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Mobile App Market Research Report - Industry
Size USD 407.31 Bn by 2026, Growing at a
CAGR of 18.4%

Increase in smartphone users, rise in
adoption of wearable devices, and surge
in data usage & Internet penetration have
boosted the growth of the global market.

PORTLAND, OR, UNITED STATES,
UNITED STATES, September 8, 2022
/EINPresswire.com/ -- Increase in
adoption of Internet of things and
mobile-connected smart objects and
progress in usage of machine learning
and artificial intelligence in mobile
apps are expected to create lucrative
opportunities in the near future.
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Major industry players such as - Apple Mlelaflis Afpreiliesiien

Inc., CA Technologies, Cognizant, China
Mobile Ltd, Hewlett Packard Enterprise, Intellectsoft, Google LLC, International Business
Machines Corporation, Microsoft Corporation, and Verbat Technologies.

The global mobile app market was pegged at $106.3 billion in 2018 and is estimated to reach
$407.3 billion by 2026, growing at a CAGR of 18.4% from 2019 to 2026.

The entertainment & music segment is anticipated to register the fastest CAGR of 21.8% during
the forecast period, owing to the rapid increase in usage of different entertainment applications.
However, the gaming segment dominated the global mobile application market in 2018,
contributing to nearly three-fifths of the market. This is due to the increase in addition of video
games and other gaming consoles.

The play store segment is expected to register the fastest CAGR of 19.1% during the study
period, owing to the increase of Google play store in various mobile phones and tablets.
However, the Apple store segment held the lion's share in 2018, accounting for more than three-
fifths of the global mobile application market. This is owing to different features provided by


http://www.einpresswire.com
https://www.alliedmarketresearch.com/mobile-application-market

Apple store such as high security, multitasking, switching application, artificial intelligence (Al),
and game center.

Download Sample Report (Get Full Insights in PDF - 225 Pages) at:
https://www.alliedmarketresearch.com/request-sample/2300

The global mobile application market across Asia-Pacific is expected to hold the largest share in
2018, contributing to more than two-fifths of the market. This is due to rapid economic growth
and high potential for the adoption of mobile application. Moreover, the region is expected to
manifest the fastest CAGR of 19.8% during the forecast period. On the other hand, North-
America occupied second largest share in terms of revenue in 2018.

The report offers key drivers that propel the growth in the global market. These insights help
market players in devising strategies to gain market presence. The research also outlined
restraints of the market. Insights on opportunities are mentioned to assist market players in
taking further steps by determining potential in untapped regions.

If you have any questions please feel free to contact our analyst at:
https://www.alliedmarketresearch.com/connect-to-analyst/2300

Latest news and industry developments in terms of market expansions, acquisitions, growth
strategies, joint ventures and collaborations, product launches, market expansions etc. are
included in the report.

If you have any special requirements, please let us know at:
https://www.alliedmarketresearch.com/request-for-customization/2300

Key drivers that are propelling the growth of the market included in the report. Additionally,
challenges and restraining factors that are likely to curb the growth of the market are put forth
by the analysts to prepare the manufacturers for future challenges in advance.

LIMITED-TIME OFFER - Buy Now & Get Exclusive Discount on this Report
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About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP, based in Portland, Oregon. AMR provides global enterprises as well as
medium and small businesses with unmatched quality of "Market Research Reports" and
"Business Intelligence Solutions." AMR has a targeted view to provide business insights and
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consulting to assist its clients to make strategic business decisions and achieve sustainable
growth in their respective market domain.

AMR introduces its online premium subscription-based library Avenue, designed specifically to
offer cost-effective, one-stop solution for enterprises, investors, and universities. With Avenue,
subscribers can avail an entire repository of reports on more than 2,000 niche industries and
more than 12,000 company profiles. Moreover, users can get an online access to quantitative
and qualitative data in PDF and Excel formats along with analyst support, customization, and
updated versions of reports.

David Correa

Allied Analytics LLP
800-792-5285

email us here

Visit us on social media:
Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/589970659

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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