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An opportunity for input into agency

operational efficiency, resourcing, client

relationships, tech and profitability

NEW YORK, NY, UNITED STATES, June 2,

2022 /EINPresswire.com/ -- Let’s shape

the future of agencies together! 

The ongoing turmoil of the global

pandemic and economic uncertainty

have created a challenging business

environment, but have also motivated

creativity to its fullest, pushing agency

leaders to start redefining the

industry.

That’s why IAA - International

Advertising Association-  and COR - the

all in one Management Solution for

Marketing & Creative Agencies- are

launching a survey to understand “The

State of the Advertising & Marketing

Industry” as it relates to their

operations and tech stack.

These are the main topics of this report:

Operational Efficiency: from project management to profitability, running a creative agency isn’t

easy. Help us pinpoint the biggest obstacles that are shaping the industry's challenges.

Resourcing: assigning the best available resources to tasks and projects is a hand-full. How well

does your agency anticipate resource needs? Do you know your team’s availability? 

Client Relationships: having a smooth client relationship encouraged by trust and transparency
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can alleviate a big part of any agency’s stress. How are you getting along with them?

Profitability: having profitable projects is the dream, but can we actually ensure this? What are

the criteria behind a financially sound agency?

Tech Stack: from simple dashboards to a set of different tools, each agency tech stack may look

very different, but it should be solving its main challenges. Where is the industry using

technology as its ally? 

The goal is to gather data from agency and marketing leaders from all over the world so we can

analyze what impacts agencies and the people who are creating the future of this industry. 

Be part of the State of the Advertising & Marketing Industry Report sponsored by the IAA,

AdForum & COR and let’s shape the future together. 

TAKE THE SURVEY

Carol Mason

AdForum

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/574928589

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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