example, in April 2021, Revieve, a US-based company engaged in offering personalized

products, services, and treatments, entered into a partnership with BABOR, a Germany-based

company offering customized skin care solutions to its customers. In July 2021, AptarGroup, Inc.,

the US-based personal care, beauty, and pharmaceutical company, entered into a strategic

collaboration with Yan An Tang, a China-based company that offers customized, personalized

skincare products, nursing programs, and one-on-one skincare consultations.  

In June 2021, Hims & Hers Health, Inc., a US-based company that offers personalized health and

wellness services to customers through a multi-specialty telehealth platform, acquired

Apostrophe for an undisclosed deal amount. Through the acquisition, Hims & Hers expands its

capability to provide the most advanced and personalized dermatology treatments to

consumers at a fast pace and on a larger scale. Apostrophe is a teledermatology company that

offers personalized dermatology services to consumers by connecting them with its

dermatologist. 

Read More On The Global Next-generation Personalized Beauty Market Report 

https://www.thebusinessresearchcompany.com/report/next-generation-personalized-beauty-

global-market-report 
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The global next-generation personalized beauty market size is expected to grow from $29.25

billion in 2021 to $37.72 billion in 2022 at a compound annual growth rate (CAGR) of 11.87%. The

growth in the market is mainly due to the companies' resuming their operations and adapting to

the new normal while recovering from the COVID-19 impact, which had earlier led to restrictive

containment measures involving social distancing, remote working, and the closure of

commercial activities that resulted in operational challenges. The global next-generation

personalised beauty market share is expected to reach $51.64 billion in 2026 at a CAGR of

12.08%. 

Major players covered in the global next-generation personalized beauty market industry are

Ulta Beauty, Proven Skincare, BITE Beauty, Curology, Estée Lauder, Coty, insitU Cosmetics, FitSkin,

Krigler, Kiehl’s Apothecary Preparations, CODAGE, SkinCeuticals Custom D.O.S.E., SKINSHIFT, The

Buff, DermaCare Skin, eSalon, Romy Paris, Duolab, Prose, Nomige, Atolla, Ave & Edam,

Preemadonna, Laboté, Orig3n, Skin Authority, NU SKIN, IOMA Paris, Sephora, and SKINTELLI.  

Next-generation personalized beauty market research shows that the growing concern of

consumers regarding skin problems such as acne, cold sores, blisters, and hives across the globe

is contributing to the growth of the market. Skin diseases can be temporary or permanent,

painless or painful, and situational or genetic. With the increasing number of skin disorders,

people are becoming more conscious of their skin and opting for Next-generation personalized

beauty market services and products to overcome skin problems. According to the Medscape

report 2020, approximately 50 million Americans suffer from acne each year, with 80 percent of

Americans having acne at some point in their lives. Further, around 50 million men and 30

million women are suffering from hair loss due to skin diseases. Skin diseases rank fourth

among the most common causes of all human illnesses, which affect around one-third of the

world’s population. According to TBRC’s global next-generation personalized beauty market

analysis, the increase in skin problems among consumers is demanding more personalised

solutions, driving the market. 

TBRC’s global next-generation personalized beauty market report is segmented by product into

skincare, haircare, make-up, fragrances, others, by application into consultation/digital

questionnaires, apps and specialized hardware, home test kits, others.  

Next-Generation Personalized Beauty Global Market Report 2022 – By Product (Skincare,

Haircare, Make-Up, Fragrances, Others), By Application (Consultation/Digital Questionnaires,

Apps And Specialized Hardware, Home Test Kits, Others) – Market Size, Trends, And Global

Forecast 2022-2026 is one of a series of new reports from The Business Research Company that

provides a next-generation personalized beauty market overview, forecast next-generation

personalized beauty market size and growth for the whole market, next-generation personalized

beauty market segments, geographies, next-generation personalized beauty market trends,

next-generation personalized beauty market drivers, restraints, leading competitors’ revenues,

profiles, and market shares. 
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Request For A Sample Of The Global Next-generation Personalized Beauty Market Report 

https://www.thebusinessresearchcompany.com/sample.aspx?id=5802&type=smp 

Not What You Were Looking For? Here Is A List Of Similar Reports By The Business Research

Company: 

Toiletries Global Market Report 2022 – By Type (Lotions (Including Sunscreens), Hair

Preparations, Face Creams, Perfumes, Shaving Preparations, Other Cosmetic Preparations), By

Preference (Mass, Premium), By Sex (Male, Female), By Distribution Channel

(Hypermarkets/Supermarkets, E-Commerce, Pharmacy Stores, Other Distribution Channels) –

Market Size, Trends, And Global Forecast 2022-2026 

https://www.thebusinessresearchcompany.com/report/toiletries-global-market-report  

Perfumes Global Market Report 2022 – By Product (Mass, Premium), By End-User Sex (Women,

Men), By Distribution Channel (Offline, Online) – Market Size, Trends, And Global Forecast 2022-

2026 

https://www.thebusinessresearchcompany.com/report/perfumes-global-market-report  

Hand Cream and Hand Lotion Global Market Report 2022 – By Type (Moisturizing Hand Lotion,

Protective Hand Lotion, Repair Hand Crème), By Application (Adult, Baby), By Distribution

Channel (Supermarket/Hypermarket, Specialty Store, Beauty Salon, Pharma & Drug Store, Online

Store) – Market Size, Trends, And Global Forecast 2022-2026 

https://www.thebusinessresearchcompany.com/report/hand-cream-and-hand-lotions-global-

market-report  

About The Business Research Company? 

The Business Research Company is a market research and intelligence firm that excels in

company, market, and consumer research. It has over 200 research professionals at its offices in

India, the UK and the US, as well a network of trained researchers globally. It has specialist

consultants in a wide range of industries including manufacturing, healthcare, financial services

and technology. 

Read More About Us At https://www.thebusinessresearchcompany.com/about-the-business-

research-company.aspx 

Call Us Now For Personal Assistance With Your Purchase: 

Europe: +44 207 1930 708 

Asia: +91 88972 63534 

Americas: +1 315 623 0293  

Email: info@tbrc.info 

Check Out Our: 

LinkedIn: https://bit.ly/3b7850r 
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Twitter: https://bit.ly/3b1rmjS 

YouTube: https://www.youtube.com/channel/UC24_fI0rV8cR5DxlCpgmyFQ 

Blog: http://blog.tbrc.info/
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