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Low price of bubble tea, health benefits

associated with it, and expanding retail

market drive the growth of the global

bubble tea market. 

PORTLAND, OREGON, UNITED STATES,

July 20, 2022 /EINPresswire.com/ --

According to a new report published by

Allied Market Research, titled, “Bubble

Tea Market by Base Ingredient, Flavor,

and Component: Opportunity Analysis

and Industry Forecast, 2019–2027,”the

bubble tea market size was valued at

$2.4 billion in 2019 and is estimated to

reach $4.3 billion by 2027, registering a CAGR of 7.80% from 2020 to 2027. In 2019, the black tea

segment accounted for more than half of the share in the total bubble tea market and is

expected to grow at a CAGR of 7.50% throughout the forecast period. North America is one of

the prominent regions in the market that accounted for a sizeable share of the total market in

2019. 

Download Sample Copy of Report@ https://www.alliedmarketresearch.com/request-

sample/3194

Low price of bubble tea, health benefits associated with it, and expanding retail market drive the

growth of the global bubble tea market. On the other hand, addition of artificial preservatives &

color in bubble tea and rise in consumption of coffee curtail down the growth to some extent.

However, introduction of new flavors and decrease in demand for carbonated drinks are

expected to create new opportunities in the industry.

The leading market players analyzed in the global bubble tea market report include Share Tea,

Fanale Drinks, ChaTime, CoCo Fresh, Huey-Yuhe Enterprise, Quickly, Kung Fu Tea, BobaLoca,

Bubble Tea Supply Inc., Happylemon, T Bun International, and Grand Chainly. These market

players have adopted different strategies including partnership, expansion, collaboration, joint

ventures, and others to reinforce their stand in the industry.
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Request For Customization: https://www.alliedmarketresearch.com/request-for-

customization/3194

COVID-19 scenario-

Complete lockdown hits the global tea industry quite badly. And, this operational issue is proven

to be a serious challenge for the industry.

Also, some bubble tea shops like BobaJoy are not allowed to resume their business until the

pandemic situation comes under control. However, the online sale of the product will continue

to be allowed, provided it caters to all the mandatory norms issued to an F&B (Food & Beverage)

establishment.

Based on base ingredient, the black tea segment has contributed to more than two-fifths of the

global bubble tea market share in 2020, and is expected to rule the roost by 2027. The green tea

segment, on the other hand, would manifest the fastest CAGR of 8.2% till 2027. The oolong tea

and white tea segments are also evaluated in the market report.

Based on flavor, the fruit flavor segment has accounted for more than three-fifths of the global

bubble tea market revenue in 2020, and is anticipated to lead the trail by the end of 2027.

Simultaneously, the chocolate flavor segment would portray the fastest CAGR of 8.4% from 2020

to 2027. The other segments analyzed in the report take in original flavor and coffee flavor.

Based on geography, North America hasheld the major share in 2020, generating more than half

of the global bubble tea market. At the same time, Europe would grow at the fastest CAGR of

8.7% throughout the forecast period. The other regions discussed in the report include Asia-

Pacific and LAMEA.

Send Me Enquire@ https://www.alliedmarketresearch.com/purchase-enquiry/3194

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions.” AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

We are in professional corporate relations with various companies and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Each and every data presented in the reports published by

us is extracted through primary interviews with top officials from leading companies of domain

concerned. Our secondary data procurement methodology includes deep online and offline

research and discussion with knowledgeable professionals and analysts in the industry.

https://www.alliedmarketresearch.com/request-for-customization/3194
https://www.alliedmarketresearch.com/request-for-customization/3194
https://www.alliedmarketresearch.com/purchase-enquiry/3194


David Correa

Allied Analytics LLP

800-792-5285

email us here

Visit us on social media:

Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/582093148

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 Newsmatics Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/3561182
https://www.facebook.com/alliedmarketresearch/
https://twitter.com/allied_mr
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/582093148
https://www.einpresswire.com/editorial-guidelines

