
U.S. Vegetable Oil Market Anticipated to
Expand at a CAGR of 4.9% during the Forecast
Period 2027

U.S. vegetable oil market estimated at

$98.6 billion in 2019, and is estimated to

reach $130 billion by 2027, registering a

CAGR of 4.9% from 2021 to 2027.

PORTLAND, OREGON, UNITED STATES,

September 1, 2022 /EINPresswire.com/

-- The report offers an extensive

analysis of changing market trends, top

winning strategies, key segments,

Porter’s Five Forces, and business

performance of key market players.

The number of consumers interested

in reducing the amount of replacing bad fats (saturated and trans) with healthier fats

(monounsaturated and polyunsaturated) in their diet for health reasons has increased gradually.

Hence, the food & beverage industry players are responding by developing a range of trans-fat

alternatives through hydrogenation and interesterification to modify vegetable oil for numerous

applications. For instance, food processing manufacturers are replacing dairy fats with vegetable

oil in dairy applications, including products such as ice cream, spreads, cheese, and yoghurt.

Furthermore, the expansion of food retail outlets and rise in away-from-home consumption has

propelled the demand for vegetable oils by the food processing industry. 

Extensive analysis regarding how the COVID-19 outbreak affects the U.S. Vegetable Oil Market @

https://www.alliedmarketresearch.com/request-for-customization/8326?reqfor=covid 

Leading industry players in the research include Cargill Inc., Deoleo, S.A., J M Smucker Company,

Pompeian, Inc., Richardson International Limited, Archer-Daniels-Midland Company, Associated

British Foods, Bunge Limited, Ventura Foods, LLC, and Wilmar International Limited.

Covid-19 Scenario-

A slight negative impact has been noticed on the oilseeds and U.S. vegetable oil market during

the lockdown, due to low export demand.

http://www.einpresswire.com
https://www.alliedmarketresearch.com/press-release/us-vegetable-oil-market.html
https://www.alliedmarketresearch.com/request-for-customization/8326?reqfor=covid


The lockdown and social distancing norms led to shutdown of restaurants across the globe,

which in turn decreased the demand from the food service industry.

Nevertheless, the government bodies in various regions are easing off the regulations. This may

aid the industry to coup up with the situation.

Send Me Enquire Here@ https://www.alliedmarketresearch.com/purchase-enquiry/8326

The U.S. vegetable oil market is segmented based on product type and distribution channel.

Based on product type, the market is divided into soybean oil, palm oil, sunflower oil, olive oil,

canola oil, corn oil, and others. The soybean oil segment held the highest market share in 2018,

contributing to around one-third of the total share, and is estimated to maintain its leadership

status throughout the forecast period. On the other hand, the canola oil segment is expected to

grow at the highest CAGR of 6.3% from 2021 to 2027.

Based on distribution channel, the report is segmented into business-to-business (B2B) and

business-to-consumers (B2C). The B2Csegment held the highest market share in 2018,

accounting for more than half of the total share, and is expected to maintain its dominant share

throughout the forecast period. On the other hand, theB2B segment would register the highest

growth rate, with a CAGR of 5.7% from 2021 to 2027.

Download Sample Copy Of Report@ https://www.alliedmarketresearch.com/request-

sample/8326

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions.” AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

We are in professional corporate relations with various companies and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Each and every data presented in the reports published by

us is extracted through primary interviews with top officials from leading companies of domain

concerned. Our secondary data procurement methodology includes deep online and offline

research and discussion with knowledgeable professionals and analysts in the industry.
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