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LONDON, GREATER LONDON, UK, July

4, 2022 /EINPresswire.com/ -- The

market experienced an unusual spike

in revenues (25.9%) in 2020-21, which

we might assume, is a spin-off “blip” in

advertising activity due to COVID. The

market is expected to settle back into a

long-term growth trend of around 15%

in 2022 and continue at this level

through to 2031. The size of the market has swollen considerably, from $104.5 Bn worldwide, in

2011, to $562.1 Bn in 2022, and is forecast to more than treble to $1,793.6 Bn, by 2031.

North America has the highest market share, followed by Asia Pacific and Western Europe. The

other regions make up less than 7% of the global market.

In 2021-22, growth levels were high everywhere (15.7%), except Eastern Europe in (3.5%).

However, all regions, including Eastern Europe, are expected to maintain high CAGR levels of

15.3% through to 2031.

The digital advertising market consists of the sales of digital advertising services by entities

(organizations, sole traders and partnerships) that plan, develop, create and manage

advertisement and promotional activities in digital media.

The digital advertising sector is divided into four segments:

•	Mobile Advertising - Ads on webpages and apps that are viewed on a mobile device-smart

phone or tablet

•	Desktop Advertising - Ads on internet browsers of desktop users – laptops and notepads

•	Digital TV - Ads on digital televisions

http://www.einpresswire.com
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•	Other Platforms - Ads on other smart devices and wearable accessories – fitness bands,

smartwatches, blood pressure monitors, heart rate monitors, etc.

Mobile and Desktop Advertising are the major segments in the digital advertising sector, with

86% of the market. Digital TV and Other Platforms are a distant third (7.7%) and fourth (6.2%)

respectively.

The growth trend of around 15% is expected across all segments of the market.

As per data on the Global Market Model, the USA and China dominate the market, with a 62%

share of the global market between them (USA 41%, China 21%). Amongst the other major

countries, the UK market is unusually strong at 6.4%, given its relatively small population size (69

M).

The major competitors in the market are dominated by social media and online retail platforms:

Google Ads, Facebook, Alibaba, Amazon, Baidu, Tencent, Microsoft, Verizon, Twitter and Sina.

The digital advertising Market Report is one of a series of new reports from The Business

Research Company that provides digital advertising market overviews, analyzes and forecasts

digital advertising market size, share, digital advertising market players, digital advertising

market segments and geographies, the market’s leading competitors’ revenues, profiles and

market shares.

Related reports on this topic include:

Web Content, Search Portals And Social Media Global Market Report 2022 – By Type (Social

Media, Internet Search Portals, Digital Publishing And Content Streaming, Search Engine

Optimization Services), By Deployment Mode (On-premises, Cloud), By Organization Size (Large

Enterprises, Small and Medium-Sized Enterprises (SMEs)) – Market Size, Trends, And Global

Forecast 2022-2026

https://www.thebusinessresearchcompany.com/report/web-content-search-portals-and-social-

media-global-market-report

Advertising Agencies Global Market Report 2022 - By Mode (Online Advertising, Offline

Advertising), By Survey Type (TV, Digital, Radio, Print, Out-Of-Home (OOH)), By End-User Industry

(Banking, Financial Services, And Insurance Sector (BFSI), Consumer Goods And Retail,

Government And Public Sector, IT & Telecom, Healthcare, Media & Entertainment) - Market Size,

Trends, And Global Forecast 2022 - 2026

https://www.thebusinessresearchcompany.com/report/advertising-agencies-global-market-

report

About The Global Market Model

The Global Market Model is the world’s most comprehensive database of integrated market
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information available. The ten-year forecasts in the Global Market Model are updated in real

time to reflect the latest market realities, which is a huge advantage over static, report-based

platforms.

About The Business Research Company?

The Business Research Company is a market research and intelligence firm that excels in

company, market, and consumer research. It has over 200 research professionals at its offices in

India, the UK and the US, as well a network of trained researchers globally. It has specialist

consultants in a wide range of industries including manufacturing, healthcare, financial services

and technology.

Read more about us at https://www.thebusinessresearchcompany.com/about-the-business-

research-company.aspx
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Europe: +44 207 1930 708

Asia: +91 88972 63534

Americas: +1 315 623 0293 

Email: info@tbrc.info
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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