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Back to College Products Market to Reach
$686.1 Billion by 2030, Globally and by 2030 at
9.8% CAGR, Says AMR
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PORTLAND, OREGON, UNITED STATES,
July 19, 2022 /EINPresswire.com/ --
According to a new report, The global

back to college products market size Slel Dot el s = s
was valued at $280.5 billion in 2020, $686.1 Billion by 2030 CAGR of 9.8% (2021-2030)
and is projected to reach $686.1 billion

by 2030, registering a CAGR of 9.8% Back to College Products Market

from 2021 to 2030.

The stationery segment leads in terms of market share in 2020 and is expected to retain its
dominance during the forecast period. The report provides a detailed analysis of the top
investment pockets, top winning strategies, drivers & opportunities, market size & estimations,
competitive landscape, and changing market trends. Most of the countries are in their
developing phase. To progress, the youth of these
“ countries need to be educated to contribute to the
development process. Thus, the governments of various
countries emphasize on education and education
initiatives to increase the literacy rate. However, major
portion of population still lives in rural areas with no
colleges or sources of education present.

Rise in trend of social media
&digital marketing are some
of the factors that drive the

growth of the global back to
college products market.”
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To overcome this challenge, governments spend significant

amount of money and resources on the development of educational infrastructure with a focus
on education and skill development. Moreover, many NGOs aid these government endeavors by
providing students with college supplies to facilitate education. These efforts taken by the
government and by NGOs to promote education are anticipated to foster the demand for back
to college products, thus contributing toward the market growth.
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By distribution channel, the market is categorized into supermarkets & hypermarkets, mass
merchandiser, specialty stores, and online sales channel. The specialty stores were the highest
revenue contributor in 2020, due to wide variety of products available in the stores.

Region wise, the market is segmented into North America, Europe, Asia-Pacific, and LAMEA.
North America contributed the highest revenue in 2020 and is expected to dominate the market
during the forecast period.

The COVID-19 pandemic had a negative impact on the back to college products market growth.
The supply chain disruption had a negative impacton the back to college products market.
Population growth, rise in incomes in developing countries, and urbanization have all
contributed to an increase in the global back to college products production. The rise in
consumer awareness for education drives the growth of back to college products during the
forecast period.

The government of various nations continuously take initiatives to promote the importance of
education. The governments provide free back to college products to the students who cannot
afford to buy. The free education system in rural areas, which prevails in developing countries,
provides lucrative opportunities for the growth and development of back to college products
market.

Key Market Players Profiled In The Report:

0 ACCO Brands

0 Apple Inc.

0 Dell

0 Faber-Castell

0 FabUniforms

0 Hewlett-Packard Company (HP)
0 ITC Ltd.

0 Lenovo (Beijing) Ltd.

0 Maped

0 Mitsubishi Pencil Co. Ltd
0 Perry Uniform

0 WH Smith PLC.
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Key findings of the study
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0 The global back to college products market size was valued at $280.5 billion in 2020, and is
projected to reach $686.1 billion by 2030, registering a CAGR of 9.8% from 2021 to 2030.

0 By product type, the stationery segment was the highest contributor to the market, with $96.3
billion in 2020, and is estimated to reach $230.6 billion by 2030, at a CAGR of 9.6% during the
forecast period.

0 By distribution channel,the specialty stores segment was the highest contributor to the
market, with $96.8 billion in 2020, and is estimated to reach $235.9 billion by 2030, at a CAGR of
9.8% during the forecast period.

0 By region, North America was the highest revenue contributor, accounting for $96.0 billion in
2020, and is estimated to reach $226.6 billion by 2030, with a CAGR of 9.5%.

Related Reports:

0 Laptop Bag Market Growing Rapidly with Significant CAGR From 2020-2027
0 Asia-Pacific Back-to-school Market is projected reach $58.2 billion by 2030

David Correa

Allied Analytics LLP
800-792-5285

email us here

Visit us on social media:
Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/581972304

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 Newsmatics Inc. All Right Reserved.


https://www.alliedmarketresearch.com/laptop-bag-market-A08027
https://www.alliedmarketresearch.com/asia-pacific-back-to-school-market-A13084
http://www.einpresswire.com/contact_author/3559759
https://www.facebook.com/alliedmarketresearch/
https://twitter.com/allied_mr
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/581972304
https://www.einpresswire.com/editorial-guidelines

