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Ronn Torossian on The Changing Web and
Public Relations

NEW YORK, NEW YORK, USA, May 26, 2022 /EINPresswire.com/ -- The latest iteration of the web,
titled Web 3.0, has taken the world by storm once Meta, formerly known as Facebook, decided to
start heavily investing in the metaverse with the goal of breaking down the barriers between the
digital and the real world. This big change led to more corporations investing in the metaverse
and even creating their own digital spaces, which are set to completely redefine the way that
people interact and communicate in the virtual world. With this new development of the
internet, instead of the virtual world being separate from the physical, it's going to become an
addition to it and it's going to start permeating into every aspect of people's lives.

Web 3.0 is also set to blur the borders between the physical and digital worlds which is going to
greatly influence the way that brands communicate, as well as the public relations strategies
they decide to utilize. Starting with the first iteration of the web, Web 1.0, and all the way to Web
3.0, the communication industry managed to evolve and adapt to the numerous changes that
have happened. Now, with Web 3.0 asking everyone to get ready for another shift, it's time for
PR professionals to learn about the new web's impact on communication and how they can best
take advantage of any new tools or technologies that are going to perfect the top public relations
and communications strategies.

Content and buying personas

The personalization elements that are going to be introduced with Web 3.0 are going to be on a
brand- new level, which means PR professionals must create content that's going to cater to
multiple buyer personas. Many companies are also expecting a shift toward shorter articles that
are going to be able to appeal to the interests of various audiences. That means PR professionals
will need to create content through various angles that are going to be of interest to different
segments of the target audience to truly provide value for them while establishing thought
leadership for their clients.

Transparency and privacy

The consumers' concerns regarding data privacy and transparency of the way their data is used
means that Web 3.0 is going to have many companies reinforcing user privacy a lot more. The
decentralized structure of this new iteration of the web means that consumers are also going to
get to completely control their data and exchange value without getting any sort of intermediary
involved in that transaction. For the PR industry, this means that brands will be able to generate
insights from user data through artificial intelligence, while PR agencies will have to adjust their
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strategies for a more targeted approach moving forward. With the announcement of third-party
cookies being eliminated in the next year, PR companies can start providing their clients with
various first-party consumer data solutions as soon as possible to make way for the data privacy
rules and regulations that are going to be introduced in Web 3.0.

Ronn Torossian founded 5WPR, which works extensively in all aspects of technology PR.
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