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Travel Headlines: Personalized Travel and
Experiences Market Revenue to Grow by
17.8% CAGR by 2030

PORTLAND, OREGON, UNITED STATES,
July 25, 2022 /EINPresswire.com/ --

Allied Market Research recently GLOBAL PERSONALIZED
. . TRAVEL AND EXPERIENCES
published a report, titled, Market

OPPORTUNITIES AND FORECAST, 2021-2030

"Personalized Travel and Experiences
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Offline), Age Group (Millennial,
Generation X, Baby boomers, and
Others), Purpose (Leisure and
Business): Global Opportunity Analysis and Industry Forecast, 2021-2030". As per the report, the
global personalized travel and experiences industry was pegged at $91.2 billion in 2020, and is
expected to reach $447.3 billion by 2030, growing at a CAGR of 17.8% from 2021 to 2030.

According to the insights of CXOs of leading companies, the global personalized travel and
experience market is expected to offer remunerative business opportunities in developing
economies such as India and China. This is attributed to increase in use of online booking
platforms, social media marketing, and development of the travel and tourism industry. Service
providers are analyzing social media accounts of customers for their need and preferences to
serve them better.

LIMITED-TIME OFFER - Buy Now & Get Exclusive Discount on this Report:

Technology advancements around the world are expected to heavily shape the future of the
personalized travel and experiences industry. Innovative advancements in artificial intelligence,
big data and analytics, social media, and machine learning also leverage expectations of
customers in the personalized travel and experiences industry, from destination planning to
obtaining visa and currency exchange to bookings and payments, digital technologies are
expected to enter personal space of travelers providing end to end customer solutions with
utmost convenience.


http://www.einpresswire.com
https://bit.ly/3Bkd907
https://bit.ly/3Bkd907
https://bit.ly/3zvgyI1

Moreover, rise in adoption of mobile devices and increase in accessibility of the internet have
enhanced communication among travelers, resulting in exchange of experiences and thoughts
personally as well as on social media. This, in turn, motivates other adventure seekers to plan for
adventure activities, thus promoting market expansion. However, existing challenges, such as
increase in unrest due to terrorism, natural calamities, and political unrest are likely to restrain
growth of the personalized travel and experiences market during the forecast period.

Request The Free Sample PDF Of This Report (Flash Sale Till 20th August 2022):
https://bit.ly/3BclLVu

Key findings of the study

The personalized travel and experiences market size was valued at $91.2 billion in 2020, and is
estimated to reach $447.3 billion by 2030, growing at a CAGR of 17.8% during the forecast
period.

By service type, the cruise lines personalization segment is estimated to witness the fastest
growth, registering a CAGR of 20.5% during the forecast period.

In 2020, depending on mode of booking, The OTA platform segment was valued at $22.6 billion,
accounting for 24.8% of the global personalized travel and experiences market share.

Depending on age group, the baby boomers segment is estimated to witness the fastest growth,
registering a CAGR of 18.4% during the forecast period.

In 2020, the U.S. was the most prominent market in North America, and is projected to reach
$133.4 billion by 2030, growing at a CAGR of 17.2% during the forecast period

The OTA platform segment to manifest the highest CAGR through 2030

By mode of booking, the OTA platform segment would showcase the highest CAGR of 19.9%
from 2021 to 2030, due to quick and convenient flight and hotel bookings and surge in trust
among consumers on online payment along with ability to compare various available travel
options. However, the offline segment held the largest share in 2020, contributing to nearly
three-fourths of the global personalized travel and experiences market, due to customized travel
planning services offered by travel advisors saves the hassles of finding desired travel
experiences.

North America held the largest share

By region, the global personalized travel and experiences market across North America held the
lion's share in 2020, accounting for more than one-third of the market, due to rise in demand for


https://bit.ly/3BcILVu

luxury travel and leisure travel and tourism services. However, the market across Asia-Pacific
would showcase the highest CAGR of 19.5% from 2021 to 2030, owing to rise in disposable
income, surge in middle-class population, and high penetration of internet and other
technologies.

For Purchase Enquiry at: https://bit.ly/3PAKNmMK

Major market players

Best Western

Club Family Hotel
Carnival Corp.
Easyet

Delta Flights
Princess Cruises
KLM Royal Dutch
IBERIA LAE SA
Virgin Hotels
Expedia Group, Inc.

We Can Help! Our Analysts Can Customize This Report to Meet Your Requirements
Reasons to Buy This Personalized Travel and Experiences Market Report:

> Mergers and acquisitions should be well-planned by identifying the best manufacturer.
> Sort new clients or possible partners into the demographic you're looking for.

> Suitable for providing dependable and high-quality data and analysis to assist your internal
and external presentations.

> Develop tactical initiatives by gaining a better grasp of the areas in which huge corporations
can intervene.

>To increase and grow business potential and reach, develop and plan licensing and licensing
strategies by finding possible partners with the most appealing projects.

> Recognize newcomers with potentially strong product portfolios and devise effective counter-
strategies to acquire a competitive edge.

> To develop effective R&D strategies, gather information, analysis, and strategic insight from
competitors


https://bit.ly/3PAKNmK

Related Report

India Luxury Travel Market : https://www.alliedmarketresearch.com/india-luxury-travel-market

Asia-Pacific Capsule Hotel Market : https://www.alliedmarketresearch.com/asia-pacific-capsule-
hotel-market

Floating Hotels Market : https://www.alliedmarketresearch.com/floating-hotels-market

Business Travel Lodging Market : https://www.alliedmarketresearch.com/business-travel-
lodging-market-A15875

Trending Report

Corporate Travel Security Market : https://www.alliedmarketresearch.com/corporate-travel-
security-market-A06325

Music Tourism Market : https://www.alliedmarketresearch.com/music-tourism-market-A06335

Outbound MICE Market : https://www.alliedmarketresearch.com/outbound-mice-market-
A14462

Casinos Market : https://www.alliedmarketresearch.com/casinos-market-A15186

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domains. AMR offers its services across 11
industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals, Construction
& Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics, Automotive
& Transportation, ICT & Media, Aerospace & Defense, and BFSI.
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