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Digital DRS is Consumers First Choice

UNITED KINGDOM, August 15, 2022 /EINPresswire.com/ -- “Ease of use and rewards for good
recycling behaviour are key to DRS success,” says Reward4Waste chairman.

New research exploring the nation’s views of use of technology for recycling purposes, has
highlighted consumer’s preference for a digital system of deposit return scheme which can be
extended to include products beyond drinks containers, and ‘rewards’ people for good recycling
behaviour.

The research, commissioned by Reward4Waste and conducted last month (July 2022) by
research agency, OnePoll, amongst a representative sample of 2000 adults, suggests that nearly
two thirds, 63 per cent, of people would prefer a digital deposit return scheme using an app at
home or on-the-go; either as a stand-alone facility or as part of a hybrid system.

Just 25 per cent would opt for a return-to-store system only, while 12 per cent either did not
know or were unsure of what system they would prefer.

Exploring the full scope of a DRS, 54 per cent wanted to see glass bottles included (currently
glass is likely to be excluded in England and NI, but not in Scotland or Wales). And asked to select
other items they would like to see included, 50 per cent cited drinks cartons; 47 per cent food
containers; 41 per cent newspapers; 36 per scrap paper and 35 per cent toilet roll tubes.

Considering rewards for good recycling behaviour, 52 per cent of respondents claimed they
would be more inclined to recycle if there was a reward for doing so.

Well over a half, 57 per cent, strongly or somewhat strongly agreed with the statement “l would
like to be rewarded for good recycling with treats and offers from brands and retailers”, while
around a quarter, 26 per cent, neither agreed nor disagreed. Just one in ten disagreed with the
statement outright.

Asked to consider how frequently they might use in-store reverse vending machines if such a
system was introduced, a third of respondents believed they would make weekly deposits, while
16 per cent thought bi-weekly, and 15 per cent monthly.

Tony McGurk, chairman, Reward4Waste, said:

“I hope Government ministers currently considering the different DRS options will note that a
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digital DRS, where people use a smartphone app to scan a unique code on their drinks
containers and recycling bin to capture that return and redeem the deposit, is the clear first
choice for consumers.

“A Digital DRS will also provide opportunities for brand owners and retailers to recognise,
encourage and reward good recycling behaviour, and in doing so help meet the challenging
recycling targets currently being set.

“Notwithstanding the obvious call for glass drinks bottles to be included in the initial scheme, it's
also interesting to see how consumers are keen to see a deposit return scheme extended
beyond drinks containers to include other product packaging and recyclable waste.

“A digital DRS can be easily extended and makes use of existing collection systems, such as home
kerbside collections, so would actually cause least disruption to households and to local
authority waste management systems.”

Asked about their wider use of technology, 56 per cent agreed that technology could help with
environmental issues such as recycling and 37 per cent believed that by 2050, apps to help with
recycling would be mainstream.

Thinking about tech they could imagine being mainstream by 2050, an app to help with recycling
came in third place after a smart fridge that manages shelf life and restocks itself, and
autonomous, self-driving cars which topped the poll.

Tony McGurk concludes:

“This is all very encouraging news for us. In trials, the Reward4Waste Digital DRS app secures
approval rates in the high nineties. This research confirms that there is an appetite to try a digital
system even without trial and, once in place, we know that it's a proven outright winner.”

Notes:

Animation showing how the Reward4Waste Digital DRS works:
https://reward4waste.com/solutions/deposit-return-scheme/
Tony McGurk, chairman, Reward4Waste is available for interview.
To embed video, see Youtube link: https://youtu.be/OM1ulBleyLA

The Survey
The online survey of 2000 UK adults was commissioned by Reward4Waste and conducted by
market research company OnePoll, in accordance with the Market Research Society's code of

conduct. Data was collected between 6 July - 8 July 2022

All participants are double-opted in to take part in research and are paid an amount depending
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on the length and complexity of the survey. This survey was overseen and edited by the OnePoll
research team, who are members of the MRS and have corporate membership to ESOMAR.

About Reward4Waste

Reward4Waste is a “reuse and recycling platform” that accelerates positive change through
disruptive digital technology. The platform works by uniquely coding (digitising) items placed in
market and capturing them upon return through a uniquely coded return point).

Reward4Waste has delivered two world-first trials on Digital Deposit Return Schemes (DRS) and
is recognised as a Digital DRS pioneer. A team of experienced professionals covers pioneering
technology, commercials, behavioural science, and engagement and has undertaken significant
research to ensure the company’s offering is very simple for citizens to use, with instantaneous
rewards, bringing depth of knowledge and engagement required to change recycling and return
behaviour for good.

Graham Smith
Reward4Waste

+44 7770 500194
graham@twelvepr.co.uk

This press release can be viewed online at: https://www.einpresswire.com/article/585594323

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 Newsmatics Inc. All Right Reserved.


https://www.einpresswire.com/article/585594323
https://www.einpresswire.com/editorial-guidelines

