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mHealth Market in Asia-Pacific to Grow at a
CAGR of 35.8% to Reach USD 14.4 Billion by
2020

mHealth market report provides a quantitative analysis of the market

segments, current trends, estimations, and dynamics. B Allied
Market

Research

PORTLAND, OREGON, UNITED STATES, September 27, 2022

/EINPresswire.com/ -- Asia-Pacific mHealth market and would continue to

dominate throughout the forecast period. China was the largest country market in the Asia
Pacific region and is expected to maintain its dominant position during the forecast period.
Factors such as growing population, rising disposable incomes and a large presence of local
manufacturers would boost the market growth. Mobile health (mHealth) is an area of electronic
health (eHealth) that offers revolutionized healthcare services through uniquesmartphone based
technologies that enable the remote monitoring of patients. Increasing adoption of
smartphones, growing awareness of newer technologies and increasing consumer preferences
towards healthy lifestyles are prime factors that supplement the adoption of mHealth devices.
Moreover, the continued growth in coverage of mobile cellular networks and increasing count of
lifestyle diseases such as diabetes, obesity, including others would further drive the growth of
the Asia Pacific mHealth market. However, lower accuracy, weak reimbursement coverage and
low adoption of devices among aging population are factors that could hinder the market
growth.
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Key players profiled in this report include - Philips healthcare, Omron HealthCare Inc., Bayer
Healthcare, LifeWatch, Masimo Corporation, Sanofi, Boston Scientific, AT&T Inc., and Johnson &
Johnson.
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In the Asia-Pacific mHealth services market, monitoring was the largest revenue generating
segment, accounting for about half of the mHealth services market share in 2014. Key factors
responsible for the growth of Asia Pacific mHealth services market include increasing
government initiatives, growing awareness among patient population among others.
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In the Asia-pacific mHealth market, China and Japan collectively accounted for 2/3rd of the
market revenue in 2014 and would continue to consolidate their market position over the
forecast period. Furthermore,launch of innovative products and services largely contributes to
the market growth in these countries.
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*+ In 2014, mobile operators segment held a dominant shareinthe Asia Pacific mHealth market by
stakeholders.

* Blood glucose meters segment is projected to register the fastest growth rate in the Asia
Pacific mHealth devices market, registering a CAGR of 44.4% during the forecast period.mhealth
market.

+ Among all geographies, India is projected as one of the most lucrative markets, registering a
CAGR of 42.6%

+ In 2014, Cardiovascular application segment held leading position in the overall

goooo oooooooo ooooooa:

3D Printing in Healthcare Market

Mouth Ulcers Treatment Market
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Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domains. AMR offers its services across 11
industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals, Construction
& Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics, Automotive
& Transportation, ICT & Media, Aerospace & Defense, and BFSI.

We are in professional corporate relations with various companies and this helps us in digging
out market data that helps us generate accurate research data tables and confirms utmost
accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in
inspiring and encouraging everyone associated with the company to maintain high quality of
data and help clients in every way possible to achieve success. Each and every data presented in
the reports published by us is extracted through primary interviews with top officials from
leading companies of the domain concerned. Our secondary data procurement methodology
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includes deep online and offline research and discussion with knowledgeable professionals and
analysts in the industry.
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This press release can be viewed online at: https://www.einpresswire.com/article/592975568

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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