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LONDON, GREATER LONDON , UK,

October 5, 2022 /EINPresswire.com/ --

According to ‘DNA Based Skin Care

Products Global Market Report 2022 –

Market Size, Trends, And Global

Forecast 2022-2026’ published by The

Business Research Company, the DNA based skin care products market is expected to reach

$7.46 billion in 2026 at a CAGR of 5.7%. The increasing demand for health and wellness products

is expected to propel the DNA based skin care products market growth going forward.

Want to learn more on the DNA based skin care products market growth? Request for a Sample

now. 

https://www.thebusinessresearchcompany.com/sample.aspx?id=7154&type=smp 

The DNA-based skincare products market consists of sales of DNA-based skincare products by

entities (organizations, sole traders, and partnerships) that are used to clean the skin, preserve

the moisture balance of the skin, stimulate skin metabolism, and protect the skin from harmful

ultraviolet radiation. DNA skincare products use information gathered from the person’s genetic

makeup to prescribe the products, which helps in knowing the adverse effects of routine to

counteract. These skincare products recommend remedies based on information acquired from

genetic composition, as well as a routine to combat any negative consequences.

Global DNA Based Skin Care Products Market Trends

Technological advancements have emerged as one of the key DNA based skin care products

market trends gaining popularity. Major players operating in the DNA-based skin care products

sector are focused on launching new technologies for market growth. For instance, Caligenix, a

US-based NextGen precision health biotech company, launched genomic-based wellness brands

named Dermatype and Biotyp. By using AI (artificial intelligence) algorithms, genomic

http://www.einpresswire.com
https://www.thebusinessresearchcompany.com/sample.aspx?id=7154&amp;type=smp
https://www.thebusinessresearchcompany.com/report/dna-based-skin-care-products-global-market-report


technologies, and diagnostic tests, they are matched to people's unique genomic DNA.

Dermatype is a complete skincare solution that includes product matching, a skin DNA test, and

facial analysis powered by AI. 

Global DNA Based Skin Care Products Market Segments

The global DNA based skin care products market is segmented:

By Product Type: Serum, Cream, Others

By End User: Home User, Wellness Clinics

By Distribution Channel: Online, Offline 

By Geography: The global DNA based skin care products market segmentation is divided into

North America, South America, Asia-Pacific, Eastern Europe, Western Europe, Middle East and

Africa. Among these regions, North America accounts for the largest share. 

Read more on the global DNA based skin care products market report here

https://www.thebusinessresearchcompany.com/report/dna-based-skin-care-products-global-

market-report 

DNA Based Skin Care Products Global Market Report 2022 is one of a series of new reports from

The Business Research Company that provides DNA based skin care products global market

overviews, analyzes and forecasts market size and growth for the global DNA based skin care

products market, DNA based skin care products market share, DNA based skin care products

global market segments and geographies, DNA based skin care products global market players,

DNA based skin care products global market leading competitor revenues, profiles and market

shares. The DNA based skin care products global market report identifies top countries and

segments for opportunities and strategies based on market trends and key competitors’

approaches.

TBRC’s DNA Based Skin Care Products Global Market Report 2022 includes information on the

following:

Data Segmentations: Market Size, Global, By Region and Country, Historic and Forecast, and

Growth Rates for 60 Geographies

Key Market Players: Targeted DNA, Caligenix Inc., EpigenCare Inc., Allel, SkinDNA, SkinShift,

Anake, Genetic Beauty, DNA Skin Institute, LifeNome, Evergreen Health Solutions, SkinGenie, and

Jinomz.

Regions: Asia-Pacific, China, Western Europe, Eastern Europe, North America, USA, South

America, Middle East and Africa.

Countries: Australia, Brazil, China, France, Germany, India, Indonesia, Japan, Russia, South Korea,

UK, USA.

https://www.thebusinessresearchcompany.com/report/dna-based-skin-care-products-global-market-report
https://www.thebusinessresearchcompany.com/report/dna-based-skin-care-products-global-market-report
https://www.thebusinessresearchcompany.com/report/dna-based-skin-care-products-global-market-report


And so much more.

Looking for something else? Here is a list of similar reports by The Business Research Company:

Natural Hair Care Products Global Market Report 2022 

https://www.thebusinessresearchcompany.com/report/natural-hair-care-products-global-

market-report

Overnight Face Mask Global Market Report 2022 

https://www.thebusinessresearchcompany.com/report/overnight-face-mask-global-market-

report

Face Creams Global Market Report 2022 

https://www.thebusinessresearchcompany.com/report/face-creams-global-market-report

About The Business Research Company

The Business Research Company has published over 1000 industry reports, covering over 2500

market segments and 60 geographies. The reports draw on 150,000 datasets, extensive

secondary research, and exclusive insights from interviews with industry leaders. The reports are

updated with a detailed analysis of the impact of COVID-19 on various markets.

Contact Information: 

The Business Research Company 

Europe: +44 207 1930 708 

Asia: +91 8897263534 

Americas: +1 315 623 0293

Email: info@tbrc.info

Check out our:

TBRC Blog: http://blog.tbrc.info/

LinkedIn: https://in.linkedin.com/company/the-business-research-company

Twitter: https://twitter.com/tbrc_info

Facebook: https://www.facebook.com/TheBusinessResearchCompany

YouTube: https://www.youtube.com/channel/UC24_fI0rV8cR5DxlCpgmyFQ

Global Market Model: https://www.thebusinessresearchcompany.com/global-market-model
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Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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