
Adventure Tourism Market is estimated to
reach the market value of $1,169,095 million
by 2028

Adventure Tourism

The growth of the adventure tourism

market is attributed to the presence of

attractive landscape and availability of a

large variety of activities

POTLAND, 5933 NE WIN SIVERS DRIVE,

#205, OR 97220, UNITED STATE, July 22,

2022 /EINPresswire.com/ --  According

to a new report published by Allied

Market Research, titled, “Adventure

Tourism Market by Type, Activity, Type

Of Travelers, Age Group, Sales Channel

and Region: Global Opportunity

Analysis and Industry Forecast, 2021–2028,” The adventure tourism market size was valued at

$112,227 million in 2020 and is estimated to reach the market value of $1,169,095 million by

2028, growing at a CAGR of 20.1% from 2021 to 2028. By type, the soft segment was the most

prominent segment accounting for $37,595 million in 2020. It is expected to reach the market

size of $380,687 million by 2028 growing at a CAGR of 20.1% throughout the forecast period. By

activity, the land-based activity segment was the most prominent category in 2020 and is

expected to remain dominant throughout the forecast period. Adventure tourism involves

exploration or travel to remote exotic areas. It includes unique and challenging experiences

during the vacation, in which travelers interact with local populations and connect with their core

values.

The growth of the adventure tourism market is attributed to the presence of attractive landscape

and availability of a large variety of activities within different cities of the country. Furthermore,

strategic marketing initiatives taken by players in the industry couple with increase in

government initiatives to promote tourism drives the global industry. However, risk involved in

adventure travelling and unpredictable weather conditions act as the hindrance to the growth of

the market worldwide. These factors might lead to failure of adventure tourism, thereby

hampering the growth of the market. Conversely, increase in social media networking and

growing popularity of travel blogging/video logging in the social media platforms such as

http://www.einpresswire.com
https://www.alliedmarketresearch.com/adventure-tourism-market
https://www.alliedmarketresearch.com/adventure-tourism-market


Instagram, and twitter is further expected to pique the interest of travelers around the world.

This is expected to increase the popularity of tourism industry making way for adventure

tourism market growth.

The global adventure tourism market is segmented on the basis of type, activity, type of traveler,

age group, and sales channel. By type, the market has been classified into hard, soft, and others.

By activity, the market has been divided into land-based activity, water-based activity, and air-

based activity. By type of traveler, the market has been classified into solo, friends/group, couple,

and family. By age group, it is categorized into below 30 years, 30–41 years, 42–49 years, and 50

years & above. The sales channel segment includes travel agent and direct. By region, the market

is analyzed across North America, Europe, Asia-Pacific, and LAMEA.

Request For Sample (Flash Sale Till 20th August 2022) :-

https://www.alliedmarketresearch.com/request-sample/1604

Based on adventure tourism market analysis by type, the soft segment was the highest

contributor to the market in 2020 and is expected to remain dominant throughout the forecast

period. The growth of this segment can be attributed to activities in this category having

moderate to low risk level, and thus being highly popular among adventure grazers, adventurers,

adventure enthusiasts who make the bulk of the traveler profile. The hard segment is also

projected to grow at a notable growth rate throughout the forecast owing to gradual increase in

the number of people/traveler who are willing to partake in high risk activities.

Key findings of the study

By type, the soft segment is projected to witness the highest CAGR of 20.8% in revenue terms

during the forecast period.

By activity, the land-based activity segment is expected to dominate the market through 2021-

2028.

By type of traveler, the couple segment was the largest and the fastest growing market

segment.

By age group, the couple segment was the dominant segment in 2020.

By sales channel, direct was the most prominent segment in 2020.

Buy Now (Flash Sale Till 20th August 2022) :- https://www.alliedmarketresearch.com/checkout-

final/1ae32a8b747b516caeb8b2fc76b6946c

Reasons to Buy This XYZ Market Report:

> Mergers and acquisitions should be well-planned by identifying the best manufacturer.

> Sort new clients or possible partners into the demographic you’re looking for.

https://www.alliedmarketresearch.com/request-sample/1604
https://www.alliedmarketresearch.com/checkout-final/1ae32a8b747b516caeb8b2fc76b6946c
https://www.alliedmarketresearch.com/checkout-final/1ae32a8b747b516caeb8b2fc76b6946c


> Suitable for providing dependable and high-quality data and analysis to assist your internal

and external presentations.

> Develop tactical initiatives by gaining a better grasp of the areas in which huge corporations

can intervene.

> To increase and grow business potential and reach, develop and plan licencing and licencing

strategies by finding possible partners with the most appealing projects.

> Recognize newcomers with potentially strong product portfolios and devise

Planning to lay down future strategy? Speak with an Analyst to learn more: -

https://www.alliedmarketresearch.com/connect-to-analyst/1604

SIMILAR REPORTS :-

Cycling Tourism Market	 https://www.alliedmarketresearch.com/cycling-tourism-market-A06847

B2B Travel Market	 https://www.alliedmarketresearch.com/b2b-travel-market-A10615
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This press release can be viewed online at: https://www.einpresswire.com/article/582549271

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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