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Conjura survey highlights eCommerce

trends and provides key insights for

brands who wish to remain tuned into

their consumers’ ever-evolving needs 

DUBLIN, IRELAND, July 6, 2022

/EINPresswire.com/ -- According to a

survey published today by Conjura, the

leading eCommerce data analytics

company, over 45% of consumers

across all age groups claim that an out-

of-stock item impacts their future

purchasing behaviors and will incline

them to move on to another brand.

This percentage rises with younger

consumers: impacting 53% of Gen Z

consumers in the UK. Having a well-

managed stock inventory and

providing the variety of products

today’s NOW generation consumers demand is crucial to maintaining long-term brand loyalty.

Conjura's report, based on a survey of 2000 consumers across the US, UK, and Ireland, shows

what eCommerce brands need to do to meet consumers’ expectations across a range of issues

ranging from stock management and shipping fees to brand loyalty and speed of delivery. 

“The results of the survey reflect what we are seeing in the data world. More companies are

concentrating on optimizing supply chain and fulfillment through the use of data than ever

before. It’s no longer enough for eCommerce brands to share their products online and then sit

back and passively wait for the results. Brands’ strategies must ebb and flow with evolving retail

trends and consumer behavior and feedback,” said the Co-founder & CEO of Conjura, Fran

Quilty. “ To remain competitive in this fast-changing sector, eCommerce companies need to

understand how all areas of their business from supply chain and on-demand deliveries to

customer experiences and online journeys all fuse together to impact consumers and their

shopping behaviors so that they can adapt accordingly to optimize their offering.”

http://www.einpresswire.com


Key findings include:

- Our peers have more influence than ‘influencers’: Consumers are more than 3x as likely to rely

on customer reviews as opposed to influencer reviews when making purchasing decisions across

the US, UK, and Ireland. (In the UK, consumers are about 4x as likely to rely on customer reviews

as opposed to influencer reviews when making purchasing decisions).

- The rising importance of quick and impeccable shipping: Over 27% of Gen Z and over 32% of

Millennials think that quick shipping will significantly impact their repurchase likelihood. Over

55% of consumers in the US, UK, and Ireland combined are unlikely to purchase from a fashion

brand again if they failed to dispatch or deliver their order on time. This is only true for

approximately 46% of Gen Z consumers.

- High shipping fees are the greatest deterrents for consumers: Over 40% of consumers are

unlikely to make a purchase when the brand charges high shipping fees.

- Consumers are protecting their pockets first and foremost: Over 55% of consumers in the US,

UK, and Ireland are more encouraged to purchase items when they are on sale. 

- Gen Z and Millennials still plan to purchase more from retail stores vs. online stores this

summer: Close to 30% of US consumers claim that they’re unlikely to buy online over in-store

this summer. Over 27% of Gen Z and Millennials across the world claim that they’re more likely

to buy in-store vs. online this summer.

- Consumers are not married to any particular brand: In the US and UK, over 30% of consumers

intend to shop at new brands, not just familiar brands, this summer. Across the US, UK, and

Ireland, over 20% of consumers are unlikely to buy familiar brands in favor of new brands. The

same is true when you look specifically at Gen Z, Millennials, and Baby Boomers.

For more information on the survey and Conjura, visit: https://conjura.com/

About Conjura

Conjura is pioneering the next generation of e-commerce data analytics, harnessing advanced AI

to equip businesses of all sizes with enhanced visibility over their entire business operations. The

Conjura platform helps businesses integrate, benchmark and action their data to unlock growth

opportunities.

Conjura was founded in Ireland in 2018 and supports leading high-growth e-commerce brands

across multiple sectors. For more information visit: https://conjura.com/
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try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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