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5WPR On Latest Trends in Influencer
Marketing

5WPR CEO Dara Busch presents thoughts
on the latest trends in influencer
marketing.

NEW YORK, NEW YORK, UNITED
STATES, July 21, 2022
/EINPresswire.com/ -- She notes:

With the help of mediums like social
media, digital marketing has greatly
evolved in the last few years.
Nevertheless, the world is still at the
early stages of developing digital
marketing because its true potential
has not yet been reached. Since the
start of the digital marketing industry,
there have been numerous changes,
with one of the biggest being the rise
of influencer marketing. This type of
social media marketing uses
endorsements by social media influencers. Companies work with those individuals that have a
dedicated social media following, or who are seen as thought leaders of their industries. This
type of campaign works because people tend to trust the social media influencers they follow
and getting recommendations from them works as social proof of the efficacy of companies’
products or services.

Micro-influencers

Most people believe that the best influencer marketing campaigns are done when businesses
work with the biggest social media influencers, but that's not always the case. In terms of
influencer marketing, people that don't have a large number of followers can actually produce
the best results for many companies and businesses. This is because micro-influencers tend to
produce more engagement, clicks, and higher returns on investment for businesses. The
engagement rate is often very low for influencers that have many followers, which means that
influencers with fewer followers generate higher engagement rates. It's important to remember


http://www.einpresswire.com

that businesses aren't looking for more followers for their businesses or products if they can't
convert those followers into sales.

Upcoming Changes

The world of influencer marketing has been changing since it first started, with the focus of
consumers shifting from the brands they follow to influencers that talk about different brands
while recommending products. Many consumers are looking for more engaging content from
the influencers they follow and want to interact with them. These days, it's not all about following
a product or a brand blindly. It's also important to know that most consumers, when looking to
connect with influencers, follow them across several social media channels. For example, if an
influencer is popular on a platform like YouTube, many of their YouTube followers are going to
follow their profiles on Twitter, Instagram, or any other social media platform they're using. That
means when companies are creating influencer marketing campaigns to promote themselves or
their products, they should take other social media platforms into account, and create content
with the influencer for every platform where they have an audience, instead of solely focusing on
a single platform.

Working with Influencers

One of the best things about working with influencers on a marketing campaign is that many
consumers view the influencers as their friends, instead of as celebrities. These types of
campaigns are very cost-effective for businesses, and they tend to target niche communities in
the digital space. Many influencers also tend to have high engagement rates with their
audiences. Companies that are looking to take advantage of the opportunities that influencer
marketing campaigns provide first have to outline their goals and expectations, as well as set a
budget for their campaign. After that, it's time to find the right influencers to work with and to
verify their digital presence.

Dara Busch is Co-CEO of 5WPR, a leading independent PR firm.

About 5SWPR

5W Public Relations is a full-service PR agency in NYC known for cutting-edge programs that
engage with businesses, issues and ideas. With more than 250 professionals serving clients in
B2C (Beauty & Fashion, Consumer Brands, Entertainment, Food & Beverage, Health & Wellness,
Travel & Hospitality, Technology, Nonprofit), B2B (Corporate Communications and Reputation
Management), Public Affairs, Crisis Communications and Digital Marketing (Social Media,
Influencer, Paid Media, SEO). 5W was awarded 2020 PR Agency of The Year and brings leading
businesses a resourceful, bold and results-driven approach to communication.
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