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/EINPresswire.com/ -- Rise in exposure

of people to different forms of social

media has enhanced their knowledge

about various trends shaping the

tourism industry. Social media is

increasingly becoming a pseudo-travel agent. Customers are increasingly opting for travel

services and products by taking advice from the people who have either stayed or traveled there

before. 

LIMITED-TIME OFFER - Buy Now & Get Exclusive Discount on this Report

According to a new report published by Allied Market Research, titled, “Culinary Tourism Market

by Activity Type, Age Group, Mode of Booking: Global Opportunity Analysis and Industry

Forecast, 2020–2027,” the culinary tourism market size was valued at $1,116.7 billion in 2019 and

is expected to grow at a CAGR of 16.8% from 2020 to 2027 to reach the market size of $1,796.5

billion in 2027. The food festival segment was the highest contributor to the market, with $338.6

billion in 2019, and is estimated to reach $560.3 billion by 2027, at a CAGR of 17.2% during the

forecast period.

Culinary tourism involves exploration or travel to remote exotic areas and indulge in

consumption of various dishes and local food items to get a feel of the location. It includes

unique experiences during the vacation, in which travelers interact with local populations and

connect with their core values through food. Culinary travel is a kind of niche tourism, which

includes numerous activities such as culinary trials, cooking classes, restaurants, food festival,

and others.

http://www.einpresswire.com
https://www.alliedmarketresearch.com/checkout-final/c209e44ba855ff80cb8413130e158757
https://www.alliedmarketresearch.com/culinary-tourism-market-A06326


Culinary tourism is witnessing exponential growth worldwide, as travelers prefer to visit

previously undiscovered destinations. Moreover, with the increase in government initiatives in

the form of public and private partnership to promote tourism has led to growth of the tourism

industry as a whole and has eventually benefited the culinary tourism industry. However,

involvement of high risk of crime happening against tourist, unpredictable weather conditions

and natural calamities may hinder the culinary tourism market growth. Irrespective of

challenges, increase in social media trend has created a huge culinary tourism market

opportunity, as Facebook has become the most preferred social network among travelers to

share experiences.

Request The Free Sample PDF Of This Report (Flash Sale Till 20th August 2022):-

https://www.alliedmarketresearch.com/request-sample/6691

The market is segmented on the basis of activity type, age group, mode of booking, and region.

By activity type, the market has been classified into culinary trials, cooking classes, restaurants,

food festivals and others. By age group, it is categorized into Baby Boomers, Generation X,

Generation Y, and Generation Z. The mode of booking segment includes OTA, traditional agents

and direct travel. Based on region, the culinary tourism market is studied across North America,

Europe, Asia-Pacific, and LAMEA

According to the culinary tourism market analysis by activity type, the food festival segment was

the most prominent segment accounting for the highest share in 2019 and is expected to

continue this trend throughout the forecast period. However, the cooking classes segment is

expected to experience the fastest growth rate of 17.2% through the forecast period.

According to the culinary tourism market forecast based on age group, the generation Y segment

was the dominant segment with majority of the market share in 2019 and is estimated to remain

dominant throughout the forecast period. The generation Z segment is estimated to grow at a

notable growth rate of 17.6% during the forecast period.

Based on the mode of booking, the OTA segment was the most prominent segment in 2019 and

is expected to grow at the highest CAGR of 17.9% through the forecast period. Direct bookings

segment accounts for around one-third of the global culinary tourism market share and is

expected to experience steady growth rate throughout the forecast period.

Asia-Pacific was the most prominent region in the culinary tourism market and is expected to

garner high growth rate during the forecast period. The North America culinary tourism market

is also expected to witness steady growth rate throughout the forecast period owing to presence

of a large number of traditional food outlets and easy availability of accommodation

ᵞ�ᵟ�ᵟ�ᵠ�ᵟ�ᵠ�ᵠ� ᵝ�ᵟ�ᵟ� ᵝ�ᵠ�ᵠ�ᵠ�ᵟ�ᵟ�ᵟ�ᵠ�ᵞ�ᵠ�ᵟ�ᵟ�ᵟ� (Flash Sale Tell 20th August 2022):-

https://www.alliedmarketresearch.com/request-for-customization/6691

https://www.alliedmarketresearch.com/request-sample/6691
https://www.prnewswire.com/news-releases/culinary-tourism-market-to-reach-1-796-5-bn-globally-by-2027-at-16-8-cagr-allied-market-research-301070725.html
https://www.alliedmarketresearch.com/request-for-customization/6691


Key findings of the study

The culinary tourism market was valued at $1,116.7 billion in 2019 and is expected to grow at a

CAGR of 16.8% from 2020 to 2027 to reach the market size of $1,796.5 billion in 2027.

Based on activity type, the cooking classes segment would witness the fastest culinary tourism

market growth, registering a CAGR of 17.8% during the forecast period.

In 2019, based on activity type, the food festival segment held the highest share, accounting for

nearly half of the culinary tourism market.

In 2019, based on the age group, the generation Y segment was the most prominent segment

and is expected to grow at a significant CAGR throughout the forecast period.

OTA segment was the dominant segment in 2019, accounting for a considerable share in the

culinary tourism market.

The key players profiled in the report include Leading market players

Abercrombie & Kent USA

Classic Journeys

G Adventures

Greaves Travel

India Food Tour

ITC Travel Group Limited

The FTC4Lobe Group

The Travel Corporation

Topdeck Travel

Tour Radar.

To Get in-depth Information Connect to Analyst  :-

https://www.alliedmarketresearch.com/connect-to-analyst/6691

Reasons to Buy This Culinary Tourism Market Report:

> Mergers and acquisitions should be well-planned by identifying the best manufacturer.

> Sort new clients or possible partners into the demographic you’re looking for.

> Suitable for providing dependable and high-quality data and analysis to assist your internal

and external presentations.

> Develop tactical initiatives by gaining a better grasp of the areas in which huge corporations

https://www.alliedmarketresearch.com/connect-to-analyst/6691


can intervene.

> To increase and grow business potential and reach, develop and plan licencing and licencing

strategies by finding possible partners with the most appealing projects.

> Recognize newcomers with potentially strong product portfolios and devise effective counter-

strategies to acquire a competitive edge.

> To develop effective R&D strategies, gather information, analysis, and strategic insight from

competitors

Similar Reports :-

B2B Travel Market	 https://www.alliedmarketresearch.com/b2b-travel-market-A10615
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