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VeraViews Included on IAB Global Vendor List

LONDON, UNITED KINGDOM, July 21, l
2022 /EINPresswire.com/ -- Verasity, an l Laf
adtech company that prevents invalid

traffic across digital video advertising, @ VeraViews

announces today the inclusion of its VERAVIEWS INCLUDED i
VeraViews ad stack, powered by . o—
Verasity's patented Proof of View on IAB Global Vendor List
technology, in the IAB’s Global Vendor

List (GVL). T

VeraViews is an ad stack and TT H Z

advertising ecosystem powered by Verasity IAB

distributed ledger technology (DLT)

and built around Verasity's patented 'Proof of View' (PoV) fraud identification module, that
enables publishers to transparently monetize their video content. In an industry first, Verasity
leverages the transparent and immutable nature of DLT to give all advertising stakeholders
access to tamperproof campaign data.

The IAB is a global advertising business organisation that develops industry standards, conducts
research, and provides legal support for the online advertising industry. With over 1,200
members in the UK alone, the IAB champions a sustainable future for digital advertising.

The IAB GVL consists of technology vendors that have signed their adtech solutions onto the
‘Transparency and Consent Framework’ and been approved by the IAB. The GVL is maintained by
the IAB’s experts and updated weekly.

R J Mark, Founder at Verasity, says:

“Our inclusion on the IAB's trusted Global Vendor List is an enormous step forward for how we
connect with enterprise clients and prove that we're committed to increasing transparency and
professional standards within the advertising industry. Together with our integration at the ad
stack level with Brightcove, and our work with upcoming partners, putting Verasity on the IAB
Global Vendor List signals that we are ready and able to take our VeraViews ad stack to market.”

The GVL is a carefully curated list of just 800 technology providers, publishers, and brands; and
also includes Amazon Ads, eBay, Experian, Google Advertising Products, Group M, Rakuten,


http://www.einpresswire.com
http://verasity.io

Salesforce, Teads, and many more.

Now integrated with Brightcove, the VeraViews ad stack can be easily deployed to transparently
identify and discard invalid traffic, reducing payment terms for publishers and maximising ROI
on ad campaigns for brands. Future advertising platforms and video player support for
VeraViews are underway.

Brands and publishers interested in learning more about VeraView's revolutionary approach to
preventing and tracking invalid traffic in a transparent and sustainable way can request a
product demo on www.veraviews.com.

About VeraViews - VeraViews is an ad stack and advertising ecosystem powered by distributed
ledger technology (DLT) and built around Verasity's patented 'Proof of View' (PoV) fraud
identification module, that enables publishers to transparently monetize their videos. In an
industry first, VeraViews leverages the transparent and immutable nature of DLT to give all
advertising stakeholders access to tamperproof campaign data. Learn more at
WWW.veraviews.com.
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This press release can be viewed online at: https://www.einpresswire.com/article/582334689

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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