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28, 2022 /EINPresswire.com/ --

According to ‘Men’s Personal Care

Global Market Report 2022 – Market

Size, Trends, And Global Forecast 2022-

2026’ published by The Business Research Company, the men’s personal care market size is

expected to grow from $53.13 billion in 2021 to $57.13 billion in 2022 at a compound annual

growth rate (CAGR) of 7.53%. As per TBRC’s men's personal care market outlook the market size

is expected to reach $76.87 billion in 2026 at a compound annual growth rate (CAGR) of 7.70%.

The growing consumer inclination for specific grooming products across the globe is significantly

contributing to the men's personal care market growth.

Want to learn more on the men’s personal care market growth? Request for a Sample now:

https://www.thebusinessresearchcompany.com/sample.aspx?id=6559&type=smp

The men’s personal care market consists of sales of personal care products for men by entities

(organizations, partnerships, and sole proprietors) that manufacture Men's care products for

hair, skin, and other personal uses that are used for enhancing personality and for personal

hygiene. men’s personal care products include perfumes, deodorants, mouthwashes, hair

conditioners, hair gel, and facial products, among others. These products are used by men to

nourish their skin and hair and to look and feel good.

Global Men’s Personal Care Market Trends

The increasing use of natural ingredient-based products has been a major trend in this market.

Companies in the men’s personal care market are focused on offering more and more natural

ingredient-based products to consumers. Also, men have begun to prefer personal care

products that are made from natural ingredients to avoid the side effects of chemicals from

conventional products.

http://www.einpresswire.com
https://www.thebusinessresearchcompany.com/sample.aspx?id=6559&amp;type=smp
https://www.thebusinessresearchcompany.com/report/mens-personal-care-global-market-report


Global Men’s Personal Care Market Segments

The global men’s personal care market is segmented:

By Product: Skin Care Products, Hair Care Products, Shave Care Products, Fragrances, Others

By Category: Organic, Conventional

By Age Group: 18-30 Years, 31-58 Years, 59 And Above

By Distribution Channel: Online Retail Stores, Convenience Stores, Specialist Retailers,

Supermarkets/Hypermarkets, Others 

By Geography: The global men’s personal care market is segmented into North America, South

America, Asia-Pacific, Eastern Europe, Western Europe, Middle East and Africa. Among these

regions, North America accounts for the largest share. 

Read more on the global men’s personal care market report at:

https://www.thebusinessresearchcompany.com/report/mens-personal-care-global-market-

report

Men’s Personal Care Global Market Report 2022 is one of a series of new reports from The

Business Research Company that provides men’s personal care global market overviews, men's

personal care industry analysis and forecasts market size and growth for the global men’s

personal care market, men’s personal care global market share, men’s personal care global

market segments and geographies, men’s personal care global market players, men’s personal

care global market leading competitor revenues, profiles and market shares. The men’s personal

care market report identifies top countries and segments for opportunities and strategies based

on market trends and key competitors’ approaches.

TBRC’s Men’s Personal Care Global Market Report 2022 includes information on the following:

Data Segmentations: Market Size, Global, By Region and Country, Historic and Forecast, and

Growth Rates for 60 Geographies

Key Market Players: Procter & Gamble, Reckitt Benckiser, Unilever, L'Oréal, Beiersdorf AG,

Johnson & Johnson, Coty Inc., Estee Lauder Companies Inc., Edgewell Personal Care Company,

Kao Corporation, Avon Products Incorporated, Colgate-Palmolive Company, Shiseido Company

Limited, Combe Incorporated, Conaire Corporation, Revlon Inc., Godrej Industries Ltd., Mary Kay

Inc., Amway Corporation, Kimberly Clark, Amorepacific, DSM KON, Church and Dwight Company

Inc., and Gillette India Ltd. 

Regions: Asia-Pacific, China, Western Europe, Eastern Europe, North America, USA, South

America, Middle East and Africa.

Countries: Australia, Brazil, China, France, Germany, India, Indonesia, Japan, Russia, South Korea,

UK, USA.

https://www.thebusinessresearchcompany.com/report/mens-personal-care-global-market-report
https://www.thebusinessresearchcompany.com/report/mens-personal-care-global-market-report
https://www.thebusinessresearchcompany.com/report/mens-personal-care-global-market-report


And so much more.

Looking for something else? Here is a list of similar reports by The Business Research Company:

Male Toiletries Global Market Report 2022

https://www.thebusinessresearchcompany.com/report/male-toiletries-global-market-report

Shaving Preparations Global Market Report 2022

https://www.thebusinessresearchcompany.com/report/shaving-preparations-global-market-

report

Hair Preparations Global Market Report 2022

https://www.thebusinessresearchcompany.com/report/hair-preparations-global-market-report

About The Business Research Company

The Business Research Company has published over 1000 industry reports, covering over 2500

market segments and 60 geographies. The reports draw on 150,000 datasets, extensive

secondary research, and exclusive insights from interviews with industry leaders. The reports are

updated with a detailed analysis of the impact of COVID-19 on various markets.

Call us now for personal assistance with your purchase:

Europe: +44 207 1930 708

Asia: +91 88972 63534

Americas: +1 315 623 0293 

The Business Research Company

Email: info@tbrc.info

Follow us on LinkedIn: https://bit.ly/3b7850r

Follow us on Twitter: https://bit.ly/3b1rmjS

Check out our Blog: http://blog.tbrc.info/

Oliver Guirdham

The Business Research Company

+44 20 7193 0708

info@tbrc.info

Visit us on social media:

Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/583393440

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something
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in today's world. Please see our Editorial Guidelines for more information.
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