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STATES OF AMERICA, May 27, 2022

/EINPresswire.com/ -- Data Bridge

Market Research has recently

published the Global research Report

of Contextual Advertising Market. The

study provides an overview of current

statistics and future predictions of the market. The study highlights a detailed assessment of the

Market and displays market sizing trends by revenue & volume, current growth factors, expert

opinions, facts, and industry validated market development data.

The research and analysis conducted in the finest Global Contextual Advertising Market report

helps clients to predict investment in an emerging market, expansion of market share or success

of a new product with the help of global market research analysis. This business report has been

designed in such a way that it provides very evident understanding of the business environment

and this industry. Nevertheless, this global market research report unravels many business

problems very quickly and easily. Due to high demand and the value of market research for the

success of different sectors, this market research report is provided that cover many work

areas.

Get a Sample PDF of of This Market Research Report@

https://www.databridgemarketresearch.com/request-a-sample/?dbmr=global-contextual-

advertising-market

Market Scenario of Contextual Advertising Market:

Contextual advertising market is expected to gain market growth in the forecast period of 2022
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to 2029. Data Bridge Market Research analyses the contextual advertising market to exhibit a

CAGR of 28.60% for the forecast period of 2022 to 2029.

Contextual advertising is basically an automated procedure of putting up advertisements on web

pages according to the relevance of digital content of the pages and it provides advertisers the

ability to deliver messages to selected profitable audiences. It is generally done through

contextual targeting on an ad network, which involves ads based segmentation on parameters

such as keyword, metadata or website topic. The users then click on the targeted advertisement

through the ad, which apparently creates revenue for the publisher of the content and more

traffic for the advertiser.

The increasing social media users in various developing and developed countries will emerge as

the major factor driving market growth. Furthermore, the growing trend of mobile advertising,

rising adoption of big data analytics and artificial intelligence in digital marketing, personalized

marketing strategies worldwide along with increase in the number of smartphone’s will further

aggravate the market value for the forecast period of 2022 to 2029. The incorporation of virtual

reality and augmented reality for the digital customer engagement are expected to boost the

overall growth of the market. On the other hand, the privacy concerns owing to behavioral

tracking and low translation ratio due to user annoyance act as a restraint for the market. The

technical drawbacks and low charge and discharge rates are also estimated to obstruct overall

growth of the market.

In addition to this, the constant advancements and innovations are estimated to create new

opportunities for growing the market within the forecast period. However, the varying standards

of regulation policies and the selection of related digital techniques and vendors result as a

challenge for the market.

Top Leading Key Players of Contextual Advertising Market:

Some of the major players operating in the contextual advertising market report are Google Inc.,

Meta., Microsoft, Yahoo, Twitter, Inc., Amazon.com, Inc., Act-On Software Inc., Brandwatch.,

Clarabridge, SENDIBLE, Digimind, Meltwater., Cision Ltd., Simplify360., MavSocial, Adobe,

Amobee Inc., Media.Net, SimplyCast, Flytxt, Infolinks, Millennial Media LLC, Flurry and SAP

among others.

To Gain More Insights into the Market Analysis, Browse Summary of the Contextual Advertising

Market Report@ https://www.databridgemarketresearch.com/reports/global-contextual-

advertising-market

Global Contextual Advertising Market Scope and Market Size

The contextual advertising market is segmented on the basis of deployment, approach, type and

end user. The growth amongst the different segments helps you in attaining the knowledge
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related to the different growth factors expected to be prevalent throughout the market and

formulate different strategies to help identify core application areas and the difference in your

target market.

On the basis of deployment, the contextual advertising market has been segmented into mobile

devices, desktops and digital billboards.

On the basis of approach, the contextual advertising market has been segmented into mass

contextual advertising, focused contextual advertising, contextual behavioral advertising and

contextual billboard advertising.

Contextual advertising has also been segmented on the basis of type into activity-based

advertising and location-based advertising, others. Others have further been segmented into in-

app advertising and in-video advertising.

On the basis of end user, the contextual advertising market has been segmented into consumer

goods, retail and restaurants, telecom and IT, banking, financial services, and insurance, media

and entertainment, travel, transportation, automobiles, healthcare, academia and government.

Contextual Advertising Market Country Level Analysis

The contextual advertising market is analyzed and market size, volume information is provided

by deployment, approach, type and end user as referenced above.

The countries covered in the contextual advertising market report are U.S., Canada and Mexico

in North America, Germany, France, U.K., Netherlands, Switzerland, Belgium, Russia, Italy, Spain,

Turkey, Rest of Europe in Europe, China, Japan, India, South Korea, Singapore, Malaysia, Australia,

Thailand, Indonesia, Philippines, Rest of Asia-Pacific (APAC) in the Asia-Pacific (APAC), Saudi

Arabia, U.A.E, Israel, Egypt, South Africa, Rest of Middle East and Africa (MEA) as a part of Middle

East and Africa (MEA), Brazil, Argentina and Rest of South America as part of South America.

North America dominates the contextual advertising market due to strong presence of major key

players offering advertising technologies in the region. Asia-Pacific region is projected to

undergo substantial during the forecast period owing to the due to the high growth of the

market owing to presence of emerging countries such as India, China and Japan.

The country section of the contextual advertising market report also provides individual market

impacting factors and changes in regulation in the market domestically that impacts the current

and future trends of the market. Data points such as consumption volumes, production sites and

volumes, import export analysis, price trend analysis, cost of raw materials, down-stream and

upstream value chain analysis are some of the major pointers used to forecast the market

scenario for individual countries. Also, presence and availability of global brands and their

challenges faced due to large or scarce competition from local and domestic brands, impact of



domestic tariffs and trade routes are considered while providing forecast analysis of the country

data.
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What Are The Key Findings of the Report?

Historical and current year revenue of related Contextual Advertising Market players analyzed at

regional level.

One by one company profile of prominent stakeholders.

Analysis of the Market size on the basis of product type and end use type.

Porter’s five forces analysis highlights the potency of the buyers and the suppliers to enable

stakeholders to make profit-oriented business decisions and strengthen their supplier–buyer

network.

In-depth analysis of the market segmentation assists in determining the prevailing market

opportunities.

Major countries in each region are mapped according to their revenue contribution to the global

Contextual Advertising industry.

Market player positioning facilitates benchmarking and provides a clear understanding of the

present position of the market players.

Browse Related Reports:

Global Digital Out of Home (OOH) Advertising Market, By Location (Indoor and Outdoor), Product

(Digital Billboard, Digital Signage, Digital Screens and Others), Application (Street Furniture,

Public Location Based, Transit and Others), End User (Retail, Automotive, Banking & Financial

Services, Insurance (BFSI), Food & Beverages, Healthcare, Education, Government, Public Sector

and Others), Country (U.S., Canada, Mexico, Germany, U.K., France, Switzerland, Italy, Spain,
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Netherlands, Russia, Belgium, Turkey, Rest of Europe, Japan, China, India, South Korea, Australia,

Singapore, Malaysia, Thailand, Indonesia, Philippines, Rest of Asia-Pacific, Brazil, Argentina, Rest

of South America, South Africa, UAE, Saudi Arabia, Israel, Egypt and Rest of Middle East and

Africa) Industry Trends and Forecast to 2028:

https://www.databridgemarketresearch.com/reports/global-digital-out-of-home-ooh-advertising-

market

Global Healthcare Advertising Market, By Type (Online, Traditional, Physician Referrals, Internal

Marketing, Public Relations, Employer Marketing, Unique Branding and Awareness and Others),

Form of Engagement (Healthcare Facility, In Home / In Person, Digital and Others), Technology

(Telemedicine, Artificial Intelligence, Personal Data Tracking and Others), Approach (Detailing

(Healthcare Professional) and Direct to Consumer Advertising), Format (Display, Search and

Video), Application (Pharmaceuticals (Small Molecule Drugs) Advertising, Biopharmaceuticals,

Vaccines, Over-The-Counter Drugs, Prescription Medicines, Medical Devices and Equipment,

Biotech Companies, Medical Insurance, Fitness & Diet Products & Service, Hygiene Products,

Corrective Lenses & Glasses and Others), Country (U.S., Canada, Mexico, Germany, France, U.K.,

Netherlands, Switzerland, Belgium, Russia, Italy, Spain, Turkey, Rest of Europe, China, Japan,

India, South Korea, Singapore, Malaysia, Australia, Thailand, Indonesia, Philippines, Rest of Asia-

Pacific, Brazil, Argentina, Rest of South America, Saudi Arabia, U.A.E., Egypt, Israel, South Africa

and Rest of Middle East and Africa) Industry Trends and Forecast to 2027:

https://www.databridgemarketresearch.com/reports/global-healthcare-advertising-market

Global Mobile Advertising Market, By Format (Search, Native Social, Display, In-App, Websites,

Video, and Short Message Service (SMS)), Category (Art and Entertainment, Hobbies and

Interests, and Others), Solution (Mobile Advertising Network, Mobile Advertising Platform,

Mobile Advertising Server and Others), Industry Vertical (Media and Entertainment, Banking,

Financial Services and Insurance (BFSI), Education, Government, Fast Moving Consumable Goods

(FMCG), Healthcare and Others), Mobile Devices (Smartphones, Tablets, Laptops and Notebooks

and Other Devices), Country (U.S., Canada, Mexico, Brazil, Argentina, Rest of South America,

Germany, France, Italy, U.K., Belgium, Spain, Russia, Turkey, Netherlands, Switzerland, Rest of

Europe, Japan, China, India, South Korea, Australia, Singapore, Malaysia, Thailand, Indonesia,

Philippines, Rest of Asia-Pacific, U.A.E, Saudi Arabia, Egypt, South Africa, Israel, Rest of Middle

East and Africa) Industry Trends and Forecast to 2029:

https://www.databridgemarketresearch.com/reports/global-mobile-advertising-market

About Data Bridge Market Research, Private Ltd

Data Bridge Market Research Pvt Ltd is a multinational management consulting firm with offices

in India and Canada. As an innovative and neoteric market analysis and advisory company with

unmatched durability level and advanced approaches. We are committed to uncover the best

consumer prospects and to foster useful knowledge for your company to succeed in the

market.
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Data Bridge Market Research is a result of sheer wisdom and practice that was conceived and

built-in Pune in the year 2015. The company came into existence from the healthcare

department with far fewer employees intending to cover the whole market while providing the

best class analysis. Later, the company widened its departments, as well as expands their reach

by opening a new office in Gurugram location in the year 2018, where a team of highly qualified

personnel joins hands for the growth of the company. “Even in the tough times of COVID-19

where the Virus slowed down everything around the world, the dedicated Team of Data Bridge

Market Research worked round the clock to provide quality and support to our client base, which

also tells about the excellence in our sleeve.”

Data Bridge Market Research has over 500 analysts working in different industries. We have

catered more than 40% of the fortune 500 companies globally and have a network of more than

5000+ clientele around the globe. Our coverage of industries includes

Sopan Gedam

Data Bridge Market Research
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