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Camping Tent Market

According to a new report, The camping

tent market sizeÂ is segmented on the

basis of type, application, distribution

channel, and region.

PORTLAND, OREGON, UNITED STATES,

July 21, 2022 /EINPresswire.com/ --

According to a new report published by

Allied Market Research, titled,

“Camping Tent Market by Type,

Application, and Distribution Channel:

Global Opportunity Analysis and

Industry Forecast, 2022–2031". The report offers an extensive analysis of key growth strategies,

drivers, opportunities, key segment, Porter's Five Forces analysis, and competitive landscape.

The camping tent market size was valued at $3.1 billion in 2021, and is estimated to reach $7.9

Growing inclination of

millennials and GenX toward

camping is the major factor

that drive the growth of the

camping tent market

globally, transportation and

time barrier impede the

market growth.”

Roshan Deshmukh

billion by 2031, growing at a CAGR of 8.8% from 2022 to

2031.

Camping equipment are widely used for convenience

during camping. Furthermore, camping tent is gaining

popularity among the campers.  There are various types of

tents  available for their accommodation. Commonly used

camping tents are dome tent, tunnel tent, and geodesic

tent. Rise in awareness regarding health & fitness, increase

in number of campers, surge in initiatives from tourism

associations to promote camping activities, and increase in

youth population are the major factors that drive the

growth of the global camping tent market.

Increase in camping participation among millennials and generation Z drive the growth of the

global camping tent market North America is contributed to the highest share in terms of

http://www.einpresswire.com
https://www.alliedmarketresearch.com/camping-tent-market-A11642


revenue in 2021, holding more than two-fifths of the total market share. In 2020, sales of

camping tent items were hindered due to supply chain disruptions.

Request Sample Report: https://www.alliedmarketresearch.com/request-sample/12007

Based on type, the tunnel segment held the highest market share in 2021, holding nearly two-

fifths of the total market share, and is expected to continue its leadership status during the

forecast period. However, the dome segment is estimated to register the highest CAGR of 9.3%

from 2022 to 2031.

Based on distribution channel, the B2B sales segment held the largest market share in 2021,

holding nearly one-third of the total market share, and is expected to continue its leadership

status during the forecast period. However, the online retailers segment is projected to register

the highest CAGR of 9.6% from 2022 to 2031.

Based on region, North America is contributed to the highest share in terms of revenue in 2021,

holding more than two-fifths of the total market share, and is estimated to continue its dominant

share by 2031. However, the Asia-Pacific region is projected to manifest the fastest CAGR of

10.1% during the forecast period.

Some of the key players operating in the camping tent industry include Hilleberg, Johnson

Outdoors, The North Face, AMG GROUP, Newell Brands, Oase Outdoors, The Coleman Company,

Simex Outdoor International, Kampa, and Exxel Outdoors.

COVID-19 scenario:

○ The outbreak of the COVID-19 pandemic led to have a negative impact on the growth of the

global camping tent market, as sales of camping tent items were hindered due to supply chain

disruptions.

○ The demand for camping products decreased significantly during the pandemic. Nevertheless,

the market is recovering steadily.

For Purchase Inquiry: https://www.alliedmarketresearch.com/purchase-enquiry/12007

Key Benefits For Stakeholders:

○ This report provides a quantitative analysis of the market segments, current trends,

estimations, and dynamics of the camping tent market analysis from 2021 to 2031 to identify the

prevailing camping tent market opportunities.

○ The market research is offered along with information related to key drivers, restraints, and

opportunities.

○ Porter’s five forces analysis highlights the potency of buyers and suppliers to enable

stakeholders make profit-oriented business decisions and strengthen their supplier-buyer

https://www.alliedmarketresearch.com/request-sample/12007
https://www.alliedmarketresearch.com/purchase-enquiry/12007


network.

○ In-depth analysis of the camping tent market segmentation assists to determine the prevailing

market opportunities.

○ Major countries in each region are mapped according to their revenue contribution to the

global camping tentÂ market growth.

○ Market player positioning facilitates benchmarking and provides a clear understanding of the

present position of the market players.

Related Reports: 

○ Ecotourism Market registering a CAGR of 14.3% from 2021 to 2027

○ Wellness Tourism Market registering a CAGR of 7.2% from 2021 to 2030

David Correa

Allied Analytics LLP

800-792-5285

email us here

Visit us on social media:

Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/582334412

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 Newsmatics Inc. All Right Reserved.

https://www.alliedmarketresearch.com/eco-tourism-market-A06364
https://www.alliedmarketresearch.com/wellness-tourism-market
http://www.einpresswire.com/contact_author/3563961
https://www.facebook.com/alliedmarketresearch/
https://twitter.com/allied_mr
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/582334412
https://www.einpresswire.com/editorial-guidelines

