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Digital Marketing Software Market

Increasing internet subscribers and the

growing adoption of mobile devices are

the factors responsible for the growth of

the digital marketing software market.

PORTLAND , PORTLAND, OR, UNITED

STATE, September 13, 2022

/EINPresswire.com/ -- According to a

new report published by Allied Market

Research, The digital marketing

software market size was valued at

$48.4 billion in 2020, and is estimated

to reach $181.0 billion by 2030,

growing at a CAGR of 14.1% from 2021

to 2030. The report offers an in-depth analysis of the market, covering aspects such as the key

investment pockets, drivers, restraints, & opportunities, major market segments, strategic

developments, and competitive landscape.

The boom in social media & advertising and the rise in digital marketing budget drive the growth

of the global digital marketing software market. On the other hand, the lack of skilled personnel

for coding and handling the marketing software hamper the market growth. However, the

emergence of SaaS-based solutions is expected to create lucrative opportunities for the digital

marketing software market players.

Download Sample Report (Get Full Insights in PDF - 163 Pages) at:

https://www.alliedmarketresearch.com/request-sample/2475

Based on types, the interaction systems segment held over two-fifths of the market share in

2021 and would dominate the market through 2030. However, the management &

administration-oriented apps segment is likely to witness the fastest CAGR of 18.9% from 2021

to 2030. The other types analyzed in the study include data & analytics systems and content

production & management.      

http://www.einpresswire.com
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Based on deployment, the on-premise segment was the largest in 2021, grabbing nearly three-

fifths of the market share, and is expected to maintain its revenue lead through the study period.

However, the cloud segment would grow at the fastest CAGR of 17.1% through 2030.

The market in North America held more than one-third of the market share in 2021. However,

Asia-Pacific would grow at the fastest CAGR of 17.4% during the forecast period. The other

regions analyzed in the study include Europe and LAMEA (Latin America, Middle East, and

Africa).

LIMITED-TIME OFFER - Buy Now & Get Exclusive Discount on this Report

Based on the industry vertical, the media & entertainment segment is expected to grow at the

fastest rate during the forecast period. This is attributed to cost-effective advertising which is a

major driving force for the global digital marketing software market. It helps in improving the

demand and financial forecast for the media & entertainment industry. Furthermore, the retail &

E-commerce segment is forecasted to exhibit fast growth during the forecast period. 

The digital marketing software industry has been positively impacted by the COVID-19 outbreak.

As more businesses enter the online marketplace, the competition for traffic becomes even

greater. For this reason, digital marketing plays a critical role in building brand recognition and

increasing traffic to business websites. A comprehensive digital marketing software industry

strategy starts with creating a search-optimized website and includes an active social media

presence.

The key players analyzed in the market report are Adobe Systems, Oracle Corporation, IBM

Corporation, SAP AG, Microsoft Corporation, Salesforce.com, Inc., HubSpot, Inc., Marketo Inc.,

SAS Institute, Inc., and HP Development Company, L.P. These players have adopted various

market strategies such as partnerships, collaboration, mergers & acquisitions, new product

launch to strengthen their foothold in the industry.

For Report Customization: https://www.alliedmarketresearch.com/request-for-

customization/2475

Key Findings of the Digital Marketing Software Market: 

•  The interaction systems segment is expected to exhibit a significant increase in the global

digital marketing software market during the forecast period.

•  In 2021, the media & entertainment segment accounted for the highest revenue among the

other industry verticals.

•  On-premise deployment generated the highest revenue in 2021.
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•  Asia-Pacific is anticipated to exhibit substantial growth during the forecast period.

Thanks for reading this article; you can also get individual chapter-wise sections or region-wise

report versions like North America, Europe, or Asia.

If you have any special requirements, please let us know and we will offer you the report as per

your requirements.

Lastly, this report provides market intelligence most comprehensively. The report structure has

been kept such that it offers maximum business value. It provides critical insights into the

market dynamics and will enable strategic decision-making for the existing market players as

well as those willing to enter the market.
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About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP, based in Portland, Oregon. AMR provides global enterprises as well as

medium and small businesses with unmatched quality of "Market Research Reports" and

"Business Intelligence Solutions." AMR has a targeted view to provide business insights and

consulting to assist its clients in making strategic business decisions and achieving sustainable

growth in their respective market domains.

AMR launched its user-based online library of reports and company profiles, Avenue. An e-

access library is accessible from any device, anywhere, and at any time for entrepreneurs,

stakeholders, researchers, and students at universities. With reports on more than 60,000 niche

markets with data comprising 600,000 pages along with company profiles on more than 12,000

firms, Avenue offers access to the entire repository of information through subscriptions. A

hassle-free solution to clients’ requirements is complemented with analyst support and

customization requests.
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