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Thanks to a combination of incredible people and
progressive thought leadership, OP360 consistently
provides a world class customer experience.

Almost half of retailers surveyed are
relying on outsourcing to assist with
holiday shopping season challenges.

RIDGEFIELD, CT, UNITED STATES,
August 16, 2022 /EINPresswire.com/ --
Holiday shopping has significantly
changed as more and more consumers
do the bulk of their shopping online.
Retailers have already adapted to shifts
in how in-store shopping, online
shopping, and retail marketing must
operate. As a result, retail
organizations are now positioning
themselves to engage holiday
shopping customers earlier than ever
before. They're also getting out of the
cycle of adopting new technology just
for its own sake, and instead focusing
on what it means for customers.

This year, retailers face multiple

challenges, including inflation, supply

chain issues, and ongoing shifts in consumer shopping trends. Most organizations must focus on
creating retail experiences that engage and delight while also improving the bottom line.
Although holiday retail sales increased by 8.5% in 2021, ongoing economic stressors are likely to
place a strain on this year’s season.

Now more than ever, retailers and brand manufacturers rely on outsourced assistance during
the holiday shopping season. Over 54% of respondents say they are either currently utilizing
outsourced services or they are considering doing so in the near future. Among these
respondents, almost half are relying on outsourcing to improve the company's focus on core
business practices.


http://www.einpresswire.com

OfficePartners360 (OP360) has partnered with eTail
and WBR Insights to author a report exploring the
technologies, strategies, and customer experiences
retailers have planned for the 2022 holiday season.
Leveraging industry benchmarking information, the
report shares key suggestions and insights from
industry experts.

“Our clients consistently find that we are able to
meet their capacity requirements, particularly
during the most critical period of their retail
calendar,” said Michael O'Neil, OP360 VP of Sales -
Retail, “ Additionally, because of our expertise in e-
commerce and retail, our recruitment and training
processes significantly reduce the time to
proficiency for new CX agents supporting our
various brands.”
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It is no surprise that more than a third of the survey 2022 OP360 eTail Holiday Report

respondents highlight the importance of
accessibility to US resources while reducing labor

costs. Most of the companies OP360 speaks with struggle to meet their hiring requirements and

are impressed with the offshore and nearshore quality. With customer satisfaction scores

consistently exceeding expectations, OP360 offshore and nearshore customers are still able to

reap significant savings. Being available after the holidays to ensure a smooth return or refund
transaction can oftentimes make or break customer

“ loyalty. Other retail processes that become exponentially

Our clients consistently find
that we are able to meet
their capacity requirements,
particularly during the most
critical period of their retail
calendar.”

more important during the holiday shopping season
include catalog management, product validation, inventory
reconciliation, and merchandise enrichment - all elements
that ensure a seamless customer fulfillment experience.

The WBR Insights research team surveyed 100 leaders

Michael O'Neil, VP of Sales - from multi-brand retailers and brand manufacturers to

Retail

generate the results featured in this report. The

respondents represent organizations across the U.S. and

Canada.

Visit this link to download the 2022 eTAIL HOLIDAY REPORT.

About OP360

OfficePartners360 (OP360) was founded in 2006 by entrepreneurs with one goal in mind: to be a


http://www.op360.com
https://www.wbresearch.com/
https://online.flippingbook.com/link/930985/

trusted global workforce partner and position the business as a one-stop, full-service
outsourcing company that delivers streamlined solutions for brands and businesses all while
reducing costs, improving service levels and growing top-line performance. Thanks to the
combination of incredible people, innovative technology, and progressive thought leadership,
OP360 continually raises the bar of world-class customer experience and is a fast-growing global
workforce solutions provider for both medium-sized and large Fortune 500 companies. OP360
offers 24/7/365 omnichannel experience services and solutions in inbound/outbound call center
customer service (calls, emails, live chat, social media), data center, outbound sales (lead
qualification, warm transfers) accounting, technology support, application/web development and
back-office (content moderation, online merchandising, catalog/inventory management, graphic
design, virtual assistant). The company is passionate about enabling business agility, innovation
and competitive advantage for its clients—and each day is guided by core values of acting with
integrity and committing to its clients’ success.

David Highbloom

OP360
dhighbloom@officepartners360.com
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This press release can be viewed online at: https://www.einpresswire.com/article/586373941

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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