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-- Allied Market Research published a

report, titled, “Vietnam Mobile

Payment Market by Type (Proximity

Payment and Remote Payment), Mode

of Transaction (Short Message Service,

Wireless Application Protocol, and

Near-Field Communication), End User

(Personal and Business), Application

(Hospitality & Tourism, Media &

Entertainment, Retail, Healthcare,

Energy & Utilities, IT &

Telecommunication, and Others), and

Type of Purchase (Airtime Transfer & Top-Ups, Money Transfers & Payments, Merchandise &

Coupons, Travel & Ticketing, and Others): Opportunity Analysis and Industry Forecast,

2020–2027”.

The report offers an extensive analysis of drivers and opportunities, key segments, top

investment pockets, competitive landscape, and value chain. These data, statistics, and insights

will prove to be helpful for market players, shareholders, new entrants, and investors to avail

information about the market and adopt various strategies for growth.

ᵀ�ᵂ�ᵂ�ᵁ�ᵂ� ᵂ�ᵁ�ᵂ�ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ� ᵁ�ᵂ�ᵂ� ᵀ�ᵀ�ᵀ� @ https://www.alliedmarketresearch.com/request-sample/4780

The research provides comprehensive analysis of drivers, restraints, and opportunities of the

Vietnam mobile payment market. These insights are valuable in identifying driving factors,

emphasize on them, and implement strategies to help achieve a sustainable growth.

Furthermore, market players, investors, and startups can utilize this information to determine

new opportunities, explore the market potential, and gain a competitive edge.

The report provides a detailed impact of the Covid-19 pandemic on the  Vietnam mobile

payment market. This information will help market players, investors, and others to change
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strategies accordingly to cope up with the pandemic and sustain in the market.

Key Market Segments Includes:

By Type

•  Proximity Payment

•  Remote Payment

By Mode Of Transaction

•  Short Message Service

•  Wireless Application Protocol

•  Near-Field Communication

By End User

•  Personal

•  Business

By Application

•  Hospitality & Tourism

•  Media & Entertainment

•  Retail

•  Healthcare

•  Energy & Utilities

•  IT & Telecommunication

•  Others

By Type Of Purchase

•  Airtime Transfer & Top-Ups

•  Money Transfers & Payments

•  Merchandise & Coupons

•  Travel & Ticketing

•  Others

A detailed analysis of each segment and sub-segment is provided in the report. Tabular and

graphical formats are utilized for enabling a better understanding. This analysis is valuable in

identifying the fastest growing and highest revenue generating segments. It will help market

players in adopting various strategies to achieve sustainable growth.

Request For Customization @ https://www.alliedmarketresearch.com/request-for-

customization/4780?reqfor=covid

Key Benefits for Stakeholders

https://www.alliedmarketresearch.com/request-for-customization/4780?reqfor=covid
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•  This report provides a quantitative analysis of the market segments, current trends,

estimations, and dynamics of the operating room equipment market analysis from 20WW to

20MM to identify the prevailing operating room equipment market opportunities.

•  The market research is offered along with information related to key drivers, restraints, and

opportunities.

•  Porter's five forces analysis highlights the potency of buyers and suppliers to enable

stakeholders make profit-oriented business decisions and strengthen their supplier-buyer

network.

•  In-depth analysis of the operating room equipment market segmentation assists to determine

the prevailing market opportunities.

•  Major countries in each region are mapped according to their revenue contribution to the

market.

•  Market player positioning facilitates benchmarking and provides a clear understanding of the

present position of the Vietnam mobile payment market players.

•  The report includes the analysis of the regional as well as operating room equipment market

trends, key players, market segments, application areas, and Vietnam mobile payment market

growth strategies.

The Interested Potential Key Market Players Can Enquire for the Report Purchase at:

https://www.alliedmarketresearch.com/purchase-enquiry/4780

The report offers a detailed analysis of top market players operating in the Vietnam mobile

payment market. The leading market players analyzed in the report include Movi, M_Service,

National Payment Corporation of Vietnam (NAPAS), NganLuong.vn, OnePAY, Orange, PayPal

Holdings, Inc., SohaPay Electronic Payment Tool, VietUnion Online Services Corporation (Payoo),

and VNG Corp. They implemented various strategies including new product launches, mergers

and acquisitions, joint ventures, collaborations, expansion, partnerships, and others to achieve

growth and gain international presence.

The adoption of Vietnam mobile payment market is increasing considerably in recent years

owing to its usefulness and effectiveness. With rapid technological advancements, the

application areas of Vietnam mobile payment market are expanding to various domains. The

research offers a comprehensive analysis of drivers, restraints, and opportunities of the  Vietnam

mobile payment market.

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of “Market

Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.
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Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry.
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