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CEOs identify sustainability perception gap in
tech sector - new report
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/EINPresswire.com/ -- Most technology
company chiefs identify a ‘perception
gap’ between how important they
believe sustainability to be and the
progress of their companies, a new
report from thought leadership agency iResearch Services reveals.
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In total, 80% of chief executives surveyed in the How Sustainable is the Technology Sector?
report say sustainability is important to them personally.
“ However, just 65% are content with the overall level of

Our report shows a sizeable sustainability at their companies.

‘perception gap’ between
the importance C-suite
executives give to
sustainability and how
content they are with the
overall level of sustainability
at their companies.”
Gurpreet Purewal, Vice
President of Sales

It's a similar story with company directors, with 88% saying
sustainability is personally important and 71% happy with
their business’ response, a 17% difference. Altogether, 550
business leaders took part in the report.

Gurpreet Purewal, Vice President of Sales at top thought
leadership company iResearch Services, which conducted
the research, says, “Our report shows a sizeable
‘perception gap’ between the importance C-suite

executives give to sustainability and how content they are with the overall level of sustainability
at their companies.”

Interestingly, middle managers take the opposite view and consider their companies to be more
sustainable than the importance they personally assign to sustainability.

Operations managers have the lowest personal opinion about the need for sustainability at 55%,


http://www.einpresswire.com
http://www.iresearchservices.com/
https://www.iresearchservices.com/report/how-sustainable-is-the-technology-sector

compared to their perception of how sustainable
their companies are, at 60% - this appears to be
reflective of the vast number of challenges and
competing priorities weighing on the minds of
operations leaders.

Core program managers have a similar view
about the personal importance of sustainability at
56%, but their perception of the level of
sustainability in their companies is higher at

74%.

Heads of development place higher personal
importance on sustainability at 71%, versus the
perceived sustainability of their company at 79%.

Heads of sustainability, who are experts in the
field, are equally balanced in their personal
opinion of the importance of sustainability and
the level of sustainability within their
organisation, with both scoring 59%.

Gurpreet Purewal

It's clear that no one company or department is going to tackle the sustainability challenge
alone. The best way for tech companies to bring about positive change in sustainability is
through partnerships.

On average, 86% of technology professionals surveyed believe it is important that their business
partners are following sustainable practices. This rises to 94% in China, Japan and Germany and
falls to 72% of respondents in India.

These partnerships are mostly with fellow tech companies (85%) and in the United States, the
figure is even higher at 96%.

Gurpreet says, “Businesses can achieve more together than on their own and tech companies
are much happier to partner within the industry, with like-minded companies that share a similar
vision and outlook.”

The ‘How Sustainable is the Technology Sector?’ report is just one of our many reports on vital
business issues. For more details, email marketing@iresearchservices.com or visit the iResearch

Services website.

About iResearch Services



iResearch Services is a global data and insight-driven thought leadership agency. Research is at
the heart of everything we do, with evidence-based research knowledge empowering brands to
connect with their audiences to build digital trust and be respected as thought leaders. Thought
leadership enables brands from all sectors to become powerful authorities, helping them to
deliver influential, impactful, insight-based opinions. iResearch Services helps clients to unearth
customer challenges and tackle topics to drive business and societal change. Our all-
encompassing service, from research to thought leadership, to activation and lead generation
strategies, makes us the thought leadership partner of choice for clients across technology,
financial and professional services.
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+44 7563 584705
marketing@iresearchservices.com

This press release can be viewed online at: https://www.einpresswire.com/article/582782810

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 Newsmatics Inc. All Right Reserved.


https://www.einpresswire.com/article/582782810
https://www.einpresswire.com/editorial-guidelines

